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THOMAS EDISON INVENTED THE PHONOGRAPH IN 1877... 
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...We Perfected It. 
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PT-2400 " M 

High-Torque Direct-Drive Quartz Lock Professional Turntable 

Back-lit LCD Display 
3-Speed Design-33,45.78 RPM 
Locking Platter Reverse Button and Pitch Bend 

From Invention To Perfection 
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System contents 

2 x PRO-OJ3 

Profession^ Stngta CO Rsy«r 

1 x Q-S221/S 

Profession*! OJ Miner 
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(case sold separately) 


PRO-DJ3 __ 

Professional Single Disk Player 

- sampling 

* seamless loop 

* fader 0 start 

- edit on pie fly 

- tnie instant start 

- BOP effect 

- interactive jog wheel for pitch 
bend or frame search 

- selectable pitch control 
Itm. ± 12 %, ± 16 %] 

* auto cue 
roafeime cue 

* digital output 

memory Recall* cue points or 
snmjdrrj loops [total of 40) 


Q-2221 

Professional Muter 

- 2 phono. 2 line, 2 auxiliaries & 1 mic input 

- fader “CT mart with on/off switch 

(amencan dj cd players wrth fader *Q" start 

- hamster switch 

- 100% cut buttons (treble* mid & bass per channel] 

- changeable transformer phono/iina switch to 
up/down or left/nght 

- separate gain control per channel 

- bass & treble on microphone 

- fader curve switch 

* equipped with high quality replaceable Alps 
FeatJTer Fader™ (FF 4) cross*odor 
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Contact us today for information on the latest 
American DJ Audio and Lighting products! 


B O O .322.6337 

e-mail: info@americandj.cam 


DftthfaJU'id >11 Conod.j by 

Sound d Di&trHtxjtion 
TetepJionfl 4 I S 299 0665 
E-mail saiesCsound&dst com 

Specifications suljfact to change 
(American DJ® Los Angeles CA 


90058 US A 






































































Vcni 'me come a 


y 




2000 #6 












































































WiLlSD 


This DMX scanner features 3 channels, 16 
solors/gabo, 5 fps strobe, dichrolc reflector, 
DMX focus and terminator, multi-function dipswitch 
jetting, master/slave capabilities, 

Manual focus. Unit is OMX 512 and can also operate 
slone to the sound of the beat. Can be used with any 
)MX controller. Fan Cooled. Uses 1 EVC 24V 250W 
nitb. 19.5lbs 


This DMX barrel mirror effect features 2 channels, 
16 colors/gobo, 360 s bi-directional movement, dichroic 
reflector, DMX focus and terminator, multi-function dipswitch 
setting, master/slave capabilities, Manual 

focus. Unit is OMX 512 and can also operate alone to the 
sound of the beat. Can be used with any OMX controller. Fan 
Cooled. Uses 1 ELC 24V 250W bulb. IS.SIbs 


Aluminum 


This heavy duty Aluminum 45 
case holds up to 150 45s, Great 
for mobile DJs. Made In the 
USA, Available In three colors. 
Red, Blue A Black. 


This heavy duty Aluminum 
CD case holds up to 100 
CDs, Great for mobile DJs. 
Made In the UBA, Available 
in three colors. Red, Blue A 
Black. 


This heavy duty turntable 
case Is great for mobile 
DJs. Made In the USA. 


AQe® nuoflOatoOe 8 ®® (UP 


Sprays out 60 multicolored 
beams that dance to the 
beat of the music. 3x 120V, 
3Q0W EHM halogen lamps 
included. Fan cooled. 
Sound Activated, sensitivity 
controlled. 15”x 17 ”x 11”, 
21 lbs. — -- 


tvtULin oazzLea 

Perfect centerpiece for clubs and 
mobile DJs. It features 4 rotating 
multicolored balls that shoot 75 
beams. 1 porcupine clear ball that 
Shoots out an additional 25 clear 
beams. 360° Rotation. Uses 5 FCS 
bulbs 24V 15DW 22"*22”x 15”, 
291bs~ Bulbs included. 


This highly stylish light uses 48 
fan shaped colored beams to 
create a criss cross unusual 
| effect that moves to the beat of 
I the music. Uses three 120V, 
? 300W EHM bulbs. Fan Cooled. 

r ^Sound activated. 17” n 11” x 
11” 13.5 lbs. xwwv-v 


A stunning effect that utilizes 13 
lenses and reflectors to create 
30 multicolor flower patterns 
that dance to the boat of the 
music. Fan cooled. Includes two 
120 vott, 300 watt 64514 lamps 
and a mounting bracket 
16” * 16” x 16”* 14 lbs. 


Two spinning and rotating por¬ 
cupine” balls create tons of 
eye catching multicolored 
beams of light which circle 
around the room. Uses 2 FCS 
150W bulbs (included). Weighs 
only 16 Lbs. 


Sprays out 100’s of beams that 
dance to flfto \&mfl ifl mu® 

Rotating clockwise & counter¬ 
clockwise. One 120V, 300W 

64514 halogen lamps included. 
17.5”x 16"x 11”, 2B1bs. 
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DJ DUAL CD DECKS CD-302 


1 > 


TASCAM's DJ mix champion 

4k f 4 . ' 


The TASCAM CD-302 was introduced at the DJ 
tx po in Atlantic City, New Jersey on Aug, 24* 
1999, where it was the hit product of the show. 


Scratch mixing, braking and beat matching arc nlJ uniquely 
possible with the TASCAM CD-302 on CD - with the full, 
authentic sound of vinyl. 

With the CD-302, DJ mixing with digital sound finally goes 
head to head with the best vinyl decks. But don't just lake 
our word for it, check out what the DJs opposite said about 
the sound and feel of scratching on the CD-302* at the DJ 
Expo in Atlantic City,* 

But the CD-302 doesn't stop there. With typical TASCAM 
genius rt has some other very cute tricks under the hood, 
You can mix and match BPMs the traditional way* like on 
any top vinyl deck* with full size 100 mm + / - 32% pitch 
sliders - or hit a button and the machine will do it for 
you. And it you like* it will listen in on the tracks and 
match the beats as well* A VO second sample function on 
each deck can he spun into the mix* even when the 
sampled CD is removed* and there's a seamless "loop" 
capability and a TO second shock and knock proof memory 
to prevent "jumping"* while the instant start function 
allows the frame accurate tuing-up of tracks from the 
jog wheel controls. 



Derrick Perkins; Orlando, Florida 

"It's the new front runner in CD DJ'ing. Closest thing to 
analog feel and sound when it comes to scratching. Great 
sample and loop functions." 



Joey Jam; New York, New York 

*1 love the scratch feature on the cd player. A lot of 

people have tried it, this is the first one Tve seen do it/ 


, tc : v * 

M' 1 

■ * * 

Scotty O'Brien; St, Louis* Missouri 
"I'm completely amazed! The scratch feature is amazing. 
Others have tried it before but nobody else has been able 
to accomplish this until now. Oh Amazing!! Finally a 
company has thought about what DJ's need. This brings 
back the old school of DJing„. Digitally !!!" 



TEAC America* Inc,* 7733 Telegraph Road* Montebello* CA 90640 
323-726-0303 web: www.tascam.com! faxback: 800-827-2268 


The CD-302 takes DJ mixing with CDs to a 
new level of skill and possibility, 
TASCAM's first ever DJ 'product represents 
the highest standards of quality and 
construction - and exceptional value. 


TASCAM 

a whole world of recording 









Increase 
Your Profits 

with professional brochures and 
postcards for DJs. _ 




Increase Your Bookings For 

• Weddings 

• School Dances 

• Corporate Parties 

• Bar/Bat Mitzvahs 

To Request FREE SAMPLES: 

Toll Free: 1-800-810-4152 
Phone: 515-276-9266 
Fax: 515-276-4267 


TRACKONE 

Packin' for 
Cleveland! 

Here in the Northeast, we have two 
seasons... winter and construction! 
Or how about, here in the Northeast, 
summer comes July 10 th and lasts all 
day! Alright, maybe those are two of 
the oldest jokes on record, but the 
fact remains, summer is short and 
you have to make the most of it. 

That means, along with a full 
schedule of weddings and summer 
events, you need to make time for 
traditional summer activities like 
swimming, golf, baseball, and the 
Summer Mobile Beat Show and 
Conference. 

By popular demand, this year's 
show returns to Drew Carey's 
hometown of Cleveland, and with 
good reason, ft's easy to get to, offers 
first class facilities for discerning MB 
show attendees, and it’s one heck of 
a party town... just check out "The 
Flats" and the warehouse district. 
This year's headliner for the 
conference is Mark Ferrell and his 
personal crusade to see that von get 
every dollar you deserve every time 
you play! In the exhibit hall, you'll 
get a hands-on opportunity to check 
out tiie latest in Dj gear and coolest 
new ways to take every performance 
to a higher level. 

Before the show and after hours, 
they'll be plenty to do. Special events 
this year include a charity golf 
tournament, a free concert at the 
Rock N' Roll Hall of Fame, a huge 
VIP party at the flats sponsored by 
American DJ, {Cleveland Karaoke 
presented by ProSing, the return of 
the DJ All Stars and much, much 
more. It all gets underway with the 
charity golf tournament on Sunday, 
June 25. Seminars start Monday, the 
exhibit hall opens Tuesday and 
there's something going on every 
night. Don't delay! Register now and 
make the Mobile Beat Show and 
Conference the highlight of your 
summer! See you there! (For more on 
the show including how to register, 
see pages 82-83) 


E-mail: info@bmi-info.com 


Visit our website to view our entire product line now! www.breakthroughbrochures.com 


18441 S. Tamtam; 


s, 



Sound & Lighting 

mJarMMudi 
D0D. Stewart, 
j Crown, RCF. . 
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speaker ticks seriois Dun. 

Witt our lew SRS1S00 Active 
Subwoefer, il vitiates strategic 

arms liiMtalien treaties. 

Uur SRM450 has re defined compact active speaker sound 
quality. Now the first 2*way system accurate enough to be 
called a monitor is joined by the bone-shaking SRS1500 
Active Subwoofer. 

Thanks to 600 watts of internal amplification, electronic 
equalization and weapons-grade 15" LF transducer, it has the 
most low bass output of any “small" SR subwoofer. You get tight, 
baseball-bat-to-the-gut response down to 35Hz at -lOdB ■ _ 

at up to 127 dR SPL! A special 3" surround-wound voice 
coil dissipates heat and lets the SRS1500 crank all night 
at max volume. 

Plus it has a built-in electronic crossover system so 
you can shore up passive systems’ low end, too. —- 

Hear the SRS1500/SRM450 combo at a Mackie dealer 
today. And then start shoving your audience around. 


SRSI50D Active SltlWIOter Takes up less than 3 sq. ft of stage space 

• 600 watts of high current FR Series amp power built in 

• 15" LF transducer with T inside-outside-wound high temp 
voice coil ♦ Electronic phase and time correction circuitry 

• Built in electronic crossover for active or passive systems 

• Level and phase controls • Built-in pole socket and cam handles 

SRM45D Active Z Way SR Speaker TOO waits of b ramped FR Series amp 
power. 300 watts for lows/mids and 100 watts for highs • Ultra-wide 
audience coverage via multi-celt high-disjtersion horn * Damped 
titanium HF transducer • Easy to cam' -three balanced ergonomic 
handies • Easy set up - pole mount + multiple By points 

• Makes a superb Boor monitor, too. 
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sensitive Murkiifil* 
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H speaker* in su-ntc 
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iwww.mackie.com * 800.258.6883 A perled milch with our CfX Series miners 
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TERNET 










TEAM 

Sign up at 





akesParties.com 

Sherman has 
everything from 
Magic in the 
Nightlites-Ropes 

& Lightsticks 
to Hats, 

aracas, Glasses, 
ambourines & 
much more. 

Phone: 

(800) 645-6513 ext:3025 

Fax: 

(516) 546-7024 



mQffDuQa 

THE PARTY DIVISION 


Email:\ Info@MakesParties.com 




See vou at the DJ Show 


August 27 th -29 


th 






FEEDBACK 

Lasting Effect 



Your article on Meteor's 
Probeam 75 (Issue #59) 
has prompted me to write 
this. As a Probeam owner, your 
article said it all. 1 was just doing "ordinary" routine 
gigs; Nothing 1 singled my company out as special. 
Now, with the Probeam, customers actually book me 
and specifically ask that I bring "that light with their 
name on it." They even want to buy one or rent it 
from me for a party they are having at their house. 

At first, I was using Meteor's graphics. They are nice 
but then I found out how I could just as easily make 
my own graphics. Now when I do a wedding or a 
class reunion, the first thing people see on the wall as 
they walk in is "D-jammin' Man Welcomes John & 
Mary and All Their Friends". At a class reunion "D- 
Jammin Man Welcomes the Gass of 68", etc. '60s 
class reunions really love the subtle "psychedelic" 
effect. 

It is so inexpensive to create a whole different 
theme; about a dollar, and what can you buy for a 
dollars. For the gigs that have a lot of ambient 
lighting, I am thinking about getting the Probeam HIP. 
By far, the Probeam 75 has been the single best 
investment I ever made for "D-Jammin Man". I am 
glad someone else recognizes the value of being 
singled out. 

Donald jamerson 

Turning up the heat 

This Is My Hottest Set of All Time. 

1 ."Some Like It Hot" by Power Station 

2. "Walking on Sunshine" by Katrina & The Waves 

3. "Walking On The Sun" by Smash Mouth 

4. "Hot, Hot, Hot" by Buster Poindexter 

D.J. EDDIE 

Bloomfield,N.J. 


WE 
WANT 
YOUR 
FEEDBACK! 

We want to hear from you. Mail your letter to Mobile 
Beat Magazine c/o Feedback, PO Box 309, East Roch¬ 
ester, NY 14445 or via the Internet at Mobile beat.com 
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MILLENNIUM 


Our affordable Professional 0 ) mixer 

FEATURES "XFAOER” START,"A CROSSFADtR 

Reverse Switch and more 


Our versatile Club/Mobile DfMixft with . 
FX Loop, Balanced Outputs, -3-Band EQ-'-'T 

PER CHANNEL AND 19*' RaCKMoUNT. < • / 

(Also available - Pro 80 without FX Loop) 


Think you can’t afford the iatestJand the 

GREATEST? THINK AGAIN. OUT NCD- 7 OOO FEATURES 

Seamless Loop, Fader Start, BPM Counter, 

Digital Outputs and 1 more... 


Get Three-Band EQ per Channel with 
deep cut. Crossfader Reverse Switch, 
and Crossfader Curve 


Get more features for less uke a 
Crossfader Reverse Switch 
MIC Input and more,. 


And you thought Direct Drive Turntables i 
too expensive! Featuring an ‘S” Shaped Tbn 
Arm, Slip Mat and Dust Cover. Available! w 
a Stanton 505 SK Cartridge •’ J-i 

(Also AVAiLABit - NT-1500 Bkt-Drive Turntaike) 


Bo sure to check out more D| gear from NEXT! By Stanton at WWW.stantonmagnetics.COrn 


A division of Stanlon Magnetics, LLC * 2821 Evans Street, Hollywood, FL 33020 
954,929,8999 Fax 954.929.0333 e-mail: info@stanlonmagnetics.com 

Available in Canada from Erikson Pro Audio, St-Laurent, Quebec - 800,667.3745 
Fax 888.918.2244 * e-mail: amym@eriksonpro,com web: www.eriksonpro.com 


sraNron 


02000 Stanton Magnetics. LtC 






For a FREE copy of the 2000 Gear Guide 
call 1-800-324 


or email us at 
com ,- ir —__ 


Sound, Lighting & Accessories 


We're Yoi 

Sound, tig 

Since 1985, The Core Store has 
been outfitting the nation's top DJs & 
nightclubs with high quality sound & lighting gear. 

LOWEST prices on hundreds of items 

Friendly, knowledgeable sales staff 

Same day shipping on most items 

Satisfaction guaranteed 




AUDIO- 


tHighend | Martin 


©crown. DENON 


I FEEDBACK 

Well, you've done it. You printed an article that got my 
CDs spinnin' so fast the player burned up. I'm referring to 
Mark Ferrell's article iin the July 2000 issue of your fine 
magazine. 

I Points where we agree are: cost of living (#1), the 3x 
rule (#3), retirement (#4), price comparisons (#6), & the 
pie (#7). However, let's look at a couple of points where I 
feel Mark is "off track": hourly rate (#2) If you are full time 
(no other income) and only booking 1 or 2 gigs a week 
after putting in 40 hours, get out now before you lose 
everything you own. I do that as a "part-time solo 
operator" without the 40 hour work time. Job description 
(#5); You can't be serious. Comparing us to a person on 
national TV like Mr. Buffer is ludicrous. Why not compare 
us to a California radio personality like Charlie Tuna? How 
about Howard Stern? Scarcity (#8); You look at 52 weeks 
per year. If 1 was "full time", solo or multi-system, I would 
see 365 days. Too many bars for weeknights to go empty, 
business grand openings, weekday conventions, etc. 
Talent (#9); cut-rate cardiologist? Here in Denver, there 
are approx. 100 DJ companies in the phone book, and 
I'm guessing another 100-200 that don't advertise. You 
will not find a cut-rate cardiologist in the U.S., because 
there is not the saturation in that field like there is in ours. 
Anyone who wants to, can buy equipment and be a Dj. 
Try being a cardiologist without years of training and 


major money. As long as that is possible, prices will not 
get to those that we deserve. #1 Fear...(#10); While I 
agree with the title, there are DJs who don't say a word 
during a gig. I used to work radio in New Mexico with a 
guy who could work "On Air" but was scared stiff to go 
out and do public appearances. Go figure. But to compare 
it to a deadly job like underwater welding? 1 know you're 
trying to make a point, but you could use a little more 
realistic comparisons. 

Overall, we are severely underpaid, and it's a shame 
too. However, if Mobile Beat was to do a survey of some 
kind, they'll find 90% of the DJs across the nation would 
not ever try to get the kind of prices we deserve. As long 
as that happens, it's going to be extremely difficult to raise 
the prices and not be put out of business because of 
"wannabe's", and "cut-throats." 

Buck Appleton 

Rocky Mt Entertainment 

www.rockymtnent.com 


CORRECTION: In MB #60 Uune/July) issue, the Pi 126 
sterep subwoofer speaker system was incorrectly priced. 
The price should have been $795. Please call 
1-800-431-6699 for further information 

___I 
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Cleaner Sound. Incredible Bass. Half the Weight 

It’s PowerWave"" Technology. 


What is Power Wave? 

PowerWave' 1 is QSC's patented powei supply 
technology that not only makes power 
amplifiers more compact, but also better 
sounding. You don't have to settle for 
conventional ’lead sled’ designs with 
hum, sagging supplies, and backbreaking 
weight. PowerWave is a win-win solution, 
giving you heavyweight audio performance in 
less than half the size and weight oftypical amps. 


*1 


POWERWAVE 

Inside the 
PLX 3402 

(3400 watts 
and only 
21 pounds) 


’-4 1 




A 




1 


How does it work? 

Conventional power supplies draw 60 Hz AC 
from the wall directly into the power transformer. 




35 LB 

TRANSFORMER 



60 HZ AC TO DC 
CONVERSION 


This low frequency requires a massive iron 
core and hundreds of windings, In fact, a 
conventional 3000 -watt amplifier needs 
a transformer that weighs at least 35 pounds, 
contributing to as much as two-thirds of the 
amplifier's total weight. 


60 HI 


LaWfmpedanC# 

I TRANSFORMER 


- itMifUT <tcruv AC 


- M KHZ 


PDWBtWtfl 


IIS KHZ SC TO DC 
CONVERSION 


PowerWave solves this problem by increasing 
the AC frequency from 60 Hz to 115,000 Hz 
before the transformer. This allows a one- 
pound transformer to deliver even more 
clean, efficient power than a 35 -pound low 
frequency design. 


Here's an analogy 

Today s high-performance 4 -cylinder car 
engines generate more horsepower than 
yesterday's heavy V8's. How? By doubling the 
RPM limit, or speed of the motor. Weil, imagine 
increasing the RPM by a factor of2000. That's 
what PowerWave does for power supplies. 

But how does it sound1 

Tighter Bass A PowerWave transformer 
has lower impedance and greater efficiency 
because its copper windings are short and thick. 
In essence, it provides a 'bigger pipe' to get 
electrical energy to the amp's output circuitry. 
The result? A stiffer power supply that delivers 
chest-pounding bass. 

Cleaner Sound The PowerWave supply 
charges the rails 230,000 times per second— 
a vast improvement over 100-120 times per 
second in conventional supplies. This high 
recharge rate minimizes AC ripple that can 
degrade sonic quality. 


Worried 

abouthMtnl 

PowerWave gets rid of it Completely. The 
115 -kHz PowerWave supply eliminates 60 Hz 
fields that can couple into internal or external 
audio circuitry. 

So before you buy yesterday's technology, 
check out QSC's revolutionary PowetWave- 
equipped amps at a dealer near you. 
Whether you’re looking for the performance 
and affordability of the PLX Series or the 
brute power of the 9 , 000 -watt PowerLight 9 XT', 
you’ll enjoy premium 'lead-free' performance 


O High-voltage Primary 
Energy Reservoir 

O PowerWave Control Circuit 

© High-current IG3T Switches 

O Low-impedance PowerWave 
Transformer 

© Secondary Energy Reservoir 


PowerWave Slock Diagram 


Call 1-800-854-4079 for more information or visit www.qscaudio.com 


i 


Choose from 
over 40 QSC 
amplifiers 
that feature 
PowerWave w 


jf£ 
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Pow&Light Series 


PTX Series 


PLX Series 
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Hear the Power of Technology, 




















































Your tee time is set 

Entertainment Resources Group (www.ergmusic.com) and The 
Source D) Music Supply (www.thesourceformusic.com) are 
sponsoring the first ever National DJ Golf Tournament. This 
premiere event will be held on the day prior to the Mobile Beat 
Summer Show 2000 in Cleveland, Sunday, June 25 th , 2000. The 
Briarwood Golf Course, at 2737 Edgerton Road, Broadview 
Heights, Ohio, 44147, (approximately 15 miles south of 
downtown Cleveland) is the venue. 

The tourney format will be a 4 Man Scramble, starting at 
8:15 with snacks and then a 9:15 tee time. All Mobile Beat 
Show attendees, friends and exhibitors are welcome. The cost is 
$99 and includes 18 holes, cart, lunch, dinner (at host hotel) 
and many free giveaways. Unfortunately, there can be no 
refunds and if rained out, rain checks will be issued by the golf 
course. 

At least 40 percent of the proceeds will be donated to the T| 
Martel! Foundation (tjmartellfoundation.com). The balance will 
be used to defray tournament expenses. The TJ Martell 
Foundation is a music industry charity that raises funds for 
research into leukemia, cancer and AIDS. Manufacturers and 
suppliers to the DJ industry can purchase sponsorships for only 


$100 each. Donations of prizes for the golf tournament are 
welcome. 

To book your party or participate as a sponsor, please call 
Myrna Karpiuk at ERG at 1-800-465-0779, ext. 221. All major 
credit cards accepted. Call ASAP, as space is very limited. Go to 
www.thesourceformusic.com and click on "Golf Info" for further 
information. Please do not contact the golf course to make 
reservations. 

The next chanty golf event is being planned to coincide with the 
Mobile Dj Show in Las Vegas 2001, so make plans now to attend. 


It's DVD-Day 


Promo Only has announced the debut of two new music video 
services. Hot Video and Mix Video, which are available exclusively 
on DVD. Hot Video offers a selection of Top 40, Urban and Rock 
videos. Aimed at the professional DJ, it features three hours of 
programming on one DVD, providing ample material to fit into 
your format. Mix Video is geared toward applications where 
continuous music is required. This DVD is programmed as two 
mixes of the latest and best Pop and Dance videos. 

"Of course, the new Promo Only DVD series would not have 
been possible without the recent acquisition of Wolfram Video," 
says Promo Only Director Jim Robinson. "Wolfram has provided 
great service to the industry for sixteen years, We look forward 
to continuing and improving upon that record by combining 
Promo Only's quality and reputation with Wolfram's program¬ 
ming and experience." 

For more info contact Promo Only at (407) 331 -3600 
or visit www.promoonly.com on the Web. 




» 



IT TAKES 
EVERYTHING 
YOU'VE GOT! 

Every Wells Cargo trailer is built with 
rugged durability and hassle-free 
performance as standard features. No 
shortcuts. No cutting corners. Just the best 
built trailer you can own and customized 
the way you want it. Expect at least 15 
years of reliable service from your Wells 
Cargo ... every time out. Thousands of 
trailers on the road are our proof. Our 
comprehensive 3-Year Warranty Program 
is your protection. There no doubt about 
it, Wells Cargo is the sound saving, image 
making way to go. 

Call (800) 348-7553 for a FREE 

info packet with complete literature, 
pricing, and nearest Wells Cargo dealer. 
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SOUND l\r LIGHT 

Toll Free (888) 429-0418 / Fox: (303) 429-1242 

^ Web Site Ordering: www.csnl.com 

TrussLite 16 — $1199 ^ 

12" Aluminum Anodized Trussing System with 16 Aircraft lamps! Easy & Fast Setup! 

720,000 c.p. Red-Blue-Amber-Magenta gels X/Y Aiming Capability. 8 AC outlets prewired. 


World's Lightest Equipment iSJf 
Console with Pull-out Drawer"' 

• Features pull out locking drawer 

* Five Models to choose from// 


CSL Martin 
MX-1R $589 

250 Watt halogen lamp 
18 gobos / 10 colors 
3 split colors 5 white. 

230 degrees of pan, 


Mega Strands Panet — $999 

552 lights Red, blue, amber, magenta * 4 eh. chase 12 w x 8 'h • Suspends between tripods 
* Carry bag included - tripods optional. 

Stage 4 — $399 Stage 4+ — $499 "p^pi 

4-Par 38's Halogen Capsylite 2000 hr. spollamps • CSL shock WSmS 
m ount suspension • Multi-pattern sound sync controller 
* Tripod included ■ Roadcase 43"W x 12 "H x 12"D 
j,'l'% i| J - Stag slights in Black or Chrome 


Optional controller — S199 
MX-4R Hardcase with tripod mt 


STAR GALAXY 


Star Galaxy I 

I Patterns to the audio beat—$159 

| Star Galaxy II 

Slow rotating colored patterns—$219 

Star Galaxy III 

Audio beal/variable speed remote—$269 


Digital Computer 
Systems — $1399 

• FAST AMD K6-2 450Mhz with 3D Now! 

• 17 GB Hard Drive 

• 48X CD-ROM - 3.5" 1.44MB floppy 

• 15" SVGA Black Monitor 

• Extra Removable HD System 

• 64K S-DRAM - 4MB Video Card 

• Dual Turtle Beach Sound Cards 

■ Dual USB Port - Dual Fan Cooling 

■ 105 Keyboard & Trackball mouse 


ACL-24 AirCraft 
Lighting — $1099 

24-28V Aircraft Laser-Type Beam lights 

• 1.2 Million Candle Power 

• X/Y Aiming • Red-Blue-Yellow-Magenta 

• 2 AC effects outlets on back 

• Roadcase with effects mounts 

• Clamps together as travel case! 

• 4 Min. Setup, One-Year Warranty 


A SK ABOUT THE NEW 1 Space Rack Comp uter 
featuring Intel Motherboard + Celeron 5O0MhZ- 1 

• 27 GB Hard Drive - 64K S-DRAM 

• Dual Sound Blaster Pro Sound Cards + more 


Numark Mix-1 

240 Case Logic Pro Sleeves 
CSL Roadcase with recessed latches 


Mobile Pro Stage Mortars 

Professional Streamer Launcher 

Pro Handheld 1” X 17” + 12 Loads — $89 
Pro Remote 2” X 17" + 12 Loads — $179 


Workstation III 































JUICE 


Get Yourself Configured 


Are you aboul to take the plunge into Mobile DJing and need 
to assemble the best rack of gear for your buck? Or maybe 
you just don't have a lot of time to shop for new gear. 
Whatever your equipment needs, ConnectSound's 
Optisystem™ Configurator can help you put together the best 
gear combination in less than five minutes. Now online at 
www.connectsound.com/confiaurator/, this system uses an 
artificial intelligence engine programmed by sound experts to 
custom-design and configure sound systems. It is specifically 
intended to configure portable (1 -2 person set-up) and small 
installed systems. 

Optisystem starts with a form that prompts you with 
questions about your application, one of the first asking about 
the budget you're working with. You can select either Novice 
or Expert levels for the questions. Specific answers trigger 
more questions to pinpoint the gear selections. Using your 
answers, Optisystem designs a system to your requirements 
and generates a complete list of compatible components from 
the extensive ConnectSound product database, right down to 
the cables you'll need to hook everything up. You can then 
use the list as a shopping guide or order the products directly 
via the web site. 


'The First Lady" at Your 
Next Wedding 

No, we're not talking about Hillary, but a new potential tear- 
jerker of a mother/son song called "The First Lady In My Life," 
off of A Little Bit of Swing, a new CD by Paul Todd. The album's 
fourteen tracks offer a mix of swing classics ("It Don't Mean a 
Thing") and ballads ("Embraceable You") along with five of 
Todd's original compositions. 

"The First Lady In My Life," is Todd's tender thank-you to i 
Mom for all the little things she has done to make life special, 
as the following line indicates: "And who could forget three 
meals a day, / carpools, scouts and PTA." Todd's vocal 
performance is quite smooth and apparently heartfelt, in the 
tradition of johnny Mathis. Underlying the vocal is a lush string ! 
arrangement with tasty big band sting piano comping \ 

throughout. The gentle 
percussion part is just the 
right tempo for mothers 
and sons to sway to 
during their special 
dance. 

You can check out an 
audio dip of the song and 
a complete lyric sheet at 

www.infinity-dj.com/ 
first lady.htm . The CD 
costs $15.00, plus $4.00 
shipping and handling. 



a 


Best New Lighting Product! 


99 



- Music & Sound Retailer 



Like building blocks, connect the Link-A-Spot in various 
configurations to add unlimited imagination to your show. 
The six channel chase controller can respond to the music 
+ hrcugh its audio function or adjustable speed control. 
No wonder you voted it #1. 


LSl-6 
Includes; 
six different colored Link-A-Spots 
and one chase controller 



* 

If 

1 



F 





Division ol MBT International.., We've got It! 


Call Toll Free 1 -800-641 -8392 • Toll Free Fax 1 -800-874-5774 

Charleston, SC • Fishers, IN • Reno, NV 
www.mbtinternational.com 
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's are discovering what record producers have known for a very long time: that kicking it with the Aphex 
Aural Exciter 1 gets your music noticed. Our latest version-the Aphex 104 Aural Exciter with Big Bottom is the most 
dramatic addition you can make to your system. Simple to set up and use, yet so unique it’s covered by three U.S. patents! 

The 104 s Big Bottom circuit kicks the bottom end to sound like a much larger sound system without straining 
your amps, speakers, back or wallet! And the Aural Exciter will give you the clarity and extended highs you've only dreamed 
of. All this adds up to an excitement level that will make your mixes jump right out of the speakers and the audience jump 
right onto the dance floor. 

If you want to get heard-Aphex is the word! 




Y S T E M S 


Improving the way the world sounds 

11068 Randall Street, Sun Valley, CA 91352 U.S.A. 

818-767-2929 • Fax: 818-767-2641 • http://www.aphexsys.com 

Aphex, Aural Exciter and Big Bottom are registered trademarks of Aphex Systems Ltd 





























Dj WALDO 


My dearest Waldo, 

It seems there are at least a dozen 
different brands of CD burners on the 
market while D)-quality minidisc players 
are limited to 2 or 3! Can you explain this 
lack of support from manufacturers? I 
have used minidiscs in one of my systems 
and love it! After using the format for over 
a year, I find it is superior to a CD system. 
Am I using something that is going by the 
wayside? I realize we 'll all be toting 
around laptops in the future but for now, I 
don't understand why there aren't more 
minidisc systems out there. What gives? 
Kevin Schlewitz 
Bellingham, Wa. 

Kevin, 

I agree that minidisc is a great 
format for our industry. It has 
improved on several of the weak 
points of the CD, namely editing, 
erasing, and of course, size. 

Unfortunately the manufacturing 
industry needs a selling market that is 
larger than the DJ profession to make 
a profit. How many DJs live on your 
block? Possibly none, I low many 
neighbors own a minidisc player? 
None. On the other hand, how many 
neighbors own a CD player? There is 
surely one (at least) CD player for 
every house on your block. It is a 
numbers game. If minidiscs were 
more popular there would be more 
manufacturers. I think we are fortu¬ 
nate to have 2 or 3 excellent compa¬ 
nies producing minidisc equipment 
strictly with our needs in mind. 

As to whether minidisc is becoming 
extinct, 1 have no inside knowledge. 
Other formats have come and gone 
due to the lack of consumer support; 
that could happen to minidisc... 
eventually. The format is used by 
many D|s to customize and edit 



E-MAIL YOUR QUESTIONS TO 
D|WALDO@MOBI LEBEAT.COM 



songs, mixes, sound effects and 
medleys. This takes time and experi¬ 
ence. As a result, it is not usually done 
by beginners who don't understand 
the need, or part-timers who don't 
have the time. That leaves the experi¬ 
enced full-timers as the primary users. I 
think these experienced disc jockeys 
see the benefits of this system and will 
be loyal to it. Hopefully there are 
enough of them and new DJs coming 
up to keep the minidisc alive. I don't 
see its demise yet. 


Hello DJ Waldo! 

With the summer DJ season here, I have 
had a few requests to work events where 
there is no electric power easily available. 
I'm considering purchasing a generator to 
work these events. Although they are 
expensive, I figure I might be able to rent it 
out when it's not in use. How do I calculate 
the wattage rating I'll need for a typical DJ 
setup? I really don't know much about 
generators and I don't know where to start. 
Also, could you give me some more 
information about using an RV battery with 
a power inverter? Would the battery option 
be easier or just cheaper? Thanks in 
advance, 

Thomas 

Hi Thomas, 

I he simple way to calculate wattage for 
a generator is to add up the total amps 
(amperage) used by your equipment 
and multiply by 110. For example: if 
your equipment uses 12 amps, 12 ^ 

times 110 equals 1320 watts. I have * 
seen RV batteries last as long as 5 
hours with a simple DJ set up. The 
choice is yours. 

Dear DJ Waldo , 

I am having a less than good year. My 
bookings are down and I have not been 
enjoying the last few gigs that I worked. 


x 

Do you have any suggestions? 

Herb 5. Trerjfon, NJ 

Herb: 

Everyone has days, weeks, even 
months when things are just not 
going well. Clients seem to be hard to 
please or your staff doesn't seem to be 
up to par or...heavens forbid, you 
screwed up! Those kind of days can get 
you down or start you thinking that 
maybe it's time to call it quits. 1 lere is a 
way to get back in a positive frame of 
mind and motivated again. 

Create a notebook of your past 
clients' thank you notes and letters. 

Mix in a few motivational messages 
and you have a great "pick me up." 
Reading a few complimentary notes, 
when you start to question yourself 
can bring you back into perspective 
and boost your confidence. 

What? You don't have any notes of 
appreciation to start your notebook? 

Fake the first step. Send out notes of 
thank you to your customers for using 
your service. Send a note of thanks to 
vendors who made your job a little , 
easier, or gave you a little extra service 
the last time you worked together. Of 
course, you will want to send a thank 
you to someone who referred some 
business to you. Not only will you start 
to receive a few letters in return but 
you also will see an increase in referral 
business because of it. 
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when it 
comes to 
live sound, 
be direct. 


ALL COMPONENTS D.A.S. MANUFACTURED 




The powerful new Energy Senes amplifiers are built to withstand the rigors of ^ YI Alt 
touring and life on the road Each employs computer assisted design and offers *i hi* mu 
back-to-front fan cooling, XLR and 1/4* inputs, toroidal transformer true dip 
and idle LEDs, and a ngid 2mm thick chassis All models are 2 rat ■ unis in height 


PM12 PM15 

PI-112 


Pf 215 




' t 

Sub-15 

Wm Wk 


E-2 


E-8 

E-12 

for low power uses 

Mid-power am pi if i 

A perfect amp for 

High powur ampllfi- 

like nearfiold mom 

cation with high 

general live sound 

cation for use with 

tors and foreground/ 

headroom and full 

reinforcement and 

lull-range or mulli- 

background min- 

dynamics 

fixed installations 

amplified systems 

forcement systems 

* 225 watts/ 

* 450 wans 

• 650 watts/ 

• 125 walls/ 

channel (4 ohms] 

channel (4 ohmsl 

channel (4 ohmsl 

channel (4 ohms) 

* Weight; 

* Weight 

• Weight 

* Weight 22 7 lbs 

253 lbs. 

32 8 lbs 

35 lbs 

Retail price: S579 

Retail price $679 

Reiiil price $949 

Roiail price 11179 

Dfroct Price: 

Ofrwct Prlcm; 

Dlrsct Prk» 

OlrttCl Rrlom: 

$399 

$469 

$659 

$819 




Pf Series Loudlspeakt 


An exceptional series of high-quality, high-performance loudspeakers that me 
also very affordable Using all DAS components, the Pf Senes feature? Ai.live 
Safety Circuit (ASC) protection Kapion voice coils, full compression drivers, and 
Complex Aggregate Board {CAB} enclosures with carpet covering 



S-YIAK 

niitm 


Pf-112 

Pf-115 

Rf-183 

Pf-215 

Pf-t>12 

Rf-015 

Sub-15 

* 2-way operation 

12' woofer and 

2* titanium daphragm 
compression driver 
with P exit 

* 500 watts program 
power handling 

* 8 ohms impedance 

* Weight 

48.4 lbs, 

* 2-way operation 

15* woofer and 

2' titanium diaphragm 
compression driver 
with 1* exit 

* 600 wans program 
power handling 

* 8 ohms impedance 

* Wright: 

61 6 lbs 

* 3-way operation 

18* LF cone speaker, 

8* m d cone speaker, 

2' titanium-diaphragm 
compression driver 
with If exit 

* 700 watts program 
power handling 

* B ohms impedance 

■ Weight: 91 lbs 

* 2-way operation 
two 15* woofers and 

2" titanium-diaphragm 
compression driver 
with V exit 

* 1000 wans program 
power handling 

* 4 ohms impedance 

* Weight 

902 lbs 

* ,2-way operation 

12' woofer and 

2' titanium diaphragm 
compression dnver 
with r exit 

* 500 watts program 
power handling 

* 8 ohms impedance 

* Weight: 

46 2 lbs 

* 2-way operation 

15* woofer and 

2 4 u tan turn diaphragm 
compression driver 
with r exit 

* 600 watts program 
power handling 

* 8 ohms impedance 

* Weight 

57 2 lbs 

* One 15* woofer 

* 600 watts program 
power handling 

* 8 ohms impedance 

* Weight 

57 2 lbs 

Retail price; $499 

Retail price: $549 

Retail pries: 1699 

Retail price: $749 

Retail price; $499 

Retail price: $549 

fleieil price $449 

Ojrecf Prfc«: 

$349 

Ofrvct Mak 

$379 

Direct Prkc: 

$469 

Dfr*c( Price; 

$519 

Dirvcl Pr#c#- 

$349 

$379 

Olr*«rr Prtee; 

$309 


.com 


T 




One Enterprise Drive, Old Lyme, CT 06371 * let: 860-434-9190 * Fax: 860-434-1759 * Distributed in the U.S. by Sennheiser Electronic Carp. 

Manufacturing plant Pol. Ind Fuente Del Jarro C/.Islas Baleares, 24 46988 Paterna Valencia — SPAIN 
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Surfacing with a Pearl 


So you really like Denon's higher level dual CD players but you don't 
have the cash to slap down at the moment? You may want to check out the 
economical DN-1800F which sports several features found on the DN-2600F. 

In a pearl white colored chassis, the DN-1800F has ±18% pitch bend, control¬ 
lable by jog wheel or buttons. The jog wheel can also speed up playback +40% or 
slow it down -50%. Cue Stutter mode plays a bit of audio as the cue button is depressed, 
then re-cues to the original point when released. Single, continuous and Relay Play are available. 

Selecting Relay Play for both drives automatically alternates tracks between drives. Other cool features 
include: digital outputs, sleep function (shuts down motors after 30 minutes idle), fluorescent tube displays, 10- 
segment track countdown graph, and adjustable pitch slider range of ±10%. MSRP: TBA: $800 

Denon Electronics 
222 New Road 
Parsippany, Nj 07054 

Tel: (973) 396-0810 Fax: (973) 396-7459 
Web site: www.del.denon.com 
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QSC 

RMX2450 
50QWPC@8ohm 

ONLY $699.99 

AMDJ V-1000 
CREST V 5-4 50 
MACKIE M-1400i 
MACKIE M 2600 
QSC PLX2402 

Technics 


NUMARK 

DM-1200 

MIXER 

ONLY $199.99 


AMDJ 0-3433'S $299.99 

GEMINI PS900 $369.99 

NUMARK DM1920X $499.99 

RANE MM6Z $799.99 

VESTAX PMC-05 Proll $599.99 



J6L 

EON POWER! 5 
Portable, Powerful and 
Affordable! 

NEW LOWER PRICE! 
NOW ONLY $529.99 


IIBL 


$39999 

$459.99 

$599.99 

CALI 

CALL 


1 



TECHNICS 

SL-1200MKtl'S 
ON SALE 

CALL FOR PRICE 

GEMINI XL-5D0II $199.99 

NUMARK TT1520 $179.99 

NUMARK PRO TJ-1 $339.99 

STANTON STR8-50 $159.99 

TECHNICS SL-1200MK3 CALL 
VESTAX PDX-A2S $549.99 



CERWIN-VEGA V152 
CERWIN-VEGA V153 
GEMINI GSM-1232 
JBL TR-125 
JBL TR-225 
JBL MR-925 
MACKIE SRM-450 


$329.99 

CALL 

$139.39 

$259.99 

$329.99 

CALL 

CALL 



PIONEER 

CMX-5000 STEALTH 
DUAL CD PLAYER 

NOW SHIPPING! 
CALL FOR 
LOW PRICE 


AMOJ DCD-PRO3O0 
AMDJ DCD-PR0500 
DENON DN2000FMKIII 
DENON DN2600F (NEW!) 
NUMARK CDN-34S 
NUMARK CDN-32S 
NUMARK CDN-22S 


$499.99 

CALL 

$799.99 

CALL 

$699.99 

ON SALE 

$399.99 


AMERICAN DJ 

DJ-SCAN 
AFFORDABLE 
PRO SCANNER 
7 COLORS + WHITE 
11 G0B0S + SP0T 

ONLY $299.99 


AMDJ LASER WIDOW $ 6499 

AMDJ MM-GEMI $ 6999 

ELATION EL-1903 $16999 

MARTIN CK-2 $49999 

MARTIN JUGGLER $35999 

MARTIN MX-1 SCANNER $49999 

MARTIN STARFLASH MC $17999 


VISA 




Call Now For The Lowest Prices On The Planet! 

1 - 800 - 404-8230 

3050 Mill Street, Reno, NV 89502 

(Mail order prices may not be available in retail stores) 


Shop Online at 
www.planetdj.com 
or e-mail us at 
lnfo@planetdj.com 
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It Comes Down to tCaituim 



Gemini Sound Products unveiled the new UMX line of mixers at the last Winter NAMM show. Whether you 
are a scratch/remix artist or Mobile DJ, you will appreciate the keynote feature of the series, the 
Proglide crossfader. It utilizes VCA (voltage controlled amplifier) technology, which 
removes the signal from the crossfader and channel slides, resulting in 
reduced travelling noise, as well as extended life. The flagship of 
the series, the UMX-9 features an assignable crossfader 
with curve control, three stereo channels and extensive 
cue section. You can also control the curve of the channel 
slides. Each channel has high, mid and low tone and cut 
controls. Connections include one mic and two line inputs, three 
phono/line convertible inputs, balanced and unbalanced master 
outputs, as well as zone and record outputs. MSRP: $669.95 


Gemini Sound Products Corp. 

8 Germak Drive 

Carteret, NJ 07008 

Tel: (800) 476-8633 / (732) 969-9000 

Web site: www.geminidj.com 


Fax: (732) 969-9090 


L 


... It’s real simple, 


you can wait 


or Logon and 


Shop Right Now! 












Unlimited Access to Technical 
information and Instant Shopping 
for All Your DJ Equipment is Now 

ONLINE... 

Call toll free 

1 -888-454-6863 ^ 


A 


arm 

Or ^ 



\ 


www.connectsound.com 

'Where Technology and Sound Connect" 


CONNECTSOUND 


The DJ Magazine 
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a Shure Improvement 

A redesigned receiver and a sleek new look are part of 
the upgraded T Series of VHF wireless mics from Shure, 
Inc. The receiver’s patent-pending Predictive Diversity 
Technology uses a microprocessor to anticipate drop¬ 
outs and maintain consistent reception. The Vocal 
Artist™ comes with SM58™ or BG3.1 capsules, both 
with internal shock mounts to reduce handling noise. 

For those of us who need a little freedom to roam the 
dance floor, The Headset™ includes a WH20 mic on a 
fully adjustable gooseneck and frame. You can also 
get each T Series microphone in a non-diversity, single 
antenna configuration. MSRPs: Vocal Artist - $560 
(SM58, diversity), $380 (BG3.1, non-diversity); The 
Headset - $480 (diversity), $360 (non-diversity) 

Shure, Inc. 

222 Hartley Avenue 

Evanston, IL 60202-3696 

Tel: (800) 25-SHURE / (847) 866-2200 

Fax: (847) 866-2279 

Web site: www.shure.com 




1 



"A II 



Sound You've Never Heard" 



i i 


.the s 



has a new level of clarity and definition. It is as though someone 
lias removed a blanket from in front of the speakers." Mobile Beat 




Tel: 7t4. 897.67GG Fax: 714. 896. 0736 Web: wwvu.bbesound.com 
In Canada Please Contact Sounds Distribution Tel: 416. 299. 0665 
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with a 
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SoundTech 


DJ 


System 


Here at SoundTech, we've built our reputation on providing integrated sound systems for the professional audio 
market. Now, we have used that know-how to create systems for you, the DJ. From a small home set-up to a 
killer club rig, SoundTech's got you covered. Set yourself apart with a coordinated SoundTech DJ system. 





Specifications: 

System designation: C150DJ 

Power output 
@ 4 Ohms: 

Components: 


Applications: 


QM6 powered mixer 
w / reverb 

(2) Q1 10" 

2-way speakers 

Free dynamic mic 
w/cables 

Home use, 
small party 






ffemmllnrh 


Specifications: 

System designation: 

Power output 
@ 4 Ohms: 

Components: 



Application: 


Playback 500 

1600w 

DJ6 mixer 

(2) PS 802 digital 
switching power amps 

(2) DS5C15” 

2-way speakers 

X234 crossover 

T8+18" subwoofer 

Large club 


Specifications: 

System designation: 
Power output @ 4 Ohms: 
Components: 


Applications: 


Playback 400 
800w 
DJ6 mixer 

PS 802 digital switching power amp 
(2) DS5C15" 2-way speakers 
Large party, small club 


SoundTech 

PROFESSIONAL AUDIO 

SoundTech Professional Audio • 444 East Courtland St. Mundelein, IL 60060 Phone: (847) 949-0444 Fax: (847) 949-8444 
World Wide Web: http://www.washburn.com Email: washburn@washburn.com In Canada: Distributed by Erikson Music 
620 McCaffrey, St.Laurent, Quebec H4T INI Phone: (514) 738-3000 Fax: (514) 737-5069 Email: EriksonMI@jam-ind.com 































OFFLINE 



Call us at 1 -800-773-4235 
for a FREE D| Tools Catalog. 

Our 20 page, full color catalog features tons 
of the latest D] gear at the best prices around. 
Compare different models and styles to 
choose the gear that's right for you. 



ONLINE 


Visit us on the internet at 


www.DJtools.com 

Our website features secure online shopping 
and super discounts on new, demo and 
pre-owned DJ gear. Check our site often 
for the most up to date info on whafs hot! 



Covered! 






Passing the 
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Make Music CDs 


DART PRO 98 - New Release! 

* Clean up arid record music from any source - CDs, records, or tape 

* New and Improved Features. Better than Ever 

* ReaiTIme. DeHum, Noise Studio. Unpack. Equalizer, & more 

* The most complete audio restoration Find recording system for the PC 


Lift audio tracks from CDs to make a customised 
playlists and hurn o CD with one button click, Or, 
connect your stereo to the sound card us ng a 
standard RCA audio patch cable. Start up DART PRO 9B 
and play the music from the Stereo, DART PRO 98 will 
use the sound card to capture the audio and write it to 
hard disk using ,wav file format. Unpack the audio into 
separate audio files automatically. With a few button 
clicks clean up the audio, add audio effects md filters 
if desired and then organize the tunes into a playlist 
Adjust the restore functions in real time while listening 
to the audio Then have DART PRO 98 record the 
playlist on CO using standard Rcdbook audio format 
and wtth just the dick of one button, It worths with all 
types of music media and different CDR or CDRW 
devices. DART PRO 98 is a complete audio system 
that produces high quality audio reliably. The CDs 
can be used in any standard CO player - in your car. 
at home, or at d party. 

DART CD-Recorder 

* Make Music CDs from CDs. Records h or Tape 

* CD Recorder has many unique features and 
produces high quality audio CDs 



For a free demo of DART software & more Information: 

800-799-1692 or www.dartpro.com 

DARTECH, LLC * 7600 France Avenue • Suite 550 • Minneapolis, MN • 55435*5939 




As a professional with thousands 
of dollars invested in audio and 
lighting equipment, you under¬ 
stand the importance of protect¬ 
ing your investment One 
important but often overlooked 
way to guard your electronics 
from harm is to check the wiring 
of the outlet you are plugging 
into. Pyramid by Am probe is 
offering you a speedy alternative 
to the typical two-handed voltage 
tester with its new PY-3 11OV AC 
Circuit Tester. It features a three- 
pronged plug and a row of three 
indicator lights that tell you at a 
glance if the outlet is wired 
correctly. The PY-3 is one more 
way you can save set-up time as 
well as avoid future equipment 
repair or replacement costs. 
Available through Nelson 
consumer Electronics 1 -406-782- 


744 8. MSRP: $9.95 
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News l lash! 




American D| has provided the means to achieve the next level of flashing, if you are up to the challenge. Flash Tubes, 
in concert with the Flash 2C controller, promise a dynamic strobe effect, with a top speed of 140 mph. Designed for 
indoor or outdoor use, Flash Tubes connect end to end, and work best in multiples. I he Flash 2C is a rackmount 
controller that can run over 40 Flash Tubes. Its built-in programs can contol four separate zones of strobes. You can 
select from five modes: forward, reverse, crossover, rebound and flash. The Flash 2C can also automatically cycle 
through selected modes, as well as control a variety of chase programs. Audio activation, variable speed control and 
rate control are all featured. Flash Tubes measure 3.35" x 3.25" x 60" while the Flash 2C controller measures 19" x 
4.75" x 3.5". MSRPs: Flash Tubes - S I 49.99 each; Flash 2C controller - $ 499.95 

American DJ 
4295 Charter St. 

Los Angeles, CA 90058 

Tel: (800) 322 6337 Fax: (213) 582-2610 
Web site: www.americandj.com 
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Order your FREE catalog now... 

Call 1 800 355-7746 or in NY 1 631- 

Showroom: 1015 Sunrise Highway N. Babylon 
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EASIEST WAY TO SHOP ONLINE 


T *a77*4B2*MIXX 

CALL TULL f«Et I64VVI 
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Steel House 


The TT 100 Direct Drive 
Turntable, new from 
Numark, is chomping at the 
bit to carry you and your vinyl 
into the new millennium. Manufactured 
with rugged steel and robust components, the deck 
shines with a polished black surface. It has a stable-full of features, 
such as 33/45/78 RPM operation, forward/reverse play, +/-10% or 20% pitch- 
adjust, and a fully adjustable tone arm. A pop-up target light, strobe indicator, 
removable headshell, adjustable feet and lid, and an anti-static slip mat round out 
this animal's strengths. Whoa! MSRP: $499 

Numark Industries 
11 Helmsman Rd. 

North Kingstown, Rl 02852 

Tel: (401) 295-9000 Fax: (401) 295-5200 

Web site: www.numark.com 
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ORDER □ N-LI N E! 


Customize your stand or table 
Any size... Any color... IMPRINTED 



Great for equipment covers too! 

For information call B88/BDB-5256 
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"EVs RMD Technology 
(Ring Mode Decoupling) 
improves sonic integrity 
by allowing better control 
of resonant modes at varying 
volumes.” 

Pro Audio Review Magazine 
January' 2000 


Matched Eliminator* 
components 
for pure 
sound 


RMD 7 is the same technology 
used in EV's X-Array* 

Series, speakers trusted by 
sound engineers for 
The Rolling Stones and 
other huge touring bands. 

And ids technology you 
can trust for concert-caliber 
sound, road toughness, 
unmatched power and 
clarity at anv volume... 


1999 Music and Sound Award, 
Best New Speaker of the Year! 


The Eliminator" delivers big-concert ' 

sound quality through EV’s BIG-CONCERT sound technology. 

RAID" (Ring-Mode Decoupling), exclusive EV technology, creates “pure audio'' whether you’re getting mellow 
or crankin' it. By combining RMD with cutting-edge EV components, the Eliminator produces huge bass, great 
coverage, crisp highs and unbelievable intelligibility... the kind of performance that wins awards. 

Call today! 

Everywhere- i-800-667 r 3968 

www.electrovoice.com 
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It's all on the web! m 
Product Into , Local Dealers and more: 


wwWrPioneer 


or call 800 70 






















The DJM-600mitej the bar for Pro DJ 
mixerj with iti amazing Auto Beat Sampling 
function. Jnot pick your sample len gth - 
up to o Lx teen beats— and the DJM-600 
will automatically grab the deeired length. 
Then Auto-Stretch or Poop your sample! 

For more about the DJM-600, ( AfX-SOOO 

or the raft of the Pioneer Pro DJ Line, catch 
ad on the web at www.PioneerProDJ.com. 






EFX-500 DJ Effector 

• Selectable Effect Frequency: low, mid, high 

• Beat Effects: delay, echo, auto pan, autoflanger 

• Digital Jog Break: zip, jet, wah, ring, fuzz 

• Auto BPM Effect Buttons: 1/4, 1/2, m, i, 2,4 time 

• Effect Monitor: monitor sound effects 














DJM-600 Four Channel Mixer 

New DJM-600 Features: 

Auto Beat Sampling 
Selectable Beat: t, 2,4,3,16 seat 
Selectable Cross Fader Curve 
Auto Transformer 
Auto Wah Frequency Filter 
Sampler Looping & Stretching 

Also includes all these features from the DJM- 500 : 
Auto BPM Counter 
Beat Synchronized Effects 
Four Channels with Three Band EQ: -2m 
Fader Start Play/Fader Back Cue Play 
Inputs: 5 line, 3 phono, 2 uec 
Pitch Shifter, Delay, Echo, Flanger, Reverb 



















































































case logic 

spins a cl 

now selling dlv 


Bulk packs of CD storage 

sleeves available at 
IMP* 

discounts. Free 


shi 




at 


ndling. * Just use the 
.e $001. Order online 


keyco 


easel 


ogic.com 

-- 


27-33471 
receive a free cataloq. 
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CASE LOGIC DIRECT. 




now www.caselogic,com or call toll-free: B77-2Z 

Offer valid until August 15,2000 


I 



Industrial Lane * Johnston, RI 02919 
Phone:{401)274-1818 - Fox;(401)274-9878 


RINCO Ave 
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If you're looking for a spacey way to label your CD-Rs or - 
RWs, check out the Holographic CD Labeler Starter Kit 
from Mirage Ink Jet Technology, Inc. The kit includes label 
styles with names like Galaxy, Crystal, Rainbow and 
Starburst. It also features a water-resistant Photo Glossy 
label. You simply use 
the free software 
supplied in the 
package to create 
your labels. It 
contains 
SmartDesign 
templates, thirty 
ready-to-use 
background 
images, and fifty 
clip art images 
to make your 
job easier. You 
can also 
import your 
own graphics, 
photos and 
logos. 

Applying the 
labels is a 
snap with 
Mirage’s 
patented 
EZ Guide™ 

system, which utilizes your 
jewel case to complete the process, rather than a 
separate applicator. You'll find the Holographic CD Labeler 
Starter Kit at major department stores and other technol¬ 
ogy outlets. MSRP: $25.99 and $19.99 for refill 


1 


Mirage Ink Jet Technology, Inc. 

11480 6 ,h St. 

Rancho Cucamonga, CA 91730 

Tel: (888) MIRAGE 6 Fax: (909) 989-6820 

Web site: www.mirageinkjet.com 
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BPM counter 
Large back lit display 
True continuous play 
1 mic and 2 phono/line inputs 
for external devices 
Balanced output, master EQ, 
stereo / mono control 
Self carry handles 
12V DC input 
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Dual CD players and mixer combo 

Front load transports with 30 second 

door close protection 

Fader-start 

Track programmable 

±16% Pitch/jog wheel 

±12% Pitch control 

Digital outputs 



uj tu tin. in u inn o r p - IK.. c o mi 

II Helmsman Avenue North Kingstown RI 
phone 401 295 9000 fax 401 295 5200 
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shall We Dance? 


Add a touch of romance and elegance to your dance floor with two new 
lighting effects from MBT Lighting. The Cupid, model ME2001, features 25 
colored lenses and two 50 W lamps that combine to cast 50 multicol¬ 
ored beams across the room. The beams rotate back and forth, 
suggesting the romantic sway of a slowly dancing couple. The 
Quarter Master, model ME2004, produces four large rotating 
beams that reflect off of four dichroic colored mirrors. This results 

in four multicolored 
moonflower patterns 
majestically dancing 
toward and away from each other. Each 
mirror is sound activated. 


MSRP: Cupid - $109; Quarter Master - $238 


MBT Lighting & Sound (Div. of MBT International) 

PO Box 30819 

Charleston, SC 29417 

Tel: (843) 763-9083 Fax: (843) 763-9096 

Web site: www.mbtlighting.com 
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MINI-GIG RIG 


10 SPACE ANGLED TOP FOR MIXER 
AW SIX RACK SPACES BELOW 




^VELCRO® SHELF 

PUa-OUT SHELF 
WITH PADDED 
H VELCF0' 10k 

.1 BLCHbAilVE- . 


DRAWER 4 

FOUR'SPACE ROTO 
MOLDED PULL OUT 
DRAWER - USE WITH 
OR WITHOUT 
PARTITIONS 
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ROTO-ROLLER 


SINCE 1977 


GIG RIG CADDY ADOS SIX 
RACK SPACES OR STORAGE Bi\ 


WccWwKte Sales Headquarters ■ 8811KV. 23rd Stseet Mari, Florida 33172 

p. 305.592.8383 / 305.592.9566 
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hundreds of pounds of CDs 
around. Rugged enough for the 


3.5 minute 


The actual number 


Carrythe PCDJ Mobile Pro 1 ” with 
upto 16/000 songs* on the huge 

* * i 

hard drive and quit dragging 


■. » 

Get the PCDJ Digital 1200sl™ 

4 

software in a lightweight, 
portable system pre-installed and 
ready to perform. . 

Order online at 

■ 

f * 

www.pcdj.com/al 

Or call: 

1-877-778-4746- x339 
or 1-727-799-3828 
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Whit, 




^ ■■ ■ 

of songs you can place on the hard drive varies with | 

the length of the song and the quality of the 

* * 

encoding method, basically, you can store up to 
4/000 3.5 minute songs at high quality; 8,500 3 % 5 
minute song^ at medium quality. 


PCDJ Mobile Pro 

• Pentium III ® 

• 64 MB RAM 

• 40x CD-ROM Drive 

• 56K Modem 

■■ 

• Built-in speakers 

• Ultra-large 13.3" LCD display 

• Total weight less than 30 pounds! 


Platinum l 
hard drive 
controller 


ide includes a 30 GB 
a PCDJ Hot F Keys™ 
9 value). 


PCDJ Digital 12Q0sf 

• Familiar/ easy-to-learn interface 

• Set up to 20 cue p.oints per trUck* 
Automatic beat matching 

• Adjust pitch up or down 22% 

• RIPP to MP3 

• Instantly find any track 

• Organize your entire music collection 
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i/isiosonic 


Order yours today! 

www.pcdj.com/ at 


Copyright © 2000 Visiosonic Ltd. All Rights Reserved. Digital I200sl Screen Layout Copyright Visiosonic Ltd 










Nowadays, it seems (ike everyone 
is boasting about their great 
selection, lowest guaranteed prices 
and great service - it's getting to be 
old news. Don’t get us wrong, those 
are great things - things we offer 
as well. 

But what sets American Gear 
apart? It's our team ot Sales 
Professionals. Our Sales Pros are 
not just operators waiting to take 
your order, but working DJs, studio 
protessionais and product 
specialists who have real life 
knowledge and experience working 
with the gear. 

So whether you're just starting 
out, need a little help in choosing 
the product that’s right for you, or 
simply want some help in 
troubleshooting a problem, give us 
a call and let us help! 


132 pg. buyers guide! 
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Call 


toll free: 


1 - 800 - 700-4542 

or vi^it us online www.fimeriCcin-0Ofir.com 

ir you find yours*m tin 1 * I flC. drop tiy phi wfirphoum^ din'd pro shop .it 

4321 Atlantic Avo. t Long Beach, CA 90807 
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Unlike Seattle's Kingdome, 
which came down recently, 
the new King Dome from 
Martin Professional is 
designed to go up whenever 
you need to protect your 
lighting centerpieces from 
the elements. It's an 
inflatable version of Martin’s 
Outdoor Protection Dome, 
allowing luminaries to be 
used outdoors, alt year long, 
in any type of weather. Made of 
IP44 rated, durable, non-flammable PVC film with a solid 
base of ABS plastic, the King Dome promises easy 
transport and simple set-up while reducing to a small 

size for storage. It is 
also equipped with a 
unique safety device 
that cuts the power to 
the fixture in case of 
deflation. Maximum 
usable luminaire base 
dimensions are 21.2" 
x 18.9”. It is available 
in heights of 31.5" and 
63" with an optional 
semi-transparent white 
envelope available for 
use as a lightpipe 
effect. MSRP: $1,492 



Martin Professional, 
Inc. 

3015 Greene St. 
Hollywood, FL 33020 
Tel: 954-927-3005 
Fax: 954-929-6405 
Web site: 
www.martin.dk 
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THE NEW DIMENSION IN DESIG 

i S* 712.322.3 

FAX 712.322.3407 Wk 

wr // 

Visit us online at www.grundorf.com / 
Email: information@www.grundorf.com J 



- J /. r 


v *■ - ”-*■ 

' "V-V- / . 


721 Ninth Avenue • Council 


, IA 51501 




PR0-DJ2-MQ 


U 


2 - 






CD MIX1-M0D 

For Grundorf TLRS 
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Rack-A-Dapt”* allows 10" mixers to be 
nted in a standard 19‘.'.rack^nit I 
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CDJ-2-1M-19-6 

The CDJ-2-1M-19-6 case can be easily modified by the DJ to 
accommodate either two CDJ-700 or two C0J-1Q0 players. 


0U-1284CT 

The front cover of this f 
case is used as the 
table top 
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DJ SHOPPER By Dan Walsh 



THE 19" DUAL CD PLAYER GAME , PART II 


I n our last issue, we took an in-depth look 
at two of the latest entries on the playing 
field of 19" dual CD players. (See Mobile 
Beat, June/July 2000 for reviews of American 
DJ's DCD-PRO500 and Pioneer's CMX-5000.) 
This time around we'll step back for a broader 
view of what's currently available from the 
major manufacturers in this arena. 

Keep in mind that this is not a review of 
each CD player but a comparison of features 
and prices. We will point out functions unique 
to certain units, but it's up to you to find out 
how each player feels in action. Test drive 
players that interest you to see which fea¬ 



tures are most useful for your style of mix¬ 
ing. For example, the seamless loop function 
on one unit may be easier for you to use than 
the one on another unit. In other words, 
check the specs, then go to the store! 

Well be looking at the following units: the 
American D) DCD-PRO500, Denon DN- 
2600F, Gem Sound CD-55, Gemini Sound 
Products CD-340, next! by Stanton NCD- 
7000, Numark CDN-34S, Pioneer CMX- 
5000, Tascam CD-302, and Vestax CDX-35. 

These units are obviously the cream of the 
dual CDP crop, Their list prices reveal this, as 
most of them hover above or just below the 
$1,000 mark. Before this discourages you, 


however, remember that in most cases you'll 
be able to find them for sale at substantially 
lower prices. Shop around before you cough 
up your cash. 

Go CONFIGURE 

The 3-rackspace controller / 2-rackspace 
player configuration is the most common one 
in the 19" dual CDP world. There are, how¬ 
ever, some interesting exceptions to be found 
in our current lineup. If you are looking for 
the smallest footprint, the Gem CD-55's re¬ 
mote takes up only 2 spaces. The other com¬ 
panies (except 19" newcomers Tascam and 
Pioneer) offer models with 2U controllers but 
with fewer bells and whistles than the ones 
mentioned here. 

More dramatic alternatives are available 
from Vestax and Tascam. Tascam's CD-302 
is packaged as a typical dual deck but the 
two control sections can be separated if 
needed. The Vestax CDX-35 is actually sold 
as a single controller/player combination with 
the ability to add on another player or con¬ 
troller as needed. Optional brackets let you 
fit the individual pieces into a 19" rack. A 
single controller can run two players by 
switching between A and B. It can also con¬ 
trol play, pause and cue on the unselected 
player while the selected one is fully opera¬ 
tional. For more precise 
mixing, you can add an¬ 
other controller later 

Safe and sound 

The Pioneer CMX-5000 
is the only one among these 
units to offer an alternative 
to the ubiquitous drawer¬ 
loading transport. Rather 
than join the crowd, they 
stuck with the front slot¬ 


loading mechanism familiar to anyone who 
has used Pioneer's single CD players. Advan¬ 
tages to this system are the lack of a drawer 
sticking out to get bumped and faster po¬ 
tential cue-up time, 

If you forget to close your drawer, the ma¬ 
jority of these players have you covered. Six 
out of nine have an automatic closing func¬ 
tion that kicks in after thirty or sixty seconds. 
A number of the models also shut down the 
transport motor after a period of inactivity 
(sleep mode). 

Once die CD is inside the player and you're 
jamming, what about protection from skip¬ 
ping? Most manufacturers are relying on digi¬ 
tal buffer memories that read ahead on the 
track you're playing. Usually the player's la¬ 
ser needs only a few seconds to find its place 
again after being bumped, so the average 
buffer time is ten seconds. Numark's CDN- 
345 is the current champion with 12 seconds 
per drive. The DCD-PR0500 from American 
DJ employs a unique mechanical anti-skip 
protection design. 

Start me up 

Part of what makes these professional DJ 
CD players is their advanced technology for 
simply getting the song started. All feature 
"instant-start," meaning that there is no no¬ 
ticeable delay between pressing the start 

button and 
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having the track begin. "True" instant start is 
arguably 0.015 seconds or less. (Numark and 
Gemini list this figure for their players; Pio¬ 
neer lists 0.01.) Some of the players also have 
a function to eliminate any "dead air" at the 
beginning of a track. This is usually called 
auto-cue. These terms are sometimes used 
interchangeably, so your best bet is to get 
your hands on the units you're interested in 
and give them a start-up torture test of your 
own! 

A number of models offer an automatic 
"fader start" function. This feature enables the 
player to start a track playing in response to 


the movement of 
the crossfader on 
a compatible 
mixer (typically 
the same brand). 





■II ■"!* A**-|h**i 


CD 

-'1 -WOf! 

cjafph 


AHTt 




RIGHTONTHE BUTTONS 

There are generally two types of buttons 
on the CD players: 1) essential controls like 
cue, play/pause and track search as well as 2) 
special feature controls. Many of these 
special features are quickly becoming 
standard. You'll find all the essential but¬ 
tons on the units mentioned here, with 
Gemini also offering an additional cue 
button for each transport. Another 
unique cue design worth mentioning is 
Vestax's new "point focus" feature, found 
on l heir CDX-35. It allows you to adjust 
the amount of looped sound triggered 
when you hit the cue button from 0.013 
up to 3 seconds. This can eliminate the 
need for repeated button pushing to lo¬ 
cate your desired cue point. 

As for special features, each player of¬ 


fers variations on common themes. One 
theme is instant access. A few models let 
you save cue points, loops, entire tracks, or 
samples that can be triggered immediately 
at the touch of a button. This feature is vari¬ 
ously called "hot," "flash" or "instant" start. 
Some players, like the NCD-7000, assign 
cue points to a number of buttons (in this 
case ten per side), while others contain 
memory banks that can store more infor¬ 
mation. These require an extra button-push 
or two to set up before your performance. 
Tascam's CD-302 allows you to store up to 
a thousand pieces ol data for later use. Di¬ 
rect track access buttons seem to be out of 
favor at the moment, as only three units 
have them. As an alternative, the DN-2600F 
has a rotary track selector knob, which you 
turn and press to access tracks and other 
info. 




Island Cases 

1121-20 Lincoln Avenue • Holbrook, NY 1 1741 
Toll Free; 800-343-1433 • In NY: 516-563-0773 

Fax: 516-563-1390 
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5DZ Blues Sfrnqlas£€ 
5DZ Inflatagp Mic A 
5DZ Discolpll Neck® 
5DZ16 11 Beach B||pi 
5DZ Gangster Ha|s. 
5DZ Tricolor MartSas 
5DZ Multicolored Lei! 

also BIG SALE on BH 
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www.partypinto.com 


NY (718) 332-8131 FAX (718) 332-8141 
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Another important function for dance music manipulation is 
looping. The term "seamless loop" is becoming more of a reality 
as the players with this capability are offering better and better 
resolution. The Numark and Pioneer models allow you to edit your 
loops, while The DCD-PRG500 can reverse them. Denon's DN- 
2600F features two separate loops for each transport. 

Gettin' ioggy wit' it 

The jog/shuttle wheel has become an essential tool for mixing. 
All the players here allow multi-speed searching and scanning with 



their wheels. The trend has also been toward a more vinyl-like 
response, with the wheel directly triggering the sound of the CD 
and changing pitch according to the rate of spin. Most of the 
units let you use the jog wheel to play tracks in reverse; the CDX- 
35 also provides a button for this function. For pitch or key changes 
that don't need to be "on-the-fly", each player also provides a 
slider for precise settings. An interesting control alternative is found 
on the Gem CD-55. Along with jog dials, it also has joystick that 
controls both cueing and pitch bend. 


cont'd page -1& 
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Mention 
this ad 

and receive a 


discount on 
DJ Signs! 


Point your party in the right direction! 

DJ Signs energize the dance floor and add 
spectator participation for the total party 
itmosphere! Liven up prize drawings, fashion 
shows, gifts and awards presentations! DJ 
Signs create sensational suggestions that 

bring about the reaction 
every DJ looks for! 

nly $25.0 0 each, but if you mention you saw this 
ad in Mobile Beat Magazine, receive 20% off! 
ch sign is double-sided with a different message 

Choose from 

APPLAUSE I LOUDER 
FOLLOW ME f HOT HOT HOT 
KISS HER / KISS HIM 
CLAP ALONG / SING ALONG 
THIS WAY / THAT WAY 
OOH/AAH 

MAKE SOME NOISE / HANDS UP! 

....and more 
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Club view 






L ike a Phoenix rising from the ashes, the former 
Cinema South Carmike movie theater in 
Nashville has been transformed into The Outer 
Limit. The three million dollar project, which opened 
to rave reviews last june, features four state-of-the-art 
nightclubs under one roof. Thanks to some very 
ingenious engineering, the 25,000 sq.ft, building 
required no structural changes. Even the sloped floors 
were used in the design of the massive year-long 
project. 

The centerpiece, in what was the former 
theatre lobby, is the Nexus Grill, a laid-back '50s 
style diner. Theater #1 is now Club Hysteria, a 
live music venue dedicated to presenting the 
best local and national talent to Nashvillians. 
This venue screams for live music with a 
multilevel stage and a cutting edge sound and 
lighting system. 

Theater #2 has been transformed into the 
Club Lava Lair 
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Lava Lair, an underground cave with a fire breathing dragon, an 
exploding volcano and laser light show pulsing to techno and 
house music. The thermometer-shaped dance floor is washed by 
an incredible light show with a moving truss, designed by Martin 
. The mood of the club is dark, with several large stone carved 
entrances and giant gargoyles placed around the room.. 






Club Hysteria 

wall with an incredible mermaid 
mural painted behind it. Moving oil 
lights create the sense that you are 
actually underwater. Weekly atten¬ 
dance is over 5,000 and still growing 
at a fast pace with some nights 
having a 90-minute wait to enter the 
club. 

The nightclub is owned and 
operated by Anthony Fidanza who 
has overseen several multi-venues 
across the country. Construction of 
each venue was designed and 
implemented by David Coodson of 
Masterpiece Studios, with music for 
all 4 rooms provided by The Source 
Dj Music Supply. If you're planning a 
visit to Nashville click on http:// 
www.theouterlimit.com to plan your 
nightly party schedule. This amazing 
club is worth the trip. Make sure you 
say hi to Ace on deck in the DJ booth 
at Neptune's. 


Theater #3 is now Coconutz Karaoke Fun Bar where you can sit 
on a beach in an Adirondack chair and watch the fun. This room 
is set in a tropical paradise with a giant waterfall on stage. 

Theater #4 is the flagship room of The Outer Limit, called 
Neptune's. Imagine dancing on the bow of a 75-foot sunken 
pirate ship. The Bubble Room is a former projection booth that 
serves as a VIP-only room overlooking the bow of the ship in 
Neptune's. The main bar is decorated with a 36-foot long bubble 



Dennis "Ace" Swartz is the 

entertainment director for 
suburban Nashville's Ihe Outer 

Limit. Initially a mobile opera¬ 
tor, Swartz has six years of club 
experience, spinning at clubs 
like Graham Central Station, 
Bellbottoms, Club Mere' Bulles 
and other popular venues. On 
assigtmtent for Mobile Beat, 
Dave Kreiner caught up with 
Ace recently in the booth at 
Neptune's, situated just in froth 

of the captain's wheel. 

Mobile Beat: What's the most 
popular music format in your clubs? 

Ace: Top 40, a little hip hop, 
modern rock, and party songs. People 
want to hear music they know early 
so they feel comfortable, then I hit 




























them with the 
new stuff after 
11 PM. If they 
want harder- 
edged dance 
music, they can go 
to Lava Lair, 

There's so much 
variety here under 
one roof. Just 
because we're in 
Nashville doesn't 

mean we play country music!" I 

MB: What are your responsibilities? 

Ace: I monitor the formats of the DJs in all four 
rooms, the two audio engineers and the karaoke host, 
and I also DJ in Neptune's. I give the DJs creative 
freedom in their sets, but they have to stay within the 
guidelines for the room. With four different concepts 
under one roof, we have to keep the integrity of each ! 

club's musical format and make sure they don't sound ! 

the same or play the same music. I 

MB: Do you see any particular trends in musical I 

styles? I 

Ace: Latin is still picking up momentum with Latin ! 

House and better high-energy euro pop dance music | 

like Eiffel 65, Sonique, Alice Dj and others making their 1 

way from club to radio. Hip Hop is still strong but we I 

have dropped our nightly percentages. Seventies is way i 
dead but eighties is still big. It is definitely trending back | 
to newer, higher BPM dance music. 

MB: Tell us about your own DJ style. [ 

Ace: It's all in the presentation. I can play a lot of "left | 

turn" music (a big departure from current program- 1 

Tning, ie: a dance set into "Don't Rock the Boat'') and 
get away with it because I set it up with big hits on ) 

either side of the left turn song.) never program the | 

same songs in the same order to avoid being predict- ' 

able. In fact, our variety of music programming sets us \ 

apart from any club in the city. L 

MB: What about promotions? * 

Ace: We are a very promotion-driven venue. We have ] 

salsa dancing on Saturday with dance instructors, a ■ 

Chrysler "PT Cruiser" giveaway, a "Barely Legal" bikini • 

contest on Sunday, and a different male review on I 

Wednesday for the ladies. We have two live radio 
remotes with WRVW 107.5 in the Top 40 room, and a I 

live remote with 102.9 "The Buzz" and college student ij 
night on Friday. Two national touring live bands a 
month, such as Warrant, Skid Row, Bullet Boys, Quiet I 

Riot, and other tribute bands appear in Club Hysteria. I 

David Krcincr is the owner of The Source DJ Music Supply. They are the nation's J 

largest supplier for mobile and nightclub OJs with CD compilations, 12" vinyl, 
remixes and much more. For a free catalog call 80Q-77S-i4 72 , email 
SCMSRECORD^aolcoryi, or surf www, t hesourcefQrmjsic.com 



Club Neptunes 
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AUTO/MANUAI/BEAT 
WITH TWO SOUNDCA 
Mixes like/your exjsfn 
heat mixer plus more 
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Originators of MP3 mixing 
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Full Karaoke and Vjtfeo 
Customizable screen 
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Optional full remote control 
Full )itch/voiume control 
Seat counter and full equalizer 
Full automatic recording Studio 
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m your own mixes/ 

.. > ‘ V '1 ^>4 i 


aiftbl&J 


uownioaa a hrctt aemo at www.ajpower.com! 

■ 

501 Deodara Dr • Los Altos CA 94024 • 650.964.5339 • djpower^dj power, com 


nor* 'Ait w if 

051? 

ITS 

as iHt p+ootj arms 

01 55 

103 

COME GO WITH MR 

0412 

140 

dancing &tak; 

01 A 

221 

FARING SfiR: 

0125 


CrtMf GOVITHUEL 

0*12 

149 

Jf~ _^i rtlif AT 4j* . fifiT .4 k i * .* »• « 1 if! J 

--■---— 























































































































































140 58th Street, Suite 6W Dept. M600 
Brooklyn, NY 11220-2521 
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9 gobos plus spot j 

9 dichro;c colors plus white’ 
2 separata wheels f or go bos 
and colors 

Strobes 1 to 1 FPS | 

p a:i 180 degfw‘5 in Ri \ 
.7 seconds % 

TI!' n n r i rf eg re e s tn 
.35 seconds |HF£V. 

DMX 512 HS 

controllable 


2 CDJ-10 Top Loading CD Players - 

1 PMX-4Q 2-Channel Stereo Preamp Mixer 
1 CDJ-1040 Carpeted Road Case 
HPM-80 single cup stereo headphone w/roic 
6 dual RCA cable 
Includes Free gemini hat 

Compact Size: 277t rt W x 12'A” D x 57*" H, 29 lbs 


Call For Price! 


Pioneer's 1st Ever Rack Mount QU 

Dual CD Player Features IKy ESSJIPJHHI 

* Auto Mixing - mixes your CD's 
automatically according to BPM 

* Back Cueing, Cue to Music end Cue Point Sampling » Instant Fader Start 

* Large Jog Dial »Master Tempo - Changes the tempo without the pitch and vice versa 

* Now also reads CD-R discs and even CD-RV/ 

* Real-Time Seamless Looping & Re-Looping 




Hot Start Playback Function 
15 seconds of music can be sampled 
independently for doves 1 a 2 
Seamless Looping * Oigi-Scmtch 
Instant Start (00.1 seconds) 

Elf actors (Fitters/Re verWFLartgef) 
Memo Function 
Brake/PI a tier Emulation 
Key Control/Key Adjust 


C Call For Price! 
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Totally Hip 
and 

Hollywood 



As an experienced 
club promoter 
and owner, Bruce 
Perdew knew 
exactly what he 
wanted in an 
entertainment 
environment 
when he opened 
"Club Blue" in 
Hollywood: a club 

designed to meet the demand for a diverse mix of cutting- 
edge music, along with an exciting, trendy atmosphere. 

Perdew and partners took an old 8000 sq. ft. theater and 
transformed it into one of Hollywood's hottest dance clubs. 
They divided the club into two rooms, each featuring a 
different style of music on any given night of the week. 
Depending on the evening, those who step onto Club Blue's 
two dance floors may find music ranging from hypnotic 
trance to eerie goth, the rapture of rave or the ever-popular 
alternative music. 

To accompany the music, the club offers a wild light show, 
which is built around the selected theme for the night. In 
order to provide the versatile effects needed to create a 
spectacular light show night after night, an ensemble of 
fixtures and controllers from American DJ were chosen for 
the job. 

As well as being the owner of this roaring club, Perdew 
says that he is "one who likes to have his fingers in every¬ 
thing." He personally hand-picked each of the lighting effects 
that would be used in Club Blue. "I chose American DJ 
lighting, because I have had good experiences with their 
products in the past," said Perdew, "Their products provide 
the flexibility we need to accompany the wide range of 
music we play. Using American DJ fixtures and controllers, 
we can completely change the light show so that it comple¬ 
ments whatever style of music we're playing on a particular 


ff 


To provide this wide diversity, Perdew chose 18 Mighty 
Scans, 2 Fan 1000s, 1 4 Sparkles, 6 Color Gems, 6 150 DMX 
Strobe Lites, 2 Groove Wheels, 20 PL lOOOCIube Pin Spots. 
Pulling all these breath-taking effects together are three 
American D| controllers: 2 Show Designers, and a DMX 
Operator. Along with multi-color beams and gobos, Perdew 
added some more unusual effects. For example, the Groove 
Wheel is a professional oil wheel projector which—as its 
name suggests—will take anyone back to the "groovy" '60s 
with its psychedelic patterns and colors. The responsibility of 
installing the new lighting system in Club Blue was given to 
Dave Meek, a lighting contractor with No Static (Gardena, 
California, 1-888-NO STATIC. With its exhilarating environ¬ 
ment, Club Blue become a destination where the "hip and 
trendy" gather for a night out on the town. Its dance ffoors 
are usually packed with a capacity crowd of over 650 people. 
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By Mike Starnes 



ost new DJ mixers have a life expectancy 
far beyond those produced just a decade ago. 
Yet, even with constant improvements, life is 
full of surprises that even the manufacturers 
can't engineer for. The possibility that some slightly 
"enthused" music fan will dump his drink in the 
sliders and toast your main 
mixer may seem remote, but 
accidents happen. And what 
about those times when 
you wish you had just one 
more channel to work 
with? 

Let us suppose your 
average Dj mixer has four 
sliders controlling two 
microphone inputs and 
four to six line-ins. 

Since the output of 
most Dj mixers is 
high impedance 
line level, you 
should be able to 
use your backup 
mixer as a sub 
mixer. To do this, 
simply connect the 
output of the sub 
mixer into any 
working line input of 
the regular mixer. . ^ ^ 

This subtracts one <*■* •“ 

channel from the main mixer but adds a 

number of channels via the sub mixer. Suppose you have 
two phono inputs, six lines, and two microphone inputs 
in your mixer. The sub mixer gives you extra mic and line 


inputs. I suggest using a single rack space mixer with 
line/microphone switches in each channel. A valuable 
option is a line/microphone level switch on the output 
of the mixer. 

Now let's take this trick on the road. Let's say you 
have a large hotel or convention center gig. The 
crowd turns out to be four times what your 

client expected. There's a 
great house PA in the 
room, but how do you get 
your line level to match 
the required mic level of the 
house system? You simply 
connect the tape output of 
your main mixer into the sub 
mixer. You can then patch 
the microphone level output 
of the sub mixer into the 
nearest house microphone 
level input (with permission, 
of course) through a conve- 
nient wall jack. With the 
output of the sub mixer 
W switched to microphone level, 

* the volume control on that mixer 
gives you two "zones" of volume. 

The main system controls the threshold 
of pain level on the dance floor (as usual), 
and the house system acts as a fill system so 
that everyone can hear, but the off dance floor 
levels are lower (controlled by you). 

Part-time Karaoke Jocks will appreciate being able to 
add extra microphones through the use of the second 
mixer. Please note, however, that extreme caution must 
be used when matching the gains of the two mixers in 
use by you and the house systems. Since the record 
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output is a constant level you should always give yourself 
some extra headroom. There is the potential of damage to 
the house system since most hotel systems in use are 8" 
ceiling speakers with 70 volt transformers. 


More, you say ': 


? 


\ 


Are you anticipating your crowd requests by printing 
copies of the weekly Billboard charts from 
www.billboard.com? Are you double-checking them with 
the Rick Dees Weekly Top 40 from www.rickdees.com? Are 
you still lugging around the ring binders with your music 
since the old computer is earthbound? Now is the time to 
check out those cheap laptops that can replace several ring 
binders. I have a black and white unit that my computer 
service tech traded me for next to nothing. 

Have you offered your services to the local Chamber of 
Commerce as a Fourth of July (or any holiday) parade MC 
with sound system? Have you tried music for car auctions? 
Have you done a dog show (not a dog and pony show)? 
Most of these functions can be very financially rewarding. 
They can also be done with small speakers on stands, in 
most cases. 

One of our local Dj companies does a mailer to the 
apartment association in his city. He offers, in the spring 
and summer months, a radically reduced rate for three or 
four hours near the apartment pool as long as the party is 
over by 5:30 or 6 PM. This enables him to do two events in 
one day most of the summer.' 

Another trick is to pay close attention to the set-up crews 
at all of the local hotels in which you play. Making friends 
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with them is mandatory, but ! always go one step 
beyond. I set up early to sound check the system 
(Doesn't everyone?) and then I read the room. In our 
area of the world there is a large section of the 
workforce in the hotel industry that is Hispanic. 1 play 
music to their taste while they are putting the 
finishing touches on the room. This practice has 
secured me several high profile employee parties at 
the hotels. These are typically in "off times" since the 
hotels have to book their events around their 
mainstream events. Good manners and courtesy with 
the hotel employees can result iri quick set ups, free 
food, load out assistance, and a good feeling when 
even the employees dance to your tunes. 

Remember to send us your ideas. As a survivor of 
tornadoes and floods at DJ gigs I can safely say, "Be 
careful, its a jungle out there!" 

Tricks of the Trade is devoted to exposing and 
sharing any and every little trick or tip that can save 
you time, money, or generally improve your quality 
of life as a DJ. If you have a trick to share, fax it to 
716-385-3637 or e-mail it to trick@mobilebeat.com 

Mike Starnes is the Director of Marketing and Sales 
for Anvil Cases, Caizone Case Company, and the 
Majecal Case Company. For more than 25 years he has 
owned his own Dj company with a client base that 
includes major record labels, multiple radio stations, 
national conventions, and several hotel and restaurant 
chains. He never lets a little thing like the truth stand in 
the way of a good story. 
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DJSHOPPER 


www.pnrtsexpross.com 
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• 24 Hour Shopping 
7 Days a Week 

• Many Search Options 

• Secure Ordering 

• E-Mail Sales Flyer 

• Web Only Specials 


and Clearance 

• Technical Talk 

• Many Great Products 



Easy does it 

Do you want even 
more convenient mobile 
mixing? A number of 
units provide a relay play 
or "flip-flop" function, 
which automatically al¬ 
ternates between each 
transport, playing suc¬ 
cessive tracks. Last issue 
Henry Collins detailed 
the CMX-5000's auto¬ 
mix functions, which 
take programmed play 
even a step further. 



Tascam included auto¬ 
matic tempo sync and beat sync on the CD-302 to make beat matching easier. 

Ever-increasing ease and control seem to characterize the constant progress in the 
19" dual CD player game. The competition remains fierce; hopefully this overview has 
given you a little more to go on when you start adding up the scores. 


hr" dual 

Am OJ 

Denon 

GemSound 

Gemini 

next! 

Numarh 

Pioneer 

T a s e a m 

Veslax 

CD PLAYERS 

DCD* 

DN-2600F 

CD-55 

CD-340 

by Stanloi 

\ CDN-34S 

GMX-5000 

CD-302 

COX-35 . 


PRQ500 




NCD-700C 














51.499 / 

MSRP 

SI 249.99 

SI 650.OG 

5799.00 

$999.95 

$995-00 

$1050.00 

$1,799,00 

$1,300.00 

5470 

CONFIG 

C*3U 

C»3U 

C>2U 

C = 3U 

G-3U 

C»3U 

C-3U 

C * 5 U * 

C-4U** 


P-2U 

Ps2U 

F*2U 

P = 2U 

P=2U 

P = 2U 

P*2U 

P = 2U 

P«2U*’ 

LOADING 

DRAWER 

DRAWER 

DRAWER 

DRAWER 

DRAWER 

DRAWER 

SLOT 

DRAWER 

DRAWER 

DISPLAY 

LCD | 

LED 

LCD 

LCD 

LCD 

LCD 

LED 

LED 

LED 

AUTO 

YES 

YES 

yes 


YES 

YES 

HA 

YES 


CLOSE 










SLEEP 

YES 

YES 



YES 



YES 


SHOCK 

MECH 

10 


to 


12 

0 

10 


PROTECT 


SEASIDE 


SEC/SIDE 


SEC/SIDE 

SEASIDE 

SEC/SIDE 


INSTANT 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

START 










AUTO-CUE 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

YES 

FADER 

YES 

YES 


YES 

YES 

YES 

YES 

YES 


START 










PROGRAM 

30/30 

YES 


YES 

30/30 

30 

YES 

30 


RELAY-PLAY 

YES 


YES 


YES 


AUTO-MIX 


YES 

DIRECT 

KEYPAD 
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INSTANT 

6'6 
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MEMORY 

80 ITEMS 

300 ITEMS 






1000 ITEMS 


SEAMLESS 

YES 

YES 



YES 
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YES 

YES 

YES 

LOOP 


(2/SIDE) 








JOG DIAL 

SEARCH 

SEARCH 

SEARCH 

SEARCH 

SEARCH 

SEARCH 

SEARCH 

SEARCH 

SEARCH 


BEND 

♦KEY 

REVERSE 

REVERSE 

BEND 

REVERSE 

REVERSE 

SCRATCH 

REVERSE 



BRAKE 

STUTTER 

STUTTER 


STUTTER 
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Before you buy sound-reinforcement speakers, 
find out what's inside ’em 

Only EV, the pioneer of professional speakers, packs such a huge level of technology 
into a portable and rugged 39-pound case, You can pay less for sound reinforcement 
speakers, but “less" is exactly what vou’li get. So go ahead and compare the others... 
we have a gut feeling you’ll make the clear choice. 




EVERYWHERE 


Mir PNXf'HHI > \ sTrill i tmihincv two 

Sx300 speakers with a "matched 
component” PSX1000 powered mixer, 
ensuring tnp input-to-output 
performance from the individual 
components FA', the world leader m 
sound reinforcement, offers matched 
systems for all speakers in the Sx Series. 

Call today! 

1 - 800 - 667-3968 

w w w. el e c tr ovo i c e. co m 


istrtirm, 



























r 


PtoDJ. Gem 

The Internet’s 
Source For DJs 
http://www.prodj.com 

consists of many 
sites including: 



ror . 

Where The Internet 
Starts For DJs 

Tons of Conversations, News, Contests, 
Convention Coverage and More 
All Customizable To YOU! 



MVEKSiT V 


AT PRQDI.COM 

tST im 


Definitive Learning Center For Djs 




ProDJ.com 

The Shopping Ground For Djs 
Plus A Classifieds Area and More! 


and much more at 
http://www.prodj.com 


Does Anybody 
Know Where Your 
Web Site Is? 

You may have a web site but 
what good does it do if no-one 
can find it? ProDJ.Com solves 
that problem with getting you in 
on marketing with some of the 
hottest wedding web sites and 
search engines on the Internet. 
ProDJ.Com receives thousands 
of brides through it’s door weekly 
and they find their way to the 
people who host sites or market 

with us! 

Call (800) 25-PRO-DJ for more 
information or check out 
http://www.mydjservice.com 

today! 









Lynda Schoon shows off 
Pyle's PYD195Q, a four 
charnel mixer with 2TJ, 6 
line and 2 mic inputs, 
assignable crossfader and 
dual ten-band equalization. 










Alfred Conra es 
with a rackfull 
of new lighting 
controllers from 
American Of A 
top schoice for 
mobile use Is 
the Light 
Station which 
provides DMX 
control for par 
cans and 
effetcts. Loop, 
Chase and 30 


opportu- 


programs 

included. 


With technology advancing at an ever increasing 
rate, purveryors of pro sound products are grasp¬ 
ing every 


Mi I i'T 

■i.*. 


Far use in clubi, for karaoke or at a 
submixer for your D| system, Numark's 
RM6 has 6 tine, 1 phono and 3 mic 
inputs (one on front) which can be 
assigned to 2 zone outputs (balanced 
and unbalanced). Fingertip front panel 
control for 3-bands ot EQ, gain and 
panning for each zone are easily 
accesible. 


nity to 
showcase 
their hot¬ 
test wares. 

At the Na¬ 
tional Sys- 
t e m 
Contractor's 
Show 
(NSCA) in 
Las Vegas 
(4/29-5/1) major players in 
the DJ/karaoke marketplace were in the mix to demonstrate the 
wide and varied applications for their products. As 
the name implies, NSCA is a traditional show for 
designers ol electronic systems. Under that umbrella 
you'll find 
typical S 
sound sys¬ 
tems, 70volt 
house 
sound sys¬ 
tems, video 
systems, 
alarm and 
phone sys¬ 
tems, and 
countless 
products di¬ 
rectly and indirectly related. Barry Seiden of Gem Sound explained 
it like this, 'This show attracts people who want to know every 
detail of how our products work... they are very conscious of the 
specs... price, on the other hand, is not a huge priority. 
Theirconcern is how well a particular product will fit into the whole 
system, whether it be a club, church or somewhere else. It's much 
different than a DJ show." 

Traditionally, NSCA has had it's own "look and feel." 
All booths have been the same size, backdrops have been limited 
to below eye level and sound demonstrations have been restricted 
to special demo rooms removed from the show floor. Show pro¬ 
ducers have decided, however, to go the way of LDI and NAMM 
and drop some of the restrictions for the next event, scheduled 
for March 8-10, 2001 in Orlando. 


L, V. 




Gemini's new SP-1 Circle 
Surround Sound Processor 
provides for home theatre 
sound on the dancefloor. 
Features include 4 different 
outputs plus sub and a built- 
m electronic crossover. 


Steve Welch from 
Bose with the 
new Panaray 
IT9702, 

designed for long 
throw, 


Representing the karaoke side, 
Haw-Renn Chen of H & F 
technologies was on hand with a 
complete line of microphones and 
two new mixers well equipped for 
permanent or portable 
applications. 
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The new RANE MP 2016 may look like a retro rotary 
mixer, but there's nothing retro about it, except the 
looks. Rane has incorporated state-of-the-art 
componentry to provide you with the classic rotary 
look and feel, but the very latest in technology 



For the ultimate in mixology, invest in the 
optional XP 2016 for added features such 
as 3-band full cut Accelerated-Slope tone 
controls on each input bus, A-POST-B assign 
switches and Active-Crossfader' with 
contour control. Also included is a Stereo 
Master/Cue Meter with Peak Hold. 
















Ra; e Corporation TEL 425.355,6000 
n Canada: Omnimedia Corporation 


FAX 425.347.7757 
TEL 5 1 4.636.997 1 


URL www.rane.com 
FAX 514.636.5347 
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Are you facing extinction? 


By Mike Ficher 


D o you find yourself hesitating after telling 

someone you're a Mobile DJ knowing that nine 
out of ten times the next question will be, “Re¬ 
ally?... What's a Mobile DJ?" 

It's a fact that what you and I do requires more than a 
simple explanation. The good news, however, is that the 
term ''Mobile DJ" is rapidly going the way of the 8-track 
tape, the 45rpm single and digital compact cassettes. 

Considering that the term "Disc Jockey" primarily 
describes someone who programs recorded music wrapped 
around a bit of entertaining vocal patter, we must ask 
ourselves just how well does that describe what we do? Has 
this term, originally coined in the early 1950s, become too 
narrow? Is it too limiting? Don't most of your clients want 
someone who does more than just provide recorded music 
with a bit of entertaining patter? 

Here in the new millennium the playing field has been 
leveled by technology. Clients are seeking greater return on 
their entertainment investment and Mobile Jocks are 
looking for ways to meet the demand for more individual¬ 
ized events. Perhaps we could benefit by broadening the 


perception of who we are and what we do. Maybe it's 
time to adopt a new name for an ever-evolving profes¬ 
sion! 

What we do ... 

Our clients are certainly expanding their view of what 
we do—maybe we should, too. In the infancy of the MDJ 
profession, a cool stereo system, an expansive record or 
cassette library and the willingness to travel and establish 
a presence on-site was a sufficient foundation for a 
respectable business. Now clients ask, "Is that all you do?" 

At random moments during the last three decades, 
some mobiles have offered variations on the basic DJ 
theme. Some jocks have accompanied their recorded 
selections with live musical instruments; some have sung a 
few tunes along with pre-recorded background tracks; 
and some, including my own company, have carved a 
niche by offering dance instruction and/or performances 
as an option to the entertainment package. These novel 
twists on the format remain exceptions rather than a 
perceptible trend. 

The ever growing sophistication of clients' demands, 
the changing nature of events, and the relentless accelera¬ 
tion of technology are coaxing us to emerge from the 
cocoon of the console and be much more than just a disc 
spinner. Clients want events tailored to their tastes and 


52 


MOBILE BEAT 


























0 



g r* l j f ) 

whims rather than just aTpackaged show." 

In a three-day period recently, I received 
inquiries from clients interested in rock of the 
'80s; contemporary Latin rock for a wed¬ 
ding; opera, Broadway and '50s/'60s for a 
birthday party; country-dance instruction 
and music for a daytime corporate event. Is 
this eclectic mix becoming the norm for you 
as well? i 1 

More and more, event planners are 
complementing DJs with other entertainers, 
seeking more than just background and 
cance music and a standout audio system. 
D|s are working shows right alongside 
hypnotists, magicians, Elvis impersonators, 
Chinese dragon dancers, bands, dance 
instructors, you name it 


How we do it ... 


The unending progression of technology 
portends a revolution in the way we store 
and deliver our audio product. MP3s are 
becoming the norm 1 
college students. Will 

prominent medium for Djs, like mini-discs? Pi 
How about DVDs? What's the next compres¬ 
sion technology waiting just over the silicon 


or high school and 

^ ifitl 

they becdftte another 



With satellite music services threatening the increasingly 
homogeneous and commercialized radio airwaves, will an 
aspiring entrepreneur capitalize on radio's familiarity to 
develop a series of direct feeds for parties? 

The climax of the convergence of these trends has yet 
to be played out in the mobile entertainment industry. 
Certainly, though, mobiles are aware of the tidal wave 
developing. 

Witness the standing-room-only attendance for Mark 
Ferrell's three seminars at the Mobile Beat convention in 
Las Vegas. The $1,200 client fee wasn't the sole hook, jocks 
were embracing the message of perceived value, listening 
to the overture for adherence to ethics and standards, and 
keenly seizing ways to educate clients on what a profes¬ 
sional jock offers. 

Witness the overflow crowd at The Dance Workshop, 
the DJ All-Stars Revue and Icebreakers Seminar. Mobile 
entertainers across the board are seeking the means to 
increase their value to their clients, to engage and invigo¬ 
rate audiences, and to position themselves as a viable 
business in the coming years. 

Where could this all lead? 






Here's one scenario: Djs may evolve into vaudeville-style 
performers: artists with many talents but not necessarily 
any specific specialty- solid with a variety of entertainment 

Obviously, programming music will still be the 
piece. The Dj of the new millennium will be a wii 
poised emcee; an aspiring comic; a clever skit 
tasteful dancer; an able instructor; a keen soui 
a bit-part actor; a game show host; an inspiratii 
motivator; a planning aide; an amateur magiciai 
trivia buff. & 

Each performer may not possess all of those 
each available talent may not be called upon for 
event. But a well-rounded variety may need to be in the 
bag of tricks to secure an even! anennsure its success 
unfolds. To some deqree, many in this business, as noi 

nying article, are already eml 
ing " "fAfglgjtainer. But, witl 

bar likcpJBj^^rare^Hra new 

performance expectalfcn in the rwf we may 

yet see the passing of the "Mobile 
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HOW A BIG GEEK CHANGED FROM A 

PARTY 


by Dan Me 




A t the ripe old age of 12, playing strictly scratchy 
45s on a tiny record player at the local teen 
center was heaven. It mattered little that the only 
interaction I had with the crowd was when a kid wanted 
me to turn up the distorted volume. Even years later, my 
DJ thrills came mostly from hooking up speakers and 
playing records, t felt safest in the corner of the room, 
riding the gain on the mixer, nestled in the bosom of my 
record cases. I 

The novelty of having a "mobile disco" at your party 
faded as the '80s began. Despite the big speakers and 
flashing lights, the party was always out there while I was 
back in the shadows by the outlets. It haunted me. It 
taunted me. As the number of party Djs began growing 
as fast as the junk bond scandal, I knew I had to offer 
something more, something better to stay ahead. That 
night I quit being a disc jockey. I resolved to become an 
entertainer. 

Mike Lamb of Dj Lamb Productions in Charlotte, NC 
also began his career focusing on music and requests. But 
he soon noticed the increasing entertainment demands of 
his clients were more than a trend ... interactivity was 
becoming a must. "I had a yearning to 'do more' - and 
when I did, I suddenly began getting a lot more book¬ 
ings. Those who didn't join in the interactivity simply 
liked to watch, laugh, and take pictures. And the partici¬ 
pants always ended up having a great time being in the 
spotlight. Now I'm constantly on the lookout lor more 
unique and creative things to add to my show." 



serviceable and one who's memorable. And that usually 
translates into a fatter paycheck. 

Both sides now 

c ^ 

"Can I be a human jukebox? Of course! I can be 
whatever kind of D) the client wants." But Dave Hilton of 
Integrity Entertainment of Sherman, Texas admits he's 
being asked more and more what else he does besides 
play mtisic. "I had a really lbng"conversation with one 
couple who was worried people would get bored at their 
reception with all of the official dances, cake cutting, and 
other standard events. They said that's exactly what 
happened at a few of the weddings they attended. They 
believed that the wedding ceremony and the traditional 
events were for them, but the rest of the reception was 
for their guests to party and celebrate. 1 

Not all clients embrace these shenanigans. D| Bear of 
West Baldwin, Maine says his 180-degree take on party 
hosts is the secret of his success. "This wedding season I 
have booked reception after reception only after reassur¬ 
ing the bride and groom that I was not an interactive Dj. 
Without exception I heard statements like, 'We went to a 
wedding fast year and the DJ kept going out on the 
dance floor and doing games all we hated it." 

Garth Torgeson of Seatygjjs Jet City Entertainment gets 


similar feedback. "99.9 
front they want a DJ w ! 
music. I have great sue 
successful integrate skr 
any evenMOJ. I just don 


fl 


This is not the path for e 
hats won't make tip for a la 
skills as a music programme 
it makes the difference betw 



ne. W'earing a few funny 

rsonality on the mic or 

a*. 

many clients, however, 
a DJ who's 



my clients say right up 
entertain through the 
oing so. 1 don't think I could 
hats, or blow up anything at 
ave the time. After all the 
formalities, I might have'7 hours or less for dancing. Why 
take a ctiance losing the dance floor to a skit or game, or 
teaching an overused line dance, and risk my reputation 
to the facility, consultants, photographers and caterers 
who may not appreciataibat style of entertainment? I 





54 


MOBILE BEAT 

















































•NONaaH 




From the first name in digital audio comes 
the ultimate DJ instrument. 


Denon, the undisputed industry 
leader in dual CD players for profes¬ 
sional DJs, elevates the performance 
standard with the new DN-260QF. 
Offering a multitude of features and 
functions previously unavailable on 
any dual CD player, the DN-260QF is 
the world's most advanced pro dual 
CD player. 

At last—turntable effects go 
digital! Real-time Digi-Scratch, 


Platter Start, Platter Stop, Platter 
Hold, Brake effect, and Pitch Bend on 
the jog wheel. In addition, the DN- 
26Q0F includes these brand new and 
incredibLe "world's first" 
features: two Hot Starts per drive, 
two A-B seamless loops per drive, 
dual stutter points, seamless track 
jumping, frequency filter, reverb and 
flanger effects, and 300 custom 
memory points. To make better use of 


these features, we've added backlit 
action buttons and illuminated drive 
trays. Of course, we also have 
digital outputs. Key Control, Key 
Adjust, and 20 seconds of uncom¬ 
pressed Shock-Proof Memory. The 
large, bright FL tube displays give the 
user total control of the most 
advanced dual CD player on the 
market. Denon is the reference. 



DENON 

The First Name In Digital Audio 

Denon Efednws 222 New Rd, Paraopany, MJ 070S4, (9731396-OftlO 

Denon Canada. Inc, 17 Denson Si, toWiam. Qrrtanq. Canada L3R1B5, (905147SAOB5 

latrdEtor. SA de C V. Zamora Mo. 154.06140 Meoco, D F., (5215-2865509 


INI umber 

One 



http://www.del.denon.com/ 














take offense that some DJs try to instill that interaction is a 
prerequisite to being a D| entertainer." 

Fun is fun, but... 

There's no doubt that it's easy for a D) to go over the 
top and risk alienating the crowd with too much of a 
good thing. I fully subscribe to the party host concept, 
but one person's entertainment can be another's annoy¬ 
ance, Phoenix DJ Bill Kexel recounts one prospective 
bridal client who went to a wedding where the D] came 
out in the crowd, put a prop hat on another guest's head 
and tried pulling her out into his 'bit'. The guest was livid! 
What upset her most was where the hat may have been 
last. "She told me the guest said, 'How did I know 
whether the person who wore it before me had lice?"' 

A DJ has to insure that there is a well-orchestrated 
middle ground between music and showmanship. Fact is, 
not everyone's idea of fun is dancing. Grandma sure 
would like to see a funny game to make her smile, but no 
matter how good the music is she's probably not going 
to get jiggy. Ditto for the kids. Want to be interactive? Go 
ahead and persuade, cajole, tease and tantalize guests to 
become a part of the show. But put an unwelcome hand 
on them? No way! 

"A D] needs to know when enough is enough," Kexel 
warns. "There are many guests who are shy or enjoy 
being at a reception just to visit with family and friends. 
Some take great offense at someone trying to put them 
'on the spot' or putting some dirty old hat on their head. 
You won't find me trying to be in the center ring for the 
entire reception, runninq around like comedian Rip 
Taylor!" 

Crowd pleaser 

To me, being a "party host" doesn't always mean you 
are the performer. The perfect party host is a catalyst for 
others to perform; to make the guests look as good as 
they can in the spotlight. I've always aspired to be the 
perfect blend of Johnny Carson, Dick Clark and Wolfman 
jack. But there's also nothing wrong with a singing, 
dancing, juggling, balloon animal-making Dj as long as 
they bring the audience in on the act. 

Know your limits. It's important for a DJ to "just say 
no" if interactivity isn't his or her gig. "Being a disc 
jockey who uses crowd-reading skills and music to 
motivate the crowd was my reason for getting into this 
business," insists John "DJ Beetlejuice" Bedell of Berkley, 
Michigan. "It's amazing how a song can make you feel 
when played at just the right moment. But if a client 
wants the 'big show/ I refer them to my friend who has 
one of the best I know of. He lives for that." 


OK, so you're ready to take the leap from behind the 
mixer into the thick of the party. Tom French of Fatman 
Entertainment in Vacaville, California says the easiest way 
to start is to bring a friend along. "It made me a lot less 
self-conscious about getting out there. Once I saw the 
reaction of the crowd, I became more motivated, and that 
really transferred to the audience." French adds that using 
a headset wireless mic to keep your hands free is also 
liberating. |j > ; 

Bill lames of Sudbury, Ontario says most crowds are 
looking for permission to have a good time. "If they see 
you having a few laughs with the bride and groom, they 
will take their cue from you. At the very least, look like you 
are enjoying the music ... you are being watched. 
Otherwise you can just hand your clients a tape of your 
best stuff and go back to making recordings for your 
friends." 

Center of attention 

Yes, you are being watched. At an awkward 6'6" and a 
hulking 300 pounds, the last thing I thought people 
wanted to see was me gallivanting with an inflatable 
saxophone. Through my self-esteem filter, it seemed more 
like tragedy than comedy. But with some encouragement 
from my similarly-statured assistant—who used to travel 
with a showband—I finally worked up the courage. The 
laughter and applause was the icing on the cake. 

Is there a lesson to be learned? Yes, according to johnny 
Dee of Ambassadors DJ Service in the wealthy suburb of 
Greenwich, CT. "At many of the weddings in this market 
we are required to be very interactive. Some of our biggest 
profits come from selling add-ons like a light show, lasers, 
party props, skits, live entertainers, and party motivators. 

At other events, it's OK with the bride if we leave our mic 
at home. The moral of this story is that to survive you have 
to know your client and be prepared to do either type of 
party." 

How can you lose? Just as having a wide selection of 
music broadens the marketing appeal of your show; 
including a variety of party skills will also enrich your DJ 
toolkit. My big litmus test? Your stage presence can't be 
contrived. Your interaction has to come off naturally and 
genuinely. Start a little at a time. Once you can master that 
comfort level in front of the audience, you'll never look 
back. 

A regular contributor to Mobile Beat, Dan McKay is in Ns 22 ra year as a 
professional mobile 0!. He owns of Party Hits D) Party Hosts In Seattle. He is also 
moderator for DIChat.com and webmaster of D]Ta]k.com« 
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7itive Chicagoan Bonnie 
Welch began her D) career 
spinning at a roller rink at 
age fifteen. After high school, she 
continued to hone her Df skills 
while working her way through 
college, playing at fratparties for 
practice. Now, with her Masters 
Degree in Industrial Organizational 
Psychology, she is setting fire to the 
Chicago D) scene like the famous 
blaze caused by Mrs . Oleary's cow. 


Going on 25, Bonnie (better known as D| 
Diamond Girl) is finding success as a Dj in top clubs, 
battles, and on the mobile circuit, playing every¬ 
thing from weddings to county fairs. In 1996, she 
was selected by the Chicago Sun-Times as the city's 
#1 DJ. She has done well on the DJ Battlefield, 
demonstrating her moves in competitions against 
other top Windy City mix jocks. She has produced 
three CDs, (one sold over 10,000 copies the first 
week) and is working on her fourth. 

Asked how she came by her DJ name she said, "I 
was winning so many battles that when a group of 
DJs and I went out to eat after an event, and they 
said I was the 'queen of the tables', and then one 
said 1 dominated the diamond tip needles like no 
one else could. Hence, Diamond Girl came to be." 

To contain all her activities, Welch created 
Euphoric Productions "It's a multi purpose company 
and record label. Our next CD will feature other 
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Euphoric DJI's... we have radio 
personalities, artists and top 
spinning D|s, she explains, "I 
currently have seventeen employ¬ 
ees working for Euphoric. We only 
take top, class A entertainers. A 
part of Euphoric Productions is 
Club Euphoric, which is a travelling 
club. Similar to raves, we rent out 
facilities of all kinds... from dance 
clubs to family entertainment 
centers. We use the same DJs, but 
give customers a different atmosphere for having fun. When 
people see Club Euphoric, they know they are in a safe environ¬ 
ment with top DJs who have the best selection of music. The 
night is always a party". 

Over the summer, Welch's booking calendar includes a 
variety of events and projects from bringing her travelling club 
into Enchanted Castle and bowling alleys to hosting a battle 
sponsored by music retailer, Sam Ash. As Welch explains, "Part 
of our sponsorship arrangement with them is that they provide 
the equipment for these events. I need big systems for these 
events and with this arrangement I get what I need and Sam 
Ash gets some excellent visibility. Mike Redmond, of Sam Ash is 
the best sponsor I could ever worked with!" 

In her quest to share her experience and talents while 
helping the next generation of DJs, Welch is in the process of 
opening a DJ training school. "I'm designing it as beginner, 
intermediate, and advanced so that DJs can choose their 
greatest area of interest. We'll teach everything from how to DJ 
basic mobile jobs, to what it takes to win battles." What does it 
lake to be a winning-battle DJ? Welch says it's really a popularity 
contest, "I think it is the right music or cut choices, the person¬ 
ality and attitude, then the skills. The better the crowd likes you, 
reads you, or finds you humorous, the better you're rated. It is 
a good show, and takes great acting skills!" 

While she doesn't believe DJs need a higher education, she 
does value her degree. "My education has helped me to 
understand the music and the skills needed to be a great DJ. 

You have to understand your audience and the business. Having 
completed my education, I have learned a great deaf about the 
indebtedness of others, what makes them move, and how to 
relate to mind control. I have combined my education and 
DJ'ing to make the audience feel what I need them to feel, to be 
in a different place, to relax and have fun. That is what a DJ is 
for. The energy of a happy crowd feeds my energy all night 
long. The combination of music and light beats, is what does 
it." 

With her school, Bonnie is hoping to make a difference and 


help the general public. "I always feel bad when a friend gets 
married or someone I know has an event. They tel) me I want 
you to have fun and not work it. If it's not me, they may get 
some untrained DJ and the night will be a flop. By offering a 
school and training people, I feel like I have contributed 
something that will save a lot of parties. There need to be more 
schools for this kind of thing. Every DJ learns from a mentor 
because there are few schools around. If you recall those past 
bad events or clubs you have attended, you will realize that not 
everyone is meant to be a DJ or a mentor for that matter. I 
would love for a student of mine to do better and be more 
successful than I have become. That would make me so happy." 

TYPICAL CLUB EUPHORIC SYSTEM 
Standard 

•Gemini 8 channel mixer 
•2 Pioneer CD players 
•Crown amp 
•Cerwin Vega speakers 
•mini-light show 

Battle 

same as above plus: 

•Technics battle mixer 
•Technics 1200mk3 turntables 

Company: Euphoric Productions 

Chicago, III www.euphoricproductions.com 

Typical rates: $200.00 an hour at a dub to $1200.00 a 

night. Mobile events such as weddings start at $850.00. 

Quote: "The harder I work , the luckier I get "... Dj Diamond 
Girl 
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racks 

rack accessories 
tilt back racks 
studio racks 
combo cases 
slide style racks 
slide style consoles 
twin racks 
krom cases 

consoles for amerlcan dj gear 
consoles for pioneer gear 
battle mix consoles 
dj consoles 
Hite cases 

single carrying cases 
cd ft Ip cases 
foidout stands 
gig bags 
soft sided cases 
vinyl cases 
protective covers 

www.odysseycases.com 

155 North Aspan Avenue • Azusa • California • 91702 • Tel: 877,5,ODYSSEY or 626.334.0800 • Fax: 626.334,0226 
















































' 


iCQ 







« - -J 




V 


Vf 


U j 

Vf 




m. 


kd 


California 


’A 


J k 


D| Bob pldyiftg "Tlw 
Obnoxious j|it f nrul i>| 
•it 'Ttu- BigHglit" |ht*m 
party wilh A St fg 

I 




I * |1 

1 m 1 

I V J 

vj 





1 » 


I 

1 ^ 


A 








VY 




Kl 


Mil 




TEACHING AN OLD HOUSE NEW TRICKS 9 
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By Anthony B. Barthel 


Each individual has his/her own 
vision oi the ultimate state of their 
Dj business. To some, it's being 
recognized for their entertainment 
value and dances. To others, it might 
be having the greatest number of 
svstems in town, 1 or Robert and Ana 

4 

Caudle, and Robert's parents, Robert 
and Margaret, their River Cities DJ 
business has expanded into the 
realm of catering and banquet 
facilities. 

Last year, Robert Caudle, Jr. found 
himself in a chance conversation 
with the owner of a Victorian-era 


mansion that was being used for an 
occasional banquet or wedding 


function. It wasn't long after that 
was signing on the dotted line for ar 
SBA (Small Business Administration) 
loan to purchase and refurbish the 
mansion for use as a full-time site for 
social functions. 

The junior Caudle is no stranger 
lo running a successful operation. 
Before purchasing the mansion and 
naming it “The Victorian," River 
City DJ had grown to 13 systems, 
with over 400 shows a y£ar in the 
Sacramento, California area. His wife 
Ana was one of the DJ.s in the 
company. Now, with the facility', he 
has halved his Dj business and 
focuses on fewer social functions so 
he can concentrate on "The Victo¬ 
rian". "We're notmc huge operation 
we used to Ire, but we have a nice 
market." 

' *>■ cT 
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Acting as an event coordinator has 
Ireen very natural for Caudl 
Roseville, where they arc located, there 
are just a handful of banquet facilities; 
As a DJ, Caudle played the same 
facilities week after week. For wed- ; 
dings, he would always try' to be an 
integral part of the event and not just a 
stranger showing up at the last minute. 


what looked like a hai 
something closer to 


¥ 


, ^pJCSfiSr!" 

house into 


iya," 


(Roseville's high end banquet facility) 
said Caudle. 




River City DJ was already a strong 
operation before 'l l e Victorian. Sta 

idt 


I 


u 


in 1989, the company had expanded 
into two storefronts in Roseville by the 
time its ten-year anniversary had come 

In fact, it was common for him to be around. Caudle utilized every means 

invited to the rehearsal dinner. That 'J|F ^ '• jjpT 


type of awareness and experience 
translated w r eli into managing a 
banquet facility. But Caudle is nc 
alone. He has practiced his t 
tiie facility, hosting the first 
tling on a very' personal level - his 






own to wife Ana. There was some 
decided preparation needed. 


GROUNDWORK 

When the foursome bought the 
facility: it was overgrown with 
weeds. The garden was not immacu¬ 
lately maintained and the building 
itself looked like it needed some serious 
paint work. As the wedding date 

J#' ♦ J 4 

loomed near, the plants were removed 
or groomed, the house was pressure- 
washed and suddenly the mansion 
became a landmark in the older part of 
Roseville. "Within a week we turned 
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possible to get the word out, including 
painting a Jeep Wrangler with a cow 
motif and hauling around a trailer that 
told t lie world who owned it. The Jeep 
comes in handy, with River City DJ 
doing several parties a year for off-road 
enthusiasts in remote locations. 
Naturally, the company’s battery- 
powered sound system helps in this 
arena. 

In fact, all of River City DJ's vehicles 
were painted distinctively including 
their large bob-tail truck. But why such 
a huge vehicle? 

When Robert Caudle found that a 
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PYD1020- TRICK MIXER 

• 2 TURNTABLE INPUTS (CAN BE USED TO ACCEPT LINE LEVEL FROM BACK PANEL) 
•ECHO 

•INDIVIDUAL KILL BUTTON FOR BASS, MID-RANGE, & TREBLE. 

• USER REPLACEABLE CROSSFADER 

• ZONE VOLUME (CAN BE USED AS SECOND OUTPUT OR BOOTH} 

• RECORD OUTPUT 



PYD1950- 4 CHANNEL MIXER 


•2 TURNTABLE X 6 LINE X 2 MIC IMPUTS 
• FOR PORTABLE OR PERMANENT INSTALLATIONS 

•ASSIGNABLE CROSSFADER 
• DUAL TO-BAND GRAPHIC EQUALIZER 
•12 SECOND ON BOARD SAMPLING 
. PLUS ADDITIONAL FEATURES IN CERTAIN MOOES 



PT3200 - POWER AMPLIFIER 

• 350 WATTS PER CHANNEL AT 4 OHMS • 200 WATTS PER CHANNEL AT 8 OHMS • 500 WATTS BRIDGED AT 8 OHMS 

www.pyleaudio.com 

Get Some Pyl e Gear into Your Mix I 

• ampEiSPIKtes • mmAJzmm • ipm© abim® • srwcis ims • wammjwwbs wr t® * ykamb 
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The Most Driven Name in DJ Gear DBK&PQO 

www.pyleaudio.com 

1600 63rd Street • Brooklyn, NY 11204 • 718-236-8000 • 1-800-444-5671 • Fax 718-236-2400 























Othssw 1 ases/Mobile Beal All Slurs, just send us a few 
fails about vtiur business alt mg with u ample of cool 

oltotos of vtm ilKiCtioi). 


In selecting All Stars, we look for DJs with: 

Entiling promotions^Innovative marketing' 

Heavy community involvement' Big sound, light and video systems 
Unique hiring and training programs-Wild performance concepts 
Specialized skills'and a great success story to share! 

Send us o brief outline with your best photos to: 
Di All Stars c/o Mobile Beat Magazine 
P.O. Box 309 East Rochester, NY 14445 


friend was making light-weight baby grand pianos, he immedi¬ 
ately saw a market for them with DJ/pianists playing for ceremo¬ 
nies on golf courses and in other remote sites. The best part of the 
equation is that these pianos are specifically designed for touring, 
so there is no need to time them with each move, making it 
possible to rent a baby grand at an affordable price. 

UPDATE 

Now that they've gone through a year of ownership, what has 
been the family's experience? Quite good, actually. The Victorian 
offers some unique features that make it a very easy sell. The most 
obvious of these is the unique architecture. Fortunately the 
original owners had parties in mind when they built it in 1906, so 
the main floor ceilings are high and the rooms are spacious. 

What they didn't have in mind was that a bride can utilize the 
second and third floors for changing and for wedding prepara¬ 
tion. The upstairs bedrooms are ideal for getting the ladies in the 
wedding party together before the big moment. And what about 
the guys? 

The Victorian's basement was converted into a bar years ago 
complete with a pool table and other amenities. "The guys used 
to get the short end of the stick while the ladies get the fancy 
rooms." Now the guys can stay downstairs, relax and enjoy 
themselves while the ladies are upstairs. 

Booking the facility has been easy. "1 just walk them through 
the facility and hand them a contract." The uniqueness of The 
Victorian essentially sells itself. 

With 2-3 weddings per weekend plus the occasional weekday 
event, The Victorian has proven to be a success. Who says you 
can’t teach an old house new tricks? 



a Set yourself away 
from the pack with 
an unmatched pro look! 

0 Your Logo in Lights! 
Truss system mounted 
onto unit! 

# Console folds into 
one compact unit! 


www.tliefrontman.coit 





















































The Burner offers quick and cost 
effective CD recording. 


The new Brujo MP3/CD player from 
netDrives is the first of its kind. 


Create custom CD's from MP3 
files or from any other pre¬ 
recorded media. 

Includes Toast and Easy CD 
Creator software by (‘IcidOpICC 


Plays CD-Rs & CD-RWs containing 
MP3 files, as well as standard CDs. 

Operates like a standard CD player 




299.99 «... 

i ® r 

549.99 for both 1 



Create and play a CD that contains over 1 1 hours of music. 


With MP3 compression technology, you can record 1 1 hours of music 
onto ONE DISC! No more searching through stacks of tapes and CDs 
for music to fuel the party, even if you're raving till dawn! 


Use the netDrives 


to custom make your own CDs. 


Use the netDrives Brujo to play MP3/CDs and standard CDs on any sound system. 


Alt netDrives produ 
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One Year Limited Warranty 


net** rives 
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- 

LdMU 
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^Toll-Free Phone Support and Ordering 


www.n 



nves.com 


1 . 888 . 556.5650 

Dealer Inquiries Welcome 

netDrives • 227 Cherry Street • Ithaca, New York 14850 * info@netdrives.com 
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COMPLETE GEAR FOR THE SERIOUS DJ 



THE POWER OF LIGHT AND SOUND. 

www.gemsound.com 



MO C 15611) Street. Bronx, BY 10455 * 1718) 292-5977 * 1718) 292-7976 










































ARE YOU... 

the largest & most popular DJ 

service in your city? 

DO YOU... 








“I purchased 
my Complete 
Music 
franchise 
after getting 
my degree. 

This is a 
fantastic 
business that 
produces a 
great deal of 
income,” 

Dan and Plane Sims - St. Louis, Missouri 

To find out how we 
can help you earn 
more income, 
call Complete Music 






Do you charge more than anyone else because your DJs are the best in 
your city? OUR FRANCHISE OWNERS DO. 

Do you have an outbound telemarketing department that generates new 
business for you? OUR FRANCHISE OWNERS PO. 

Do you keep your shows fresh and exciting by constantly updating your 
DJ repertoire of new icebreakers? OUR FRANCHISE OWNERS DO. 

Do you have experts who help you find, train and maintain a superior DJ 
staff? OUR FRANCHISE OWNERS DO. 

Do you have a state of the art internet site that produces daily leads 
for you? OUR FRANCHISE OWNERS DO. 

Do you have anyone who helps motivate you, encourage you and has a 
vested interest in helping you succeed? OUR FRANCHISE OWNERS DO. 

Do you substantially increase the number of dances your company 
performs EVERY year? OUR FRANCHISE OWNERS DO. 

Do you have cutting edge sales materials, such as a CD ROM that you 
can send out to potential customers? OUR FRANCHISE OWNERS DO. 

Do you have accountants, attorneys, ad agencies and business experts 
at your disposal? OUR FRANCHISE OWNERS DO. 

Wf Do you have a personalized computer program that informs you when to 
call back POTENTIAL customers, tracks your booked dates and out¬ 
standing contracts, organizes your office, assigns your DJs and even 
helps you network? OUR FRANCHISE OWNERS DO. 
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Do you have a music software program that tracks all your music 
libraries for your different systems and keeps track of your customers 
song requests? OUR FRANCHISE OWNERS DO. 

Do you NET more money on every dance performed than anyone else in 
your city? OUR FRANCHISE OWNERS DO. 


today! 

1 - 800 - 843-3866 


COMPLETE MUSIC - 20 YEARS YOU NS! 


CCM/IETE 

DISC JOCKEY SERVICE 


m/c 

































Your company 
is the lead story 
when you 
publish a client 
newsletter 

Kurtis S. Cross 

MAPDJA 


Y our sound system kicked butt and your lights were 

awesome. You've packed up all your gear, picked up the 
check and are on your way home. All you can think about 
is hitting the sack. Do you know what you should really be 
thinking about? 

How will you keep this client for future bookings? No doubt 
you will send them a thank you note along with your latest 
advertisement. But what can you do to make sure your company 
name stays in their minds until they plan their next event? 

Furthermore, how can you make sure they remember your 
name when it comes time to make a referral? Word of mouth 
may be your best form of advertising. However, here is another 
marketing gem you should consider. 

Publishing a newsletter is a sure fire way to impress your past, 
present and potential clients. 

Why a newsletter? 

More so than traditional advertising (which includes your flyer 
or business card) a newsletter presents your name in a positive 
professional light, on a regular basis. Sending your clients a 
newsletter regularly will go a long way in terms of keeping your 
name foremost in their minds for the next gig and the next 
referral. 

Before you hire a writer and select a printer, there are several 
things to consider before publishing your first issue. If you are a 
one-person outfit, you'll need to consider the amount of time 
required to produce a professional newsletter. It is a time- 
consuming venture and one in which you will want to invest a 
great deal of thought. You'll need to determine whether or not 
the time you are going to put into this is time you can afford to 
spend. 

The purpose of your publication will be to grow your com¬ 
pany by maintaining your current clients and attracting new 
ones. If you are a part-time Dj, spinning mostly for fun and not 


too concerned with building a business, this may not be an 
avenue worth pursuing. On the other hand, if you are a 
multiple system operator and want to present a profes¬ 
sional image, starting a newsletter should be at the top of 
your "to-do" list. Your newsletter will be a valuable source 
of leads and an impressive way to keep your current clients 
in the know about your company. Our company has 
printed a newsletter since 1997 and our clients regularly let 
us know that they appreciate getting it. In this way, we 
know our work is paying off. 

So where do you start? 

First, compile a database (or address list) of people you 
feel will benefit from receiving your newsletter. Start with 
your past clients and those with events booked during the 
coming months, as well as catering managers you have 
personally worked with. Don't worry if your mailing list is 
not in the hundreds. You have to start somewhere. Our 
first mailing was about 80 pieces. Now our database is in 
the hundreds and grows weekly. This growth is due, in 
part, to the success of our newsletter. 

Next, establish the frequency with which you will 
distribute your mailing. A quarterly newsletter is manage¬ 
able if you are just starting out. Make sure your info will get 
to your readers as they are planning events for each season. 
A seasonal mailing should be done giving them plenty of 
time to book your DJ/KJ services. 

How long should your newsletter be? That is totally up 
to you. Think about the information you print, always 
keeping your reader in mind. You don't want to bore your 
readers with pages of information that only you find 
interesting. If your newsletter is too short, it may give the 
appearance of a flyer and hit the trash before your readers 
get a chance to see the value in keeping it. 
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Now that you have hopped the preliminary hurdles, it's 
time to write your first newsletter. So what are you going to 
write about? In our company newsletter, we publish music 
and concert reviews, special interest articles, interviews, party 
planning tips and more. We have found our client base really 
benefits from and appreciates this information. Include items 
that would be of interest to your specific clientele. 

Regardless of the content of your newsletter, there are 
some general guidelines you should follow so your newsletter 
is appealing, informative and works as an effective marketing 
tool for your company. (See the sidebar to this article for some 
of these ideas). Remember, your newsletter should not take 
the place of your regular advertisements, which you should 
continue to distribute. 

Make it good 

I cannot stress enough the importance of EDITING YOUR 
WORK. Incorrect grammar and misspelled words are certain 
to catch the attention of your readers. Don't rely on your 
computer's spellchecker. It probably can't tell the difference 
between "there" and "their" or "to" and "too." These errors 
do not create the image you want for your company. Mis¬ 
takes translate into clients thinking that your company is not 
well organized. 

Finally, to insure your newsletter goes out on time, on a 
regular basis, dedicate time specifically for writing, editing, 
printing, folding, stuffing, labeling and mailing. One week 
should give your printer adequate time to turn the job around 
and have it ready for you to mail. 

Any Kinko's or copy center can print this for you in a timely 
manner. Each time you go to print, make sure you print more 
copies than you need. During the time before you distribute 
your next issue, you want copies of the newsletter handy to 
give to prospective clients. You also want to keep a few copies 
for your files. It is always useful to go back to past issues and 
see what you have written about so that you can expand on 
those topics. You'll also be able to pass along to clients older 
issues with information that may be of interest to them. 

Once you have established your newsletter, your clients will 
come to expect it. There is nothing like a client who appreci¬ 
ates your hard work and mentions how much they enjoy 
getting your newsletter. Always be willing to take suggestions 
from your clients on how you can make your newsletter more 
interesting. 

Final note: Get your D]s, roadies and office staff to contrib¬ 
ute to the newsletter. They are part of your team and should 
be a part of this as well. 

Good luck and please feel free to contact me with any 
questions you may have when working on your newsletter! 

K. S. Cross, CEO MAFDJA, INC. 

He can be reached at; 

Phone: 301-649-92Q0 Office 

Fax: 301-649-9299 Fax 

Co to www.mapdja.com for more info 


Ten tips for creating a 
successful newsletter: 

1 .Have a catchy title. You want your title to spark 
interest. 

2. Print interesting information. Do not bore your 
clients by printing the specs of your equipment or how 
many hours you spent racking your gear. They simply 
are not interested in this. 

3. Include your company contact information. In a 
subtle way, make sure your company name, phone 
number, e-maii address and Website appear in the 
newsletter. Do not hit them over the head with it 
repeatedly, but make sure it is there. 

4. Post a seasonal sale. You want this newsletter to 
generate leads don't you? Printing a seasonal newsletter 
is a sure-fire way to announce your seasonal sales. Not 
only does this do the advertising for you, but the 
newsletter will give them much more than a run-of-the- 
mill sales flyer. 

5. Stick to a simple, flowing layout. You do not want 
the readers to have difficulty reading your text. Make 
sure it flows and presents a clear and logical point. 

6. Let them know who you are. Remind them of who 
you are by publishing the names of your D|/MCs. This 
way, your clients will begin to identify with your com¬ 
pany and your staff and will help you in the long run. 
Our clients read about our Djs and enjoy hearing about 
their progress within the company. 

7. Let your clients know what your company is doing. 
Perhaps mention trade shows that you attend or moves 
that your company is making to provide better service. 

8. Publish your newsletter regularly. A quarterly 
newsletter allows you time to think, write and publish 
useful information. A format of February, May, August 
and November is a good way to go. 

9. Edit and proofread. Incorrect grammar and 
misspelled words present an unprofessional company 
image. 

10. Keep to deadlines. Once you've created the 
expectation of a regular newsletter among your clients, 
you need to consistently send it out on schedule. 


The DJ Magazine 
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D I 8 C F A C RACING & SYSTEMS 



For i Catalog or 
Fai Order Form 

P Q Bo * zsm 

UdkirUm Ohio A3m 
930 952 8262 
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Shop Univenture for ail 
your disc sleeves and 
storage products! 

Univenture's 
Online Catalog 


r 


www.un 
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supplement your QJ income! 
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■ Electronics 
•Just about anything! 

www.Supersite.Bigsmart.com 
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LTIMATE DJ PLAYLIST! 
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$20 

incss/h 

25 copies per set 
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The Mobile Beat Top 200 DJ Song List, 

which is compiled and used by DJs nationwide, 

is an awesome marketing piece to give to your clients. 

Th Is splendid promo piece has been reproduced 
as a four-page, two-color, glossy spread. }< 

It's a MUST-HAVE for any DJ! . |jj| 

to as sold in peed of 25 rg ms k $20* OSS knds) M includes s/h (odd S i 0 few, 

For credit card orders 

CALL to order TODAY! or ORDER ONLINE at 

www.mobilebeat.com 

Serd check or money order to: 

Mobile Beat * PO Box 309 * E Rochester, NY -4445 
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www.pssl 


1 1070 Valley View Street, Cypress, CA 90630 
(714)891-5914 FAX (888) 777-5329 
Visit our website at: www.pssLtom 


DJ Swamp of Grammy Award Winner Bed 
Photography: Jeff Carlyle 


Cechnics 


Technics 5 L 1200 M 3 D 

t8% Pitch Control 

3uartz Lock Direct Drive Motor 


For 23 years professionals 
and amateurs have depended 
on ProSound for all their 
near. The reason is simple... 


We stock DJ, recording, pro 
sound and club gear al Die 
lowest prices...Guaranteed. 
ProSound & Stage Lighting - 

The original DJ catalog. 
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Your Phone Number Is EVERYTHING! 

(So Use Ours) 


-800-DISC JOCKEY 


www.800dj.com 

Available in a limited number of area codes. For details and availability visit our web site at httpr//wvvw,8D0d|,eom or call 1-888-THE-80GDJ. 



October 23-25, 

2000 

RW Good times 
Atlanta, GA 

www.DJ3.com 


CRAZY COVERS and 
COMBO COVERS 

by Mike Seko 

In the music recording business, when a song is picked up and recorded by 
a performer other than the original it is called a "cover 1 . Wouldn't it be funny 
if the following groups "covered" the following songs: 

"WE WILL ROCK YOU" by Rolling Stones 

"I CANT DRIVE 55" and 

"STUCK IN THE MIDDLE WITH YOU" by Traffic 

"CRAZY" by 10,000 Maniacs 

"WHO ARE YOU" by Guess Who 

"AFRICA" by Asia 

"50 WAYS TO LEAVE YOUR LOVER" by Counting Crows 

"ACROSS THE UNIVERSE" and "FLY ME TO THE MOON" by Starship 

"FLY LIKE AN EAGLE" by Wings 

'TRUE COLORS" by Color Me Bad 

'TAINTED LOVE" by Poison 

"ON THE ROAD AGAIN" by Cars 

'TAKE MY BREATH AWAY" and "BREATHE AGAIN" by Air Supply 

"I MELT WITH YOU" by Snow 

"CHICAGO" by Boston 

"WHEN I'M 64" by Paul Young 

"JAILHOUSE ROCK" by Escape 

"FOLSOM PRISON BLUES" by Free 

"PENNY LANE" by Eddie Money 

"RUBY BABY" by Neil Diamond 

"GET A JOB" by Men at Work 

"HERE'S A QUARTER CALL SOMEONE WHO CARES" by Quarterflash 

"HAPPY BIRTHDAY TO YOU" by UB40 

"YOU NEEDED ME" by Bread 

"NEW YORK, NEW YORK" by Chicago 

"WE'RE AN AMERICAN BAND" by Foreigner 

"HURT SO GOOD" by Bananarama 

"I WANT A NEW DRUG" by 1 Occ 

"WAKE UP A LITTLE SUSIE" by Strawberry Alarm Clock 

"HIT ME WITH YOUR BEST SHOT" by Wham 

"JUST YOU AND I" byU2 

"IF I HAD A HAMMER" by Carpenters 

"RUNNING BEAR" by Barenaked Ladies 

"I CAN SEE CLEARLY NOW" by Third Eye Blind 

"COME ON EILEEN" by Talking Heads 
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THINKING OF BUYING A CHEAP 
WIRELESS MICROPHONE? 




, 



You’ve spent thousands of dollars on your gear, practiced for 
countless hours, and you could blow it all by using an inferior 
wireless microphone! Unlike many of our competitors, Azden 
is the actual manufacturer. We’ve been making audio 
components for almost 50 years, and wireless products for 
more than 20 years. Just because you own another piece of 
gear from a DJ or mic company doesn’t mean that their wireless 
will be as good as the products they’re known for. 


countless hours, and you 
wireless microohone! Ur 


\ 


[ 


ft \ 




Azden offers a full line of UHF and VHF wireless microphone systems 
and accessories, in every price range. They all have one thing in common: 
they work, every time, all the ti me! With Azden you also get excellent 
technical support, and rapid turnaround time on service. 


So, don’t risk your reputation by “cheaping out” on the one product 
which could make you look like an amateur. Insist on Azden, 
the choice of the pros who know. 

r -V \ f 1 1 

To see the full Azden line, visit our Website: azdencorp.com 


For the names of DJ dealers carrii* 


call 1- 


643-7655 




line, 
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AZDEN 


147 New Hyde Park Rd. t Franklin Square, NY 
(516) 328-7500 • FAX (516) 328-7506 
E-Mail - AZDENIiS@AOL.COM 
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Cyberlibertarianism: Freedom of the net 


By Reid Goldsborough 

T hese days the mantra of many has 
become, "I am, therefore I surf." 
PCs, and the Internet that links 
them, are becoming so central to our 
way of life that they've spawned whole 
new schools of thought. 

Internet philosophies with imposing 
names such as cyberlibertarianism, 
cyberutopianism, technorealism, 
technohedonism, cyberfeminism, and 
cyberunionism have emerged into the 
light of intellectual discourse. 

Delving into the "-isms" of cyberspace 
might not seem as practical as learning 
to be efficient when doing a Web search. 
But, as with philosophy in general, it can 
help you see the big picture and put 


matters into context, which can be 
profitable in all kinds of ways, whether 
you approach the Internet from a 
business or consumer perspective. 

UNCHAINED SURFING 

If there's one school of thought that's 
key in understanding the mindset of the 
Net and its denizens, it's 
cyberlibertarianism, which was born 
during the time when academics and 
hobbyists dominated the bitstream and 
still pervades the commercial Internet 
today. Advocates believe in freedom from 
interference by government and other 
institutions. They want to surf and speak 
unfettered, and they extol the mantra 


"Information wants to be free." 

Cyberlibertarianism is a core reason 
that precious few Web sites can charge 
for access and still attract visitors, and 
why advertising has become so prevalent 
as a revenue source. It's also why many 
successful web sites have had to cede 
control to surfers by providing such 
features as multiple navigation routes, an 
internal search engine, a respectful 
privacy policy, and personalization and 
interactivity tools. 

Though some netheads critically view 
today's web as an overcommercialized 
strip mall, others see it as a virtual utopia. 
Cyberutopianism holds that the Internet, 
as the pinnacle of scientific and tech no- 
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26 CDG discs containing 515 of the 
most requested karaoke songs! 

Bonus disc with fifteen #1 songs 
of 1999. 
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•All Time Favorites 
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For song titles check our website at 

musicmaestro.com 
orcall your local supplier. 
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Read more about cyberlibertarianism at 

the Cato Institute, at http:// 

www. ca to. org/research/telecom-s t. h tml. 
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logical achievement, subverts hierarchy, revitalizes democ¬ 
racy, reduces racial and national conflict, and leads to 
planetary interconnectivity, unity, and holism. 

ROMANCING THE WEB 

In his book Technoromanticism: Digital Narrative, Holism, 
and the Romance of the Real, University ol Edinburgh 
professor Richard Coyne discusses and disputes these 
assumptions and places them in the context of 18 th - and 19 m - 
century romanticism. 

Technorealism is a name that has been coined for thinking 
critically in general about the role that information technol¬ 
ogy plays in history and society. It's a middle ground between 
technoutopianism, the belief that technology is all good, and 
neo-Luddism, the belief that it's all bad. 

At the Web site Technorealism, at http:// 
www.technorealism.org, you can read about its principles, 
including the need for anybody using the Net as a resource 
to convert information into knowledge and knowledge into 
wisdom. 

PARTY ON! 

Just as some approach reality in general from the perspec¬ 
tive of how much pleasure they can squeeze from it, some 
approach cyberspace the same way. Technohedonism 
encompasses a range of Net activity, from the virtual de¬ 
bauchery of porn sites to the immediate gratification of 
instant messaging programs such as ICQ and AOL Instant 
Messenger, 

For better or worse, people on the Net have little patience 
for delayed gratification. Creators of e-commerce and other 
Web sites should heed these sentiments by keeping speed¬ 
killing graphics and multimedia gewgaws to a minimum, 
eliminating broken links, and providing accurate stocking and 
delivery information. 

WEBFEMS AND SPECIAL INTERESTS 

Women may have once been a small minority on the 
Internet, but today they comprise fully 50 percent of the 
online population, according to the latest numbers from 
Nielsen/NetRatings. It behooves everyone to respect the role 
of women online and their thinking. At Switch, at http:// 
switch.sjsu.edu/web/v4nl/toc.html, you can immerse 
yourself in the nuances of cyberfeminism. 

Cyberunionism, as the name indicates, is about the 
intersection of unions and cyberspace. In his book 
Cyberunion: Empowering Labor Through Computer Technol¬ 
ogy, Drexel University professor Arthur B. Shostak discusses 
how unions are using information technology and how other 
groups can apply the same organizational principles. 

If this all seems like the activities of a strange new breed of 
humankind, surfing and communicating disembodied, free 
from the historical boundaries of time and space, you might 
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be interested in cyberanthropology. At 
Cyberanthropology.org, at http:// 
www.cyberanthropology.org, you can 
read about recent research and 
participate in online discussions. 

And then there's technoblatherism, 
which presents the counterpoint that 
new Net schools of thought are just 
regurgitated twaddle. Check out 
Technoblatherism by Gerard Van der 
Leun, at http://earthportals.com/ 
blather.html, for a look into the mind 
of a quintessential, if more eloquent 
than most, nethead. 

For more about technology 
philosophies, there's Dictionary.com's 
Philosopy of Technology at http:// 
www.dictionary.com/Dir/Society/ 
Philosophy/Philosophy_of_Technology. 

Finally, if you're asking the ultimate 
question, the Meaning of Life at http:// 
www.colliercom.com/meanlife.htm 
provides three new answers each week. 


Re id Goidsbcrough is o syndicated columnist and author 
of the book Straight Talk About the Information 
Superhighway He can be reached at 
reidgoid^netaxycom or http://memben.home net/ 
retdgold. 


CSL TAKES A GREAT 
IDEA TO HIGHER 
LEVELS 

Recognizing the practical value of Numark’s CD-I in mobile 
applications, Colorado Sound ”N Light has 
created three unique all-in-one DJ 
packages. 

The CSL 240 Roadcase. which retails for 
$299 is a briefcase syled roadcase for a 
Mix-1 with 8 compartments for 
240 Case Logic Pro 
Sleeves. A Goose¬ 
neck Mic, 4 Pin 
Gooseneck Lamp, 
and AC splitter cable 
are also included. 

The CSL MIX-240 
includes all of the 
above, plus a Numark 
CD-I, retail price is $799 
The top of the line is theC 
240 System which indud< 

System and Case with 8 < 

Case Logic Pro Sleeves, Gooseneck Mic, 4 Pin Goose¬ 
neck Lamp, 2-XRL balanced line cables, AC splitter cable, 

Ultimate Dual X-Stand, 2-Mackie SR450 powered speakers t-CSL 
Mini-Combo Lighl System. Tolal price is $2999 or you can lease it 
for $119 mo. For more information, call Toll free 888-429-0418 or 
visit the CSL website at www.csnl.com 
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Leading MP3 site gets 
caught in the cookie jar 

A life lesson 

It's tough when you know you should ask someone to use 
something even though it's easier to just go ahead and use it 
without asking. You would probably be surprised if you 
came home from your day job to find your neighbor 
cruising around his large, rock-strewn lawn on your prized 
rilling mower. If, when asked why, he said, "Well your garage 
door was unlocked, so I figured it would be ok," you would 
probably stare at him in disbelief. Hopefully you would be 
able to suppress a violent verbal or physical response. 

Show me the money 

The comparison is a little strained, but a similar logic is at 
work in the world of artistic property. A recent decision by a 
U.S. district judge in New' York found the internet music 
company MP3.com liable for copyright infringement in a 
lawsuit brought against it by the RIAA and the "Big Five" 
record labels (BMG, EMI, Sony, Warner and Universal). 
Without asking for permission, MP3 had digitally copied 
and stored over 80,000 complete CDs and stored them in 
their servers as the major part of their My.MP3.com service, 
l his service allows you to place a CD in your CD-ROM drive 
and register it. Then, if the CD is in the My.MP3.com 
database, you can play streaming MP3 files of tracks from 
that CD from any computer, without having the CD on 
hand. 

MP3.com's rationale for copying the songs to the database 
was that they were not charging customers for the music as a 
product. The My.MP3.com service is free. Therefore, 

MP3.com was not generating royalties that needed to be 
paid. However, the problem is that MP3.com is still benefit¬ 
ing from someone else's artistic property by making money 
through advertising and other channels. The database 
includes popular artists wiiose works are much more of an 


attraction than those of unknown artists. 

The point in this case is not whether or not it's 
legal to copy a recording that you own for your 
personal use; it is. The MyMP3.com system simply 
facilitates this activity for Internet users. (Of course, 
people who use the service have the opportunity to 
avoid personal responsibility by using CDs that they 
don't own.) The point is that if you want to use 
something that belongs to someone else, you 
should ask first. Apparently, the folks at MP3.com 
didn't learn everything they needed to back in 
kindergarten. 

The right thing 

"CDs cost too much... The record companies 
oppress artists by taking the hulk of the profits from 
music sales... Big stars won't be hurt or will actually 
be helped by a having a "few" extra copies of their 
songs run off... The Internet has made it extremely 
easy to get music cheaply or for free... The copy¬ 
right laws are out of date and shouldn't apply to 
cyberspace... What's right for you isn't right for 
me..." All of these statements may or may not be 
true, but as it stands now, you still have to get 
permission to use a copyrighted work. This usually 
means paying for the right to use it. 

A contrasting postscript: The performing rights 
organization BMI has initiated an online music- 
licensing site at BMI.com. BMI distributes royalties 
to songwriters, composers and publishing compa¬ 
nies according to the usage of their music on the 
Internet. Web sites will pay according to their 
annual gross revenue. The fees cover public perfor¬ 
mances of over 4 million copyrighted works. This 
system makes it possible for e-commerce sites that 
use streaming audio to do the right thing. How 
about that? 

The author invites responses to the sermon printed above, and promises that 
the next MP3 Update will feature mostly fun, informative, hands-on kind of 
stuff, with a minimum of opinion. -DW 
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I s it bigger than a bread box? It depends how you 
look at it. For Larry Mulligan of Port Jervis, NY, 
this is a breadbox. Bread as in cash, that is. The 
problem for Larry was getting in and out of gigs as 
quickly as possible. Short set-up and tear down means 
more time for more jobs and more time to devote to 
marketing and growing his business. Since designing 
and building his systems into what he calls The 
Mulligan Mobile DJ Booth, Larry had reduced set-up 
time, lights and all, to under fifteen minutes, at a 
casual pace from roll-in. 

This particular unit contains 2 QSC Powerlight 
amps, a Rane mixer, controller for Bose speaker 
system, ultimate light stands, Aphex compressor/ 
limiter, Shurc wireless system, Denon MK1II GDPs 
with controller and ETA power regulator. Even with 
all that gear, there's still room for 550 CDs in plastic 
sleeves, props, cords and cables. According to Larry, "I 
designed this case so that all 1 need to do is roll it in, 
run the cord to the AC and the cords to speakers. 
Even the lighting is set up so that I only need plug in 
one end. This greatly reduces the possibility of cord 
failure" For a clean look, the back panel becomes the 
front when set-up. 

Designed to last through years of mobile abuse, 
Mulligan specified that the cases be built to the 
highest standards using only the best materials. Each 
case is hand constructed from 1/4" Douglas Fir 
plywood laminated with black plastic laminate. 
Interior panels are of 1/2 Baltic Birch and covered 
with commercial gray carpet. Wheels are 4" heavy 
duty locking swivels. 

For more on Mulligan's Mobile DJ Booth, includ¬ 
ing information on how to order one for your own 
system, call 877-682-4687. 
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Heavy duty aluminum alloy log joint, with 
metal block tightening clamp 
assembly, provides strength and stability. 


*$td ntfs Apart From The Rast m 


✓ Deluxe Aluminum Pneumatic Stands 

for speakers/lighting with 1-3/8 ' (35mm) center tube 

✓ Superior Air-cushion Design 

gently and safely lowers speaker cabinets 
eliminating sudaen drops 

✓ Heavy Duty Aluminum Alloy Leg Joint 

provides strength and stability 

✓ Non-Strip Out Height Adjustment 

and leg joint collar hardware with block tightening 
damp assembly 

✓ 38 mm Adapter Included 

for 38 mm (1-1 / 2 speaker cabinet mounts 

✓ Strong, Lightweight & Portable 

✓ Silver Satin or Anodized Black Finish 

✓ Limit Lifetime Warranty 

The 38 mm (1-1/2") add-on top plastic cap 
allows the stand to accommodate different 
standard speaker mounting seats. 


Snap lock holder on height adjustment 
collar prevents the safety pin from 
scratching the tubes finish during transport. 


(SP-189) 
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( To locate your nearest retailer or request 
a new Quik-Lok catalogue, contact a Music 
Industries Sales Rep at 1-800-431-6699. 
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YOU CAN'T CO WRONG WHEN YOU STAY 
WITH WHAT'S POSITIVE AND 
APPROPRIATE 

By Jay Maxwell 

If I live to be 109, I'll never forget my first gig. Although it was 
nineteen years ago, I still remember everything about it. I 
remember carrying in armloads of albums and singles and 
playing them on a home stereo system, hoping that it could fill 
the room without self-destructing. 

For anyone who knows me well, it will come as no surprise 
that my Mobile DJ career began with me playing for a church 
group. I come from Christian roots and attempt to manifest my 
faith in everything that l do. 

One of my careers is as Assistant Professor of Mathematics at 
a Christian university which requires that all instructors be 
professing Christians. My other career, D) and manager of Jay 
Maxwell's Music By Request, doesn't require me to be a 
Christian. It does however afford me the opportunity to express 
my faith during a show by what I play and more often by what I 
do not play- due to explicit or implied lyrical content. In both of 
my careers, I make every attempt to implement the church's 
teachings about love and respect. 

Ironically, it was only last year that I finally included a 


separate category for Christian music in the song list booklet 
that we send out to clients. Prior to then, I was rather embar¬ 
rassed when people asked me if I had any Christian CDs. Of 
course I had them, I just wasn't "advertising" that fact. 1 would 
simply point out that the Christian music was within other 
categories. The Wedding category contained Bob Carlisle's 
"Butterfly Kisses" as well as Michael W. Smith's classics 
"Friends" and "I Will Be Here For You." The Modem Rock 
category contained songs by artists like Jars of Clay, Newsboys, 
and DC Talk. If someone was looking for Amy Grant, Kirk 
Franklin or Kathy Troccoli they would have to look in the Dance 
category. 

It finally occurred to me to combine all these popular 
Christian songs in their own category. As with every category in 
the booklet that we send out, we could have listed several 
pages of songs that were suitable for the Christian genre. 
However, we narrowed the list to just the twenty-five most 
popular songs. It was time to come out of hiding and high¬ 
light the best songs of faith. 

Getting together a good collection of contemporary 
Christian music is one of the easiest tasks you will ever under¬ 
take. Since 1996, the WOW series has seen the top Christian 
labels collaborating to compile a yearly collection of the top 
songs for the year. Each CD contains 30 songs, so the five CDs 
released thus far net a total of 150 dynamite songs. 

Also, Time-Life has a superb collection called "Songs 4 Life." 
This is a 6 CD set containing 132 songs. Many of these are 
also found on the WOW CDs. A final disc that is a must have 
for any starter set is Power Jams. While this collection contains 
many of the popular artists found on the other sets, the songs 
are different, ft represents some great dance tunes and cover 
versions of secular songs. For example: DC Talk modified the 
Doobie Brother's rocker, "Jesus Is just Alright" and wait until 
you hear a Christianized version of Grand Funk's "Some Kind 
Of Wonderful". 

Finding a niche in the market to play Christian music and 
music with a positive and uplifting message is easier than you 
might think. First, many schools (both public and private) hire 
us based on our moral criteria for music selection. Especially in 
today's popular culture, more and more CDs carry warnings 
about their lyrical content. We stress to the school's contacts 
that we make every effort to not play anything we wouldn't 
play at a church dance. As a result, we have the majority of the 
schools, parents, and youth organizations calling to book us. 
Even if we do not have requests for any of the songs on this 
page, we have an opportunity to witness for what we believe. 
We get to explain why we sometimes have to refuse to play 
some of the popular songs the kids request - the lyrics are just 
not appropriate. There are great songs with a positive message 
in every genre - dance, country, rock, as well as Christian. We 
want to have a positive influence on people and at the same 
time show them the time of their life - we therefore play just 
the best. 

Another great marketing niche is church picnics. While you 
might at first think they would want nothing but Christian 
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music, that is usually not the case. They still want to hear the 
standards that we play at almost every event: "The Electric 
Slide," "Y.M.C.A.," "The Chicken Dance," and "The Twist," to 
name a few. 

Finally, the most lucrative market is weddings. Some brides 
want a very conservative DJ, They have heard all the horror 
stories of a DJ playing something that Mom or Dad or the 
Grandparents find quite offensive. Therefore, we get many 
wedding bookings because we can assure the bride that we not 
only know what to play to get people involved and have a great 
time, but we also know what not to play during a classy event 
like a wedding reception. 

I actually had a bride once who wanted a DJ more than 
anything else at her reception but was overly concerned about 
the potential for causing her family undue embarrassment. She 
had two major problems: Her father was a Baptist minister and 
she was having her reception at the church social hall. She 
knew our reputation and she booked tier event with us based 
on that knowledge. Our only stipulation in securing the contract 
was that we had to promise her that we would NOT play any 
dance music that night - only limited toe tapping was allowed. 
So, for the first time ever, someone told me: "Play Something 
We CAN'T Dance To!" . y* 



SONG TITLE 



HERE FOR YOU 


13 


1.1 wil 

2. STO 

3. FRIENOS 

4. BUTTERFLY KISSESS 

5. I WILL BE HERE 

6. PLACE IN THIS WORLD 

7. REVOLUTION 
B. DEVIL IS BADj$^ I 

9. THAT'S WHAT LOVE IS FOR 

10. BETWEEN YOU AND ME 

11. SHINE 

12. FLOOD 

13. RIOT 

14. FATHER'S EYES 

15. GREAT ADVENTURE 

16.1 SURRENDER ALL 

17. MORE THAN YOU KNOW 

18. NO DOUBT 

19. REALITY 

20. WE CAN MAKE A DIFFERENCE 

21. CRAZY TIMES 

22. SAVING THE WORLD 

23. SOUNDS OF HEAVEN 

24. WOO HOD 

25. STEP OF FAITH 


W 




W 



ARTIST 
MICHAEL W. SMITH 
KIRK FRANKLIN 
MICHAEL W. SMITH 
BOB CARLISLE 
STEVEN C. CHAPMAN 
MICHAEL W. SMITH 
KIRK FRANKLIN 
THE W 'S 
AMY GRANT 
DC TALK 
NEWSBOYS 
JARS OF CLAY 
CARMAN 
AMY GRANT 
STEVEN C. CHAPMAN 
LAY CROSSE 
OUT OF EDEN 
PETRA 
NEWSBOYS 
JACI VALASQUEZ 
JARS OF CLAY 
CLAY CROSSE 
KATHY TR0CC0LI 
EWSBOYS 
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The hottest Contemporary 
Christian and Positive 
Message music, covering 
every genre, from Rap 
and Hip Hop to Rock. 


The latest "West Coast" 
latin music. Featuring 
Mariachi, Banda, Tejano, 
Ranchera and more. 


The hottest Latin Dance 
Featuring Merengue, 
Salsa, Bachata, 
Valienato and more. 


digitally mastered •original artists • current hits 


: 1-800-465-0779 or surf: www.ergmusic.com 

CO Compilation! For Ilia By Radio Stations and Professional Dls Only. Net For Sale To The Public. 
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$$$ CASH FOR YOUR BUSINESS $$$ 

The nation's largest wedding services company 

is looking to purchase your DJ company and give you 
a future as an executive in a national organization. 

To learn more call 1 - 800 - 843-7767 
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CD/GD+G Digital Jukebox 





INSTANTLY ACCESS UP TO 12,000 CD/CD+G SONGS 


Newly Arrived!!! CAVS JB-99, a multi-functional music machine designed to meet the demands 
of professional DJs and KJs. It is three-in-one machine, combining the functions of a traditional disc 
player (plays audio CD. CD+G, video CD), a traditional disc changer {holds up to twelve thousand CD 
or CD+G songs) and a traditional jukebox (enables access to any songs instantly). CAVS JB-99 is a 

marvel achieved by using the latest technology in MP3+Graphics. 

Download CD/CD+G songs with music AND graphics into 
JB-99 directly from your CD/CD+G discs or . directly 

from the Internet! 

(Easy PC download software included) 



FEATURES 




Play CD/CD+G songs from the internal memory of JB-99 u$ing-MP3+Graphics technology 

Play any standard audio CD. CD+G and video CD (ver 1.1, 2.0) 

Capture CD and CD+G songs directly from CD and CD+G discs 
Support MP3+Graphics data file download and backup through PC and Internet 

Memory capacity of 12,000 songs 

Built in equalizer 

Key control, tempo control, voice cancel functions 
Tempo change, key change, voice cancel and fanfare functions 


Visit our website for more details: 
www.cavsusa.com 




800-957-2287 Long Beach. CA 
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W ant to really test to see what your 

crowd is made of? Check out this 
list of super hot remixes to add to 
your summer playlist. Faster tenqxi songs are 
making strong headway on national radio 
playlists; this translates into sweaty late night 
dance sets and higher BPMs on your mobile 
playlists. 

Ullimix #76 starts out with N'Sync's "Bye 
Bye Bye" at 95 BPM and aside from supply¬ 
ing a strong 32 beat intro, middle, and outro, 
stays close to the radio version. There are 
some nice breaks and stutters making this is 
a good version to use for early evening. 
Bloodhound Gang's "The Bad Touch" at 128 
BPM is given a re-work here with subtle Latin 
percussion and a drum beat cut in half in the 
intro. Things get going with the first verse. 

It's much more usable than the radio version. 
British L)J and songstress Sonique's "It 
Feels So Good," at a peppy 135 BPM, is the 
stand out song on this issue. A little 
cl u bier here with some of the freestyle 
beats removed and breakbeats added. 
Stark production and instrumenta¬ 
tion keep the mix dean. There is a 
breakdown in the middle, which cuts 
the beat in half with a short accapella 
vocal, then right back into the fast 
version. 

Eyes Cream's "Fly Away (Bye Bye)," at 132 
BPM, is done here with a very straightfor¬ 
ward Euro-pop dance feel; a very crisp and 
very usable late night track with a techno 
sounding bassline. This song would mix 
perfectly with Sylvester's "You Make Me Feel, 
Mighty Real." "Blue," by Eiffel 65, has a real 
fat drum beat at 129 BPM to get things 


going. More stripped down than most 
current mixes available, this will keep the 
crowd going. The middle has some cool 
breaks and beats and takes the song out 
with this drum pattern. 

Hashim Al-Naafyish, "The Soul" Y2K 
Mixes at 138 BPM is a club instrumental 
classic that gets a great workout here. Use 
this song as an excellent way to transition 
from house to techno sets. Ultimix's 
trademark medleys are represented by the 
1999 Flashback Medley Pt #2 (128-139 
BPM) lasting 13:29 minutes. It's all high- 
energy dance stuff that is perfect for summer 
with a strong retro disco feel. Artists include 
Enrique Iglasias, Marc Anthony, Jennifer 
Lopez, Destiny's Child, JS 16 and more. 
Closing out the set is Daisey's "Boogie Your 
Body" at 138 BPM with a strong freestyle 
beat. 

Speaking of summer heat, X-Mix #54 is 
all energy! Starting it off is their trademark 
"House of X-Mix (medley) for 13:56, at a 
steamy 135 BPMs. This medley is all 
instrumental house and techno in a non¬ 
stop mix. Next is an X-mix exclusive of 
"Koochy," by Armand Van Helden at 127 
BPM. A sample of Gary Numan's "Cars" is 
used extensively. Some of the scratching will 
throw some dancers off. Sonic's "It Feels So 
Good," at 135 BPM, gets a nice workout 
here with strong intro, middle and outro 
beats. Lots of holes to lay over. At 132 BPM, 
"Imagination," by SKB, is a trancey Euro 
song with clean production and strong beats 
for late night. 

The Jessica Simpson/Nick Lachey ballad 
"Where You Are" gets a dance makeover at 
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128 BPM. Starting with conga drums, it builds into a 
techno/pop, synth, bass and drum track. This actually 
works as a dance record and will be a huge hit on the 
dance floor. Shannon's classic "Give Me Tonight" at 134 
BPM gets a Y2K workout. With a bass drum-only intro, it 
builds to a very powerful high-energy dance song featur¬ 
ing with a heavy Euro vibe with lots of filtering. Besides 
the vocal, this remake bears no resemblance to the 
original. It's all Y2K. 

Eyes Cream's "Fly Away," at 132 BPM, is here with all 
its Euro/pop flavor. Clean production and breaks make 
this very usable for late night sets. Catapila's "Void (I 
Need You)," at 132 BPM, is another late night burner with 
clean girl vocals and strong techno beats. The Bobby 
D'Ambrosio / Kelli Sae track "Here 1 Am," closes out this 
set with a 126 BPM club dance remix. 

X-Mix's spur series Urban #38 is out with some real 
strong hip hop and K&B radio hits. It begins wilh " t here 
You Go" by Pink, at a brisk 108 BPM and featuring a little 
dance hall rapping from Mad Lion to get it going. This 
remix is excellent and works well with every 1 I ing that is 
out right now. It's a great song to be used as a set starter. 

“Love Is Blind" by F.ve / Faith Evans is a pretty 
straightforward R&B song at 91 BPM. "Shackles (Praise 
You)," by Mary Mary, is a big radio song and done well 
here at 100 BPMs with strong beats and "Put the needle 


on the record" vocal samples thrown in for fun. "Forget About 
Dre" from Dr. Dre / Eminem is here at a brisk 134 booty beats 
per minute. This beat works well for late night energy sets. 
Closing out the set is "So Sweet" by Brook Russell with a strong 
100 BPM dancehall beat pushing this remix right along. 

Hot Tracks 19.1 starts out with N'Sync's "Bye, Bye, Bye" 
and, like the Ultimix version, stays close to the radio version. 
Only X-Mix #53 has a house version. An upbeat mix here 
would help propel this remix. Amber's "Above the Clouds", is 
a great late night house record that has tons of energy at 100 
130 BPM. Clean production and strong drum and bass lines 
make this remix cook. Christina Aguilera's "What A Girl 
Wants" starts out at the 80 BPM radio version until someone 
turns off the turntable and yells "Yo DJ, give me some BPMs" 
Finally, we have a dance version of this great radio song at a 
sweaty 130. This is the standout cut on this issue. Club Diva 
Martha Wash is here with a clubby "Listen To The People" at 
130 BPM. 

Ricky Martin's "Shake Youi Bon Bon" is included at 130 
BPM. I his is a late entry as hits go, but it is still usable during 
the summer time. Good remix and tons of energy. Broadway's 
latest diva, Linda Eder joins with a very danceable "Never 
Dance" at 130 BPM. This club record is strictly a late night 
song. 

Altemative/Modem Rock act Len is here with "Man of the 
Year" at a brisk 131 BPM. It's a great alternative to the cute Euro 
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sound that is back in style. La Rissa's huge club and radio 
hit "I Do Both Jay & Jane" features a killer freestyle remix 
at 131 BPM. II is is one of the best remixes and is one of 
the strongest songs on this set. Samples of "Planet Soul" 
fit right in with this killer track. Just when you thought 
there were enough remixes Eiffel 65's "Blue," here comes 
another stab at this giddy radio hit. Clean production, 
strong synth bass line and mixable breaks keep this one 
pumping at 131 BPM. Sonique's huge radio and club hit 
"Feels So Good" cooks at 135 BPMs. A little bit different 
bass line and violin string line background add a new 
flavor to this remix. Lou Bega's " Tricky,Tricky" closes out 
this set with Run DMC vocal sample of "It's Tricky". 
Another late entry of an older radio song will still work 
this summer. As always, there is a 9 song free bonus CD 
included that is not remixed, but contains extended 
dance versions. Very cool and the price is right! 

I ligh energy dance music is finally coming back strong. 
This trend will get stronger this summer as radio and 
clubs play more of this style all summer long. 

All of the CD's reviewed above are available from The 
Source DJ Music Supply: The nations largest supplier of 
music for mobile and nightclub DJs featuring CD compi¬ 
lations, 12" vinyl, remixes and much more. Call 800-775- 
3472, email SCMSRR30RD@aol.oom, or surf t 

www.thcsourcefoimusic.com 


HOT TRACKS 19.1 


\ N'Sync.Bye, Bye, Bye 95.0 

: Amber.Above the Clouds 130.0 

» 

: Christina Aguilera.What A Girl Wants 130.0 

: Martha Wash.Listen To The People 130.0 

: Ricky Martin.. Shake Your Bon Bon 1 30,0 

: Linda Eder.. Never Dance 130.1 

[ Len.Man of the Year 131.2 

: Jaci Velasquez..Love Will Find U 131.4 

: La Rissa.I Do Both Jay & Jane 131.7 

\ Eiffel 65.Blue 131.8 

: Sonique..Feels So Good 135.0 

: Lou Bega...Tricky,Tricky 151.2 

I 19-1 BONUS CD 

I Jennifer Lopez.Feelin So Good (Thunderpuss Mix) 

| The Bloodhound Gang ..The Bad Touch (Eiffel 65 Edit) 

: Taylor Dayne..Planet Love (Extended Mix) 

j Groove Armada.I See You Baby (Fatboy Slim Remix) 

: Angela Via.Picture Perfect (Eddie Aroyo Mix) 
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Alex Gopher.Party People (Etienne De Crecy Mix) 

Kim Lukas.All I Really Want (Eiffel 65 edit) 

Tito Puente/Olga Tanon.Ran Kan Kan (Pablo Flores New 

Club Mix) 

Deep Obsession.One & Only (Extended mix) 

X MIX 54 


The After Hours House of "X" (medley) 13:56 

a: William Orbit.Adagio for Strings 135 

b: Starecase.First Floor Deadlock 135 

c: Jonah/Ssst.Listen 135 

d: Georgio Morodervsjam & Spoon The Chase 135 

e: Paul van Dyke.Avenue 135 

Koochy.Armand Van Helden 127 

Sonique.It Feels So Good 135 

SK8..Imagination 132 

jessica Simpson / Nick Lachey . Where You Are 128 

Shannon.Give Me Tonight 134 

Eyes Cream.Fly Away 132 

Catapila Void.(I Need You) CD BONUS 132 

Bobby D'Ambrosio/ Kelli Sae . Here I Am CD BONUS 126 


UL TIM IX 76 


N'Sync....Bye Bye Bye 95 

Bloodhound Gang.The Bad Touch 128 


Sonique..It Feels So Good 135 

Eyes Cream.Fly Away (Bye Bye) 132 

Eiffel 65.Blue 129 

Hashim Al-Naafyshi.Y2K Mixes 138 

Daisey.Boogie Your Body CD Bonus 138 


1999 Flashback Medley Pt #2 13:29 128-139 

URBAN 38 

There You Go . Pink 108 

Love Is Blind.... Eve / Faith Evans 91 

Shackles (Praise You) .. Mary Mary 100 


Forget About Dre.Dr. Dre / Eminem 134 

So Sweet.Brook Russell 100 CD Bonus 
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By Fred Sebastian 

What's Hot? Summers here so its more like 
what s not! In particular, two forms of music are 
hot with young crowds and appealing to wider 
audiences and dance club enthusiasts, I'm 
referring to Techno/Electronica and Trance 
music. With Trance, as with others, there s good 
and bad. In this column well take a look at some 
new compilations to keep you on the right 
tracks. Bad Trance, like bad techno, often has 
little in common with music as most know it. 

On the other hand Techno and Electronics have 
introduced some very talented creators who 
have produced some good! music. As the name 
implies.Trance music can be a bit out there but 


when it's good its rhythmic melodies can be 
captivating and hypnotic. The top hit “Blue” by 
Eiffel 65 is a great example.An outgrowth of 
Techno.Trance is electronic music (usually little 
or no vocals) tied together with solid Dance 
beats. Like all types of music the flavors can be 
endless,Two of our featured compilations are 
loaded with hot new Trance and Techno. In 
addition, we’ll zip across the music genres with a 
variety of new compilations containing music old 
and new to spice up your Hot Summer Nights! 

There are 90s hit compilations and then there 
are 90s HITS compilations Here's one that s all 
HITS! I’m talking 42 tracks and all Top 10 Hits. 

"GREATEST HITS OFTHE NINETIES" is 


a lively compilation filled with upbeat, mostly 
danceableTop 40 tunes.This surefire winner 
includes some tracks you might not expect, with 
extensive liner notes entitled "Story of the 
Decade 1 *.This should serve as a great source of 
info for music trivia contests. With the quantity 
of top hits on this double CD compilation, it can 
likely take the place of several CDs in your 
collection. 

Never Ever_........ ALL SAINTS 

I Believe I Can Fly......... R. KELLY 

Gangsta’s Paradise.... C00LI0 w/ L.V. 

Brimful Of Asha......CORNERSHQP 

Kiss Me ................ SIXPENCE NONE THE RICHER 

Road Rage .... CATATONIA 



11940 E. Washington BM. • Whittier, CA 90606 
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A Girl Like You..EDWYN COLLINS 

What's The Frequency Kenneth.R.E.M. 

You’re Gorgeous.BABY BIRD 

Stupid Girl....GARBAGE 

One Love ....THE STONE ROSES 

North Country Boy.THE CHARLATANS 

Step On..HAPPY MONDAYS 

Enjoy The Silence...DEPECHE MODE 

The Ballads Of Tom Jones. 

.. SPACE w/ CERYS OF CATATONIA 

Take A Chance On Me.ERASURE 

Vindaloo..FAT LES 

Oh Carolina... SHAGGY 

Each Time ....El7 

Stranded.LUTRICIA McNEAL 

Crush...JENNIFER PAIGE 

Praise You. FATBOY SLIM 

2 Times. ANN LEE 

Feel It (Blunt Edit).THE TAMPERER w/ MYA 

9PM (Till j Come)..ATB 

Sweet Like Chocolate.SHANKS & BIGFOOT 

Turn Around PHATS & SMALL w/ MUTANT DISCO 

Sun Is Shining... 

.BOB MARLEY vs. FUNKSTAR DE LUXE 

Sing It Back (Boris Musical Mix Edit)... MOLOKO 

Encore Une Fois (Blunt Radio Edit).SASH! 

Freed From Desire..GALA 

Sunchyme.DARIO G. 

Ooh La La.. THE WISEGUYS 

Jump Around.HOUSE OF PAIN 

Red Alert.BASEMENT JAXX 


Born Slippy... UNOERWORLD 

Ebeneezer Goode.THE SHAMEN 

Dub Be Good To Me.BEATS INTERNATIONAL 

U R The Best Thing (Perfeclo Radio Mix)D REAM 
Crazy (D'lnfluence ’96 Mix)... MARK MORRISON 

You've Got A Friend.BRAND NEW HEAVIES 

Remember Me.THE BLUE BOY 


Try and tell a young teenager that Techno is 
dead and you’ll be missing the boat. Maybe not 
the first boat, but surely the boats still bringing 
in hot new Techno tracks to satisfy the 
continuing demand of clubbers, and the regular 
aIpha-beta-Joe--f-zero>B!o'Seven-niner's alike. 

The new release “TECHNO 2000” should be 
a smash. It’s loaded with fresh Dance cuts with 
and without vocals. More than a few of these 
killer cuts may be headed for chart tops. And the 
coolest thing is that even the grays in your 
audience might dig it-This isn't the kind of 
industrial Techno that makes ears bleed or 
breaks blood vessels in your brain. It's good 
Dance music.You might even say it’s more 
musical, (a kinder, gentler) Techno. It’s got energy, 
it’s got killer instrumentation and sound quality, 
its good new stuff. Here's the 37 track lineup: 


Into Another. 

Domo Origato .. 

Abfahrt. 

One, Two, Three 
Anthem #2. 


TALLA 2XLC 


MASCHINENMENSCH 

..DER VERFALL 

.SQ-1 

... FLOORFILLA 


Learning To Fly. 

.MOTHER & PRIDE 

Sehluck Du Luder. 

.DJ ORAL 

Join Me. 

.UGHTF0RCE 

Use Your Imagination 

.FUTORO VIVE RE 

Wake Up. 

.SUNBEAN 

Psycho Terror PI 1. 

.EXPERIMENTK 

2000. 

. BINARY FINARY 

Loops And Things. 

.RICHTHOVEN 

K.A.U N. (Miss Shiva Mix). 

.ONLINE 

Apache . 

.STARFIGHTER 

Brain Pie... 

.NUTS & BALTS 

Surreal Brazil...... 

.FLO RIAN F. 

Walhala. 

.GOURYELLA 

Flashback. 

.DJ T0MCRAFT 

Eternity Is Past. 

KOALA w/DJ DAVE 

Space People 2000 . 

.DJ CRACK 

Feel Good. 

.SOUNDMACHINE 

Superdisco RMX. 

,...M0-D0 

Puppunanny. 

. AFRIKA BAM8AATAA 

Blow Ya Mind. 

.LOCK ‘N LOAD 

Kilimanjaro. 

.THE VENTURE 

Greece 2000.THREE DRIVES ON A VINYL 

Future Trance. 

.M-PI.AX 

The Frog. 

.THE COACH 

Acid Headcrackers. 

. ASYS 

Judy... 

.C12w/J0LE 

Piano 2000. 


El Divio o. 

.ATAH (ALPHA 

After Dark. 

.LAC TERRA 

Hey DJ. 

.MASTER RAY 
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Want to show your stuff at one of the talent showcases'? 
Got a new interactive idea to share? 


fax or e-mail us for more info on how to participate In our next show! 






is always searching for new and creativ 


SHARING SESSION 



rmat allows the presenter a forum whereby a full-time 
•rings in more participation from the audience. 

interest to other DJs 


we would like to hear from you 


have 






M 


Mike Buonaccorso 


Send all submissions or contact us for more info via: 
Mobile Beat Magazine • PQ Box 309 • E. Rochester. NY 14445 
fax; (716) 385-3637 • e-mail: mikeb@mobilebeat.com 


>10 PH01E CALLS PLEASE' 
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Cont'd from page 97 


Way back, even before the Summer Of Love, the 
mark was made. Now. Sixties music is to 
Summer, what water is to wet The “NUMBER 
I 60’S ALBUM Vol.l" contains 50 multi¬ 
million selling songs from the sixties.This is a 
great collection of top all time favorites. Many of 
these continue to be top favorites at Weddings, 
Anniversaries, and even at young kids' parties. 

Do You Love Me.DAVE CLARK FIVE 

Go Now..MOODY BLUES 

I heard It Through The Grapevine.MARVIN GAYE 

In The Midnight Hour.WILSON PICKETT 

Keep On Running.SPENCER DAVIS GROUP 

You Really Got Me.THE KINKS 

Just One Look..HOLLIES 

Monday Monday.MAMAS & THE PAPAS 

All I Really Want To Do..THE BYRDS 

Happy Together..THE TURTLES 

Baby Come Back.THE EQUALS 

Wonderful World Beautiful People.JIMMY CLIFF 

Knock On Wood ..EDDIE FLOYD 

I Want You..BOB DYLAN 

Baby Please Don’t Go.. THEM w/VAN MORRISON 

Everybody’s Talkin’.HARRY NILSSON 

Stop! In The Name Of Love.THE SUPREMES 

Only The Lonely.ROY ORBtSON 

Save The Last Dance For Me.THE DRIFTERS 

The Mighty Quinn.MANFRED MANN 

Hole In My Shoe...TRAFFIC 

I Get Around.. BEACH BOYS 

The Tears Of A Clown.SMOKEY & THE MIRACLES 

Spanish Harlem.ARETHA FRANKUN 

With A Little Help From My Friends.JOE COCKER 

Yersler Me. Yester You,Yesterday.... STEVIE WONDER 

Because.DAVE CLARK FIVE 

Atfie.DIONNE WARWICK 

Let It Be Me.THE EVERLY BROTHERS 

Raining In My Heart..BUDDY HOLLY 

Unchained Melody RIGHTEOUS BROTHERS 

Half Way To Paradise...BILLY FURY 

Let The Heartache Begin.. LONG JOHN BALDREY 

Green Green Grass Of Home.TOM JONES 

When A Man Loves A Woman .... PERCY SLEDGE 

Stand By Me.BEN E. KING 

(Siltin' On The) Dock Of The Bay.OTIS REDDING 

My Girl.....THE TEMPTATIONS 

Losing You...DUSTY SPRINGFIELD 

Make It Easy On Yoursell.THE WALKER BROTHERS 

JeTe’ Aime.BIRKIW & GAINSBOURG 

Albatross.FLEETWOOD MAC 

Love is All Around.THE TROGGS 

True Love Ways.PETER & GORDON 

Bring It On Home To Me.ANIMALS 

As Usual..BRENDA LEE 

I’m Gonna Be Strong.GENE PITNEY 

What A Wonderful World.... LOUIS ARMSTRONG 
First 01 May.8EE GEES 


House music isn't the same everywhere but I 
was quite surprised by the new release "NEW 
LATINO HOUSE” . Expecting a familiar club 
sound flavored with Latin I was pleased to hear 
a variety of styles and original music ranging 
from great Latin Jazz to Salsa, Merengue, Samba, 
Cumbia, Mambo and more.There's lots of 
original percussion, horns, and Latin flavor, 
including some killer club dance tracks. In fact 
the song‘'Estelita" is guaranteed to fire up any 
house dance floor with its killer pulsating club 
sound. Many if not most of the tracks on this 


two CD collection are instrumental Several are 
great :Latin flavored Trance cuts that include 
conga drums and horns.The assortment of 
styles and rhythms make this a very good 
choice. From the laid back Sambas of the 
beaches of Brazil, to the unmistakable Cumbias 
of Mexico, to the fiery hot club sounds of the 
Spanish island of Ibiza this double CD has got a 
lot to offer. 


Batacuda Soul..... 

Meringue. 

Bangs A Bongo ... 
Macuco .. 
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.CRICCO CASTELLI 

.... BOLIVAR 
BATU CASU 

..SAMBATUCADA 

Old Hat New Hat.THE BEAUJOLAIS BAND 

The Latin One..THE NEW JERSEY KINGS 

Suave Suave..,,.,.,..,,...,, ORCHESTRA REVE 

100% Cubano.RESPETAME 

Samba De Mambo.MAMBO DE SAMBA 

Desrebrada..OMAR SALLINAS 

Vallarta Mix.TACO'S y ESTELITA 

El Guayabo De La Ye...PALENQUE 

Subteo.SAN FRANCISCO ALLSTARS 

Mambito.. SNOWBOY 

A Forest Mighty Black.BATACUDA 

El Venoa.CLUB LATINO 


Karumba....LATINO BROS. 

Descarga.CHARANSQN 

Josimar.ARAKATUBA & FILA BASILIA 

Sexo Dmero E Fantasia.. HANNY 

Tu Me Quieres.... PA ME BIEN 

Que No Muera El Son.. ANGEL VAILLANT 

Pete.ARAKATUBA & FILA BASILIA 

La Rumba De Freddi. JUST US THREE 


As mentioned in the intro of this column. 
Techno and Trance music are contrnuing to hold 
and attract followers.This new compilation is a 
good example why. "DREAM CLUB 3" is two 
and a half hours of great, original, and usually 
kickin' upbeat Trance that’ll make you dance 
Unlike many noise compilations that passed 
themselves off as {and gave a bad name to) early 
Techno and Trance this compilation is good new 
music. Here's the lineup of great new tracks in 
this 2 CD set: 


Join Me. LIGHTFORCE 

Back In My Life.ALICE DEEJAY 

8 la 81a Bla.GIGI D’ABOSTINO 

S.U.N. Inferno.ANTHONY CARTER 

Into My Brain .. MARIO LOPEZ & R.E D. S.E.C.T.O.R. 
Emotional Overload THE HIGHLANDER 

Walhalla...GOURYELLA 

Dreams. QUENCH 

Send Me An Angel..RAVE LAB 

Why Does My Heart..? (ATB Mix).MOBY 

Big Mistake...FULL HOUSE 

Go Right For..DJ VALIUM 

Lost In Love ‘00...DJ YO! w/ The Dog 

Northland.PHOTONIC 


Ballade Pour Elise 2000... Frank Bizarre & F.M.F. GREG 

Die Blechtrommel. TAIKO 

U Got 2 Let The Music.MAX DEEJAY 

Wake Up..SUNBEAM 

Commandments...DJ SHAW 

Eternity Is Past.KOALA w/ DJ DAVE 

2000...BINARY FINARY 

Distorted Reality. ALPHAPRIME 

Sarcasmo......—..... NEUROGLIDER 
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Sidewalk Cafe. THE DIGGERMAN MEETS ESCALATION 

Das Erv/achen.PHIL GREEN 

Ralnman (RMB Mix)..SALT LAKE 

Children Of Paradise (DJ Shah RMX).SAVON 

Odyssey 3000 . HUMANFORCE 

Stripped 2000 ...MONI B. 

Oasis. Y.O.M.C. 

Silence.DELERIUM 

Yoga Session .HOLE IN ONE 

Hypnotic Harmony.PROGRESSIVE ATTACK 

The Age Of Love.THE AGE OF LOVE 


Are you ready for a flashback? Here is a newly 
released CD from the group whose name says 
disco just as much as Studio 54. It's a new 
release by Scars on 45. “THE CLUB HITS” by 
Stars On 45 should be hitting the streets right 
about the time you get this magazine.This new 
compilation features eight medleys with over 75 
giant dance floor filling hits from the 70s and 
’80s. 

MOVE YOUR BODY Medley: 

I'm Every Woman / Celebration / Let's All 
Chant... etc. 

LET’S DANCE Medley: 

Dolce Vida / Ring My Bell / Boogie Nights etc. 
STARS ON SOUL Medley: 

Lost In Music / It’s A LoveThing / Best Of My 
Love... etc. 

DANCE ON STARS Medley: 

Don’t Leave Me This Way / Relight My Fire / 
Never Can Say Goodbye... etc. 

STARS ON RAP Medley: 


Rapper's Delight / Just Buggin' / White Lines etc. 
GROOVIN’ ON THE BEAT Medley: 

Ain’t No Stoppin’ Us Now / Rock Your Baby., etc. 
Stars On Soul Medley {Extended Version) 

Move Your Body Medley (Extended Version) 


While summertime is rapidity ticking away, this 
issue would not be complete without at least 
one great summer compilation. Here's the 
“ULTIMATE SUMMER PARTY” .a self 
contained, complete party set that you just can't 
go wrong with.This double CD features many of 
the "must have" summer classics as well as 
recent dance hits. It's a great set and is an ideal 
compilation for the pool parties, beach parties, 
barbecues and just about anywhere else you can 
plug in.Tracks are: 


Louie Louie.THE THREE AMIGOS 


We Like To Party (The Vengabus).... VENGABOYS 


Sweet Like Chocolate... 

One For Sorrow. 

Turn Around. 

Ecuador.. 

The Rockafeller Skank. 
Hawaii Five-0 (Theme) 

In The Navy. 

Love Shack.. 


.. SHANKS & BIGFOOT 

.STEPS 

.MUTANT DISCO 

SASH! w/RODRIGUEZ 

.FATBOY SLIM 

.THE VENTURES 

THE VILLAGE PEOPLE 
...B-52’S 


Coco Jamboo.. 

Oh Carolina. 

Shine. 

Sweat (A La La La La Long) 

Hot Hot Hot.. 

The Bump. 


MR. PRESIDENT 

....SHAGGY 

. ASWAD 

.INNER CIRCLE 

.ARROW 

. KENNY 


D.I.S.C.O.OTTAWAN 

Club Tropicana.WHAM! 

Walking On Sunshine.KATRINA & THE WAVES 

Cruel Summer.BANANARAMA 

Summer Holiday ...CLIFF RICHARO & SHADOWS 

It’s Not Unusual.TOM JONES 

Music To Watch Girls By.ANDY WILLIAMS 

I’m A Believer.THE MONKEES 

Surfin’ USA.THE BEACH BOYS 

Mas Que Nada.SERGIO MENDES 

La Bamba.LOS LOBOS 

Lambada....KA0MA 

Sex On The Beach.. T SPOON 

I'm Too Sexy.RIGHT SAID FRED 

Feel It.THE TAMPERED w/ MAYA 

Contact.EDWIN STARR 

Lost In the Translation. PACIFICA 

And It Hurts.DAYEENE 

Keep Warm.JINNY 

Vindaloo..FAT LES 

Come On England!.... ENGLAND’S BARMY ARMY 

American Pie.DON McLEAN 

California Dreaming.MAMAS & THE PAPAS 


For more information on any of the CDs in this 
column contact A.V.C. Sebastian at (973) 731- 
5290 or at avcsebastian @ msn.com 



The Ultimate Music Guide 
for Mobile DJs! 



Six* 


We Can Dance 


Since 1982, Mobile Beat's Musicologist Jay Maxwell has tracked audience 
response to thousands of songs. This book lists over 1,500 of the most re¬ 
quested songs of all-time. Each listing includes the title, artist, year released and 
the BPM (where applicable). Plus, for your convenience, the entire list is sorted 
five ways: alphabetically by title and artist, category, BPM count and year! 

• UPDATED TO INCLUDE MUSIC LISTS AS SEEN IN P.S.W.C.D.T. • 


Now available ON DISK for just $9.95 additional! 


To Order: With Visa or MasterCard - Call 716-385-9920 or 
send check or Money Order for $59.95 (includes shipping) to: 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
RO. Box 309, East Rochester, NY 14445 


Categories include: 

Atte r n a ti ve/M o d er n Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-96 
Fast Country 
Rhythm & Blues/Rap 
Reggae 

Rock and Roll 1970-96 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-96 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 

Includes Year 
and BPM! 
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800 - 776-7464 

FOR "ALL" YOUR KARAOKE NEEDS! 


LOWEST PRICES - LARGEST INVENTORY 


ONE-STOP-SHOPPING 
PROFESSIONAL SALES STAFF 
SAME DAY SHIPPING 
FINANCING AVAILABLE 
PROFESSIONAL DISCOUNTS 
WHOLESALE PROGRAMS 




ft 


rev 


K AR AO K El 




ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT 







AVF Latin 
Backstage 
Daichi Kosho 
Legend Series 
Nikkodo 
NuTech 
Panasonic 
Pop Hits Monthly 
SunFly 
SyberSound 
Top Hits Monthly 



Real Sound Quality 
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St*rDisc 


Join our mailing list and receive discounts on karaoke products! Sign up a friend too! 


■\ 


Name 


Name 


Address 


City 


State 


Zip 


Address 


City 


State 


Zip 


Phone 


E-Mail 


Phone 


E-Mail 


MBAD0004 


MAIL TO: PROSING-MBAD0004 • 12555 ENTERPRISE BLVD. #102 • LARGO, FL 33773 
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SING-ALONG ESSENTIALS 



Fair Singer Rotation Is Key To 
Karaoke Club Success 

By Greg Tutwiler 

We've all had this happen. You have a crowded 
show with a singer rotation 20 to 25 requests 
deep and up walks Mr. Entertainment in your face 
swearing that you skipped his turn in the rotation 
and demanding to sing next. 

You try (politely) to explain to him that if he 
hadn't gotten up to sing on the last three songs 
with his buddies, that maybe he would be singing 
now. Is this really that difficult to comprehend? 
You can bet he'd be first to complain if the prima 
donna across the room was on stage three times 
in a row. 

It never ceases to amaze me. The things singers 
will do to get their name moved up on the list 
could fill pages. My favorite line is the one where 
the outcome of a guy's evening with his lady 
friend depends on him getting up to sing the very 
next song. And of course, there's the fellow who 
tries greasing my palm with a one-dollar bill. Do 
we really look that cheap? 

Karaoke Telegraph 

The point here is that we, as K|s, have an 
unofficial code of ethics to abide by if we want to 
stay busy on the dub circuit. You know as well as I 
that karaoke patrons will not tolerate an unfair 
host. If you have "favorite singers" they know it. If 
you sing too much or if your music library is weak 
they know that too. Even though your shows are 
not attended by every singer in the area, you can 
bet on one thing, they ALL talk. 

Karaoke is its own community with it's own line 
of communication. Word travels fast if you're a fair 
host and even faster if you're not. Personally, I 
recall learning the importance of proper singer 
rotation at my very first gig... it's the number one 



place where you can succeed or fail in the karaoke 
club scene. 

Singer cycles 

There are several ways to conduct your singer 
rotation and each has its pros and cons. The 
important thing is to select the one that best suits 
your tastes and stick with it. Establish the ground 
rules and stick to them. PQ- Consistency in your 
method helps you establish a routine and lets 
your singers know how you operate. If you take 
a bribe from one of them, be prepared to take 
one from all of the rest. 

]) The request slip or "ticket" method - 
Singers pick up a preprinted request slip when 
they pick up a song catalog. This slip is filled out 
with their name and song request. This method 
may encourage them to make more than one 
request at a time so if you prefer only one song 
request at a time, state that clearly at the begin¬ 
ning of your show and remind them often of your 
"sing one, bring one" policy. (A company called 
Earth Bound Designs makes a canvas holder for 
keeping your request slips in order. 877-323- 
7246) 

2) The sign up sheet method - Singers can 
come up to your station and put their name on a 
clip board list. In this case, you should only allow 
singers to sign up for one song at a time. It is also 
advisable to make duets count as one song for 
each singer in the duet or group. If they've sign 
up for in a duel or come up with someone else, 
that counts as their song selection. It promotes fair 
rotation and gives as many singers as possible an 
opportunity to sing. 

3) The chalk board method - This is a less 
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common approach but one that t have seen on occasion. It 
is similar to the dip board list but it's more visible to the 
other patrons in the lounge. You can use a chalk board, 
dry erase board or easel and pad. Be careful however, 
names have a tendency to get erased. 

4) The computer method - With more and more 
software designers writing programs for the D] and K| 
industry, software programs are becoming available that 
allow you to enter and keep track of your singer rotation 
electronically. (Midnight Software 780-489-0062) 

It doesn't matter which method you use. Maybe you 
have one that's different from these. The bottom line to 
success is fairness and consistency. Develop a policy for 
singing at your show and post it at your station.Print it in 
your catalogs and in your newsletter if you send one out. 
Keep extra copies on hand as a defense against disgruntled 
singers. If you've followed your own rules you'll have 
plenty of ground to stand on and your show will be the 
most popular around. 

Greg Tutwiler is the Managing Editor and Sales Manager 
for Karaoke Singer Magazine. He is also the owner of 
National D) Connection and SingTime Karaoke, located in 
Harrisonburg, Virginia, Email questions or suggestion to 
Greg at KaraokeEditor@aol.com. 



We need your help! We're developing an unofficial 
karaoke code of ethics to be published in a future issue. Email 
your suggestions to KaraokeEditor@aol.com or mail them to 
Greg Tutwiler, 

2333 Rawley Pike, Harrisonburg, VA 22801. 

Here are a few collected so far: 

1) If you, as Kj, sing at your show, don't hog the mic. You 
should sing no more than those participating at your show. If 
it's a busy night, opening and closing the night singing 
should be your limit. As Kjs, we're there as the host for the 
paying customers as they sing karaoke. In most rases, we are 
not being paid to sing. 

2) Fair singer rotation is crucial. Develop your own ground 
rules and stick to them. Don't bend, even for yourself. 

3) Duets count as one song selection for each singer. This 
promotes fair rotation for everyone. 

4) Encourage applause for EVERY singer. Singers, ALL 
singers keep us in business. Bad singers are paying customers 
just like the good ones. 

5) Conduct yourself in a professional manner. Over- 
consuming large quantities alcoholic beverages and swearing 
on the microphone reflects negatively on you. You never 
know who's in the audience. It could be your next contract. 



The DJ Magazine 


103 























































9*bu3<htC4*Uf. .. 




LEARN FROM THE EXPERTS! 


Indicate hm many tapes of each selection you are purchasing in the space provided. 


BARMITZVAHS 

t, _The Mitzvah Connection 

2. _ A-B-Cs lor the Bar Mitzvah DJ 

3. _ Bar & Bat Mitzvahs 

THE BASICS 

4. DJ 101: Part 1 

5. DJ 101; Part 2 

6. _ Ten Steps: Starting & Operating a Successful DJ 

Service 

DANCE AND DANCES 

7. _ School Dances 

8. _ Kids From 2 to 22: Parties, Dances. Special Events 

9. _ School Daze Dances 

10. _ Dance For D Js: From A to Z 

11. _The Video Dance Party 

12. _ More Than the Macarena: Latin Music 

PERFORMANCE 

13. _Mobile Mixing: Yes You Can! 

14. _More Mobile Mixing 

WEDDINGS 

15. _ Finding the Bride 

16. _ Wedding Performances: The Finishing Touch 

17. Wedding Receptions: Control! 

18. _Wedding DJ Supersession 

BUSINESS OPERATIONS 

19. _ Getting Your Price: Part 1 

20. _Getting Your Price: Part 2 

21. _ Increasing Your Profits 

22. _ Increasing Your Profits, Part II 

23. _ Developing Your Entertainment Team 


24. _ 99 Ideas for '99 

25. _ Problem Solving Forum 

26. _ How to Expand Your Mobile DJ Operation 

27. _Single Operator Forum 

28. _ Single for Life: The One Person Operation 

29. _Single Operators: How to Survive Large Companies 

30. Multi-systems: Options & Ideas 

31. _Working With the Competition 

32. _Beating Burnout 

33. __ Organization 

MARKETING 

34. _ McKay’s Marketing Megamix 

35. _ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials, Keeping in Touch 

37. __ Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

38. _Icebreakers 

39. _Icebreaker Supersession 

40. _It's More Than the Music: Magic & More 

41. _Beyond DJ: Props & More 

LEGAL/TAX 

42. _ Taxes & Bookkeeping for DJs 

43. _ Legal Contracts, Contractors & the Competition 

44. _Legal & Business: BASIC 

45. _ Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. _ Payroll & Taxes 

48. _Legal Warfare: Boot Camp For DJs 

TECH 

49. _ Tech Support: The Speaker FAQs 

50. _Understanding Your Sound System 


51. _Audio Troubleshoot!ng 

52. _The WOW Factor: High-End Toys 

53. _Tech Tips & System Design 

54. __ Tech Talk: Bi-amping, Tri-amping 

55. _Lighting & Special Effects For the 21st Century 

56. __ Lighting From A to Z 

57. _Robotic Lighting, Design, Dichroic Colors 

58. _ Soundcheck: Can You Hear the Difference? 

KARAOKE 

59. __ Karaoke Koncerns: Part 1 

60. _ Karaoke Koncerns: Part 2 

61. __ Karaoke: Alive & Growing 

62. __ Target Marketing For Karaoke 

SPECIAL INTERESTS 

63. _Making Money With Trivia, Nostalgia & Reunions 

64. _The Over 40 DJ: In For the Long Haul 

65. _ Women in the DJ Industry 

66. _The Mobile DJ & Music Promotion 

67. _ Video: All Aspects 

68. _DJ Association Forum 

69. _ Be All That You Can Be 


PRICE PER 

TAPE: 


1-5 

$8 ea. 

add (S 3 s/h) to total 

6-20 

$7 ea. 

(S 5 s/h ) 

21 - 40 

$6 ea. 

(S 8 s/h) 

over 41 

$5 ea. 

($10 s/h) 


# of tapes__ xS_ 

price of tape 

Please add S & H* 


Total amount due 


Please fill in the required information 
and mail this form, with payment, to: 

Mobile Beat Magazine 
PO Box 309 • E. Rochester, NY 14445-0309 

or lor credit card orders only, 
call (716) 385-9920 or fax this form: (716) 385-3637 
or order online: www.mobilebeat.com 

Make checks or money/ orders payable to Mobile Beal Maga/ine 
PAYABLE IN US fUNQS ONLY 


NAME 


A0DRESS 

CITY 


STATE 


ZIP 


PHONE 


FAX 



CARD# 


EXP. 


CARDHOLDER'S NAME (please print). 
CARDHOLDER’S SIGNATURE_ 
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Courtesy of Donee Musk Authority 
708-6148417 

% 



Chart 



1 ... SONIQUE. 

2 ALICE DEE JAY. 

3 .MADONNA. 

■1 WHITNEY HOUSTON 

5 ENRIQUE IGLESIAS.. 


I IMMIfli 8 ■ r 


rsT-ta ■■■■■'■ i mu a. i 


4 N R l> I 4 8 fi 8 84 >a 8 I a iri i| 141 pi»| p (. | , „ j 


•M'-IIHti'iikNiimi a. 4 


■ - 8 + -R - f 8 -1-1 1 ■ p r r i ■ ■ ■ ■ 


»»*«.« It Ffi&ls So Good (Remixes).. Republic 

Better Off Alone .........Republic 

.Ajnerlcan Pie (Remixes) ...Mtvtrick .. 

.. \ Learned From The Best (Remixes)_Arisia... 

— Be With You(Remixes).. interscope. 




6.BARBARA TUCKE^DARRYL D'BONNEAU Stop Playing With My Mind . Strictly Rhythm 


134 

139 

129 

136 

123 

126 


7.... AMBER -- Above The Clouds (Remixes) ....... ......... Tommy Boy .131 

6 .....SHANNON--- Give Me Tonight 2000 A D, „...Contagious . ,130 

9. ... EIFFEL 65 I 1*4 1 a a ■ P1 R I ■ P I III ■ tlfci 8 ri ■ 8 r«ri ■ ■ a p 119.4 s B I l*i 4 I a Move Your Body . ... Republic ..— 130 


10.. . BLOODHOUND GANG.......The Bad Touch. .....Interscope.. 129 

11.. . SANDSTORM ..... The Return Of Nothing...Bluepiate.*.132 

12 ... DESTINY'S CHILD.....,.*.. . Say My Name ......Columbia -130 

13. - . PIN K ..... .......... i There You G 0 .................., E .......... **... *.■.*.« LaFace - 125* 

14, JENNIFER HOLIDAY ..............Think It Over...*... Jellybean ................. 132 

15 .. . ATB ■ a l l.k. .■■aaf.fiisil * *4 ri u iaaii ■ ■ »**■ «■ ■ a m * «. .i-H P P 4 - *4 ■ 8 i - 44 4 E r ir 4 - ■ DoflT Stop ■ R "-R M P * ■ ■ R ‘■■* + 4 »M« 8 + « 14 * •* + ■*■■* 4 *M‘f 8*%4 18 -ff Radikal. 132 

1G TRACIE SPENCER ..... . Still In My Heart (Remixes.. . Capital.. 128 

17 ... KATE PROJECT..... A Better World.....SAIFAM/Megahit.134 

18 SHAWN CHRISTOPHER..*...Another Sleepless Night 2000 _... . Rampage..124 

19 BOB MARLEY VS. FUNK5TAR DELUXE...... Rainbow Country . .....Edel... 128 

20.. . JOCELYN ENRIQUEZ .........When t Get Close To You (Remixes).Tommy Boy .... 128 

21 ...TAYLOR DAYNE ..***,.«... T ..Planet Love (Remixes)... Jellybean ..132 

22 .. UENGA00YS .. ..Kiss Kiss Kiss (Remixes)...Graovilicious. 

23 ... 61GA11 ........__d.. ihi.iii...... ...i. ................ If It Don t Fit ......... ci . 11 ic 10 u j ., 

24 BYRON STtNGILY.,.....Why Can't You Be Real (Remixes)..Nervous.. 

25.. . JONAH .....(Ssst).Listen (Remixes)..Nervous... 


134 

132 

126 

136 


26... GIORGIO M0R0DER .. . .....The Chase (Remixes....... logic .. 


137 


27 ... PHUNKY DATA ....».... Hard Night ■ FI I-B-IB-* I ■ 144489 II I I4 il l 11 B1I4 ■ »H I F1P8I ■ ■ 

28 .. . LA RISSA 4 .. ILU. 44 I I ■ Mill fl »■ 8 II a bl«« 8 i" ilH 8 8 8*4 ri B IIH riiliri «*■ ri ■ I Do Bath Jay £ Jane 8 rfi*frl a ■ I «* a ri 8 I I* I 4 *ri ■ 8 Hr I 4 B - 

29.. . JESSICA SIMPSON .....I Wanna Love You Forever .. . 

3D ... SK8...... My Imagination .... 

31.. .. PUS AKA Praise The DJ *.. 

32 DONNA SUMMER....Love Is A Healer...... 

33 SASHA ............If You Believe (Remixes)... 

34.. . DAWN TALLMAN ............ Be Encouraged (Remixes) ... 

35.. . HEAVEN i REIN A.. . ...... Gol A Love For You ..—........ 

36 GROOVE ARMANDA.. . ...I See You Baby, .... 

37 JUDY AL6ENESE ..............Yoj ......... ... ... ..r,..i.... 

3B TAANA GARDNER........... Work That Body (Remixes)... 

39 .. JOEY NEGRO / TAKA BOOM... ,,.... Must Be The Music (Remxies)_....... 

40.. . SHAFT ...... Mucha Mamba (Sway) / Remixes 

41.. . ROCHELLE FLEMING ....... It's Not Over (Remixes) ...... 

42.. . HYPERTROPHY ...* .. Jusi Come Back To Me ... 

43.. . URBAN SOUL / S TAYLOR...King Sheet...... 


Edel 


R 84 i ■ li” 


129 

- e r e ■ • -r i i - - a - ■ ■ fc fcT 


Aureus... 130 

Columbia 130 

Logic.*...132 

Tommy Boy Silver ... 134 
Foie 129 

Reprise . 125 

Rampage.. 126 

GfoaviHcious_.... 132 

Jive f Electro.. 130 

Contagious 126 

West End .. 125 

Subliminal...128 

Jellybean ... 136 

After hours / UC ....... 126 

Tommy Boy Silver 134 
....... 126 


44 „. CATAPILLA ........ Void (f Need You) ....Tommy Boy Silver.... 130 


45... JUNIOR VASQUEZ .... ... Be Quiet . ,,. r .. 


-8‘44.RR"8+4-44R8- 


.... J V. Muiic.... 131 


46.. . WANDUE PROJECT...You’re TOe Reason (Remixes)..AM:PM ! Import... 

47.. . FILTER.... The Best Things...Reprise. 

48.. . KIM ENGLISH..Missing You. Nervous. 

49.. . ADRENALINE.....Shut -- Up + Dance.Tommy Boy Silver 


50.. GEORGE BENSON/JOE SAMPLE .El Barrio.. 


FIFRiR1iiri PIRRI91PiRPRiR1VB B1PFRF '■R 


.. Universal ™. 


126 
.. 135 
... 134 
... 135 
... 128 



Horn to get great sound 
no matter inhere you 

play! 

DMX- Making 
he connection 




To learn about this fellowship of 
Christian DJs & Kjs, visit 
www.crossmix.com or stop by 
the CrossMix booth at the Mobile 
Beat show. 
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ADVERTISE in The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and D)s: Just $45 per column inch (call for specs). All 
camera-ready ad copy and payment-in-full for the October/November issue #62 
must be received by July 7, 2000. For more information, or to place your ad with 
Visa, Discover or Mastercard, 

CALL: 716-385-9920, fax: 716-385-3637 ext. 103, or e-mail:mobilebeat@aol.com 



www.bestdjconsultinfl.com 


Want/Need more Wedding 
Receptions, Parties and Dances? 


1-800-554-1295 


DJ Gear & pro Audio 

g§ 



Wholesale prices to the public. 


[_ http://www,irmu5ic.cQrn 


www.DJ-Connection.com 


Online Catalog 


Guaranteed low prices 

American DJ, community. NumaiK 

800-245-7221 


78 RPM SL-1200'S 


Modify Yours or 
Buy New 


(MB) 754*1479 

■ *1 www.kabusa.com 



SINGERS! and Dis! 

FREE REPORT! 

MAKE $ 500 PER 
WEEK PERFORMING 
IN CLUBS 

PROStNGERS 
ATTN; JIM 
PO BOX 6SO. 


Need Gear? 

www.littledjstore.com 

Featuring DJ BUMPERS" 

Personal iied or Generic Vocal Drops 





\ 
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Laser Pattens 


LASER LIGHT SHOWS for the Mobile DJs 


Full I ne of Green and Red laser Lights 

$49 ea. ~ 2 for $89 

Largest selection of Buy one Get one FREE 


jivww. calpaclab.com/lasers 


Limited tirra only 
Buy online or call t-888-322-5722 



MniiiiHit Radio Sqm 
N ull Misirt Pioneer 
Imltltitt imiiPoMiB. 

SlaiNil All Hit! lire flat H 


Karaoke-Plus 

Full Line Dj/Karaoke Products 



1 - 877435-0049 


www.karaokecanada.com 


WANTED 

LIGHTS 

DJ RECORD COLLECTIONS 

Disco • Rap • Soul 

House • 12 " Singles • Albums 

VHU. IKAVI l FOR LARGK COLLECTIONS 

Buy • Sell • Trade 
• WANT LISTS ACCEPT HI ) * 

NEW & USED 

New 4515 Bulbs $3.39 
New Fogger $59.50 

10’Tri-Truss $89 

21st Century Music 

1-800-846-9501 

Free Catalog 
800-880-0885 

(2011641-6610 * fax (201) 641-9309 
www. 21 ccnturymusic.com 
e-mail: sales@21centurymusic.com 

www.cheaplights.com 


Party Sensation 


-Compare & Save!" 
Plastic Leis $1.50 dz 
Inflatable Mikes $3.00 dz 
Black Fedoras $3.25 dz 
Tinsel Maracas $8.00 dz pr 
Disco Necklaces $2.25 dz 
-•And Much More - 


Your Party Favors 
c-Business 

www.party-sensation.com 


A(it "TKajax Sxtdit Cw&i Accepted 

Small Ad 



C 

t,' 


ittythirty ]Ki§ktciuhs .(, \ tariff 


DJ 


R 


0 


op 


fit Th Vo** 

CM Our Toll Free Mool Urn 11 
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Buy at Dealer Cost! 

CDGs as Low as $4.95 

We carry most brands 
For price list, See us on the web 
http://www.karaoke-whoJesale.com 

or call 

Karaoke Wholesale 



Fax: 1-602-364-1884 


Put your name in tights with these super sound clips! 

Get 10 custom drops for only $69! 


Why play lame, generic show enhancers when you could be promoting yourself? For a 
limited time, we’ll create 10 Custom Clubdrops featuring your name for only $69 plus 
postage! And as a bonus, we lt throw in an additional 66 of our own wild, generic drops 
at no extra charge. Average turnaround is less than 5 business days! Check out some 
sample Custom Clubdrops on-line at www.djresource.com, or call us at 1-800-373-ROCK. 
What are you watting for - start the ball rolling today! 


www. djresource. com 

books, information and services for DJs by DJs 
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Crown’s powerful CE4000 
amplifier is rocking the industry 
and redefining efficiency! The 
advanced patented technology of 
the CE 4000 allows you to place 
twice as many amplifiers on any 
given power outlet. Don’t be a 
player, be a performer. 

Whether it's for a mobile DJ, 
nightclub, or touring rig, the 
CE 4000 has the power to meet 
your application needs. See your 
authorized Crown dealer or 
contact Crown direct for more 
details on the revolutionary 
CE 4000 and the entire line of 
legendary Crown amplifiers. 


CROWN CE 4000 

• Patented and award winning, 
Crowns Balanced Current 
Amplifier (PCA) switching tech¬ 
nology is an engineering 
advancement. BCA wilt generate 
more power and less heat than 
traditional linear amplifiers 

• Crown’s Switch Mode Power 
Supply allows enormous power 
and performance with much less 
weight—it’s only 34 pounds! 

• Power Factor Correction (PFCJ 
for global power compatibility 
means your CE 4000 will work 
with nearly any line voltage 


MAJOR FEATURES 

• The new Crown CE4000 will 
deliver 1300 

watts per channel 
(both driven) into 
2 Ohms*, 1200 watts 
into 4 Ohms, and 600 
watts into & Ohms—now 
that’s Powerfull 

• Compatible with Crown’s 
system solution topologies (SST) 
input modules for added flexibility 

• Choice of three dual output 
connector modules (CE4D, CE4C 
and CE4E) 

• > 200V line voltage 


Gcr& d R r Stanley 
Crown Roek-K Scientist 



ortDLun 


800.342.6939 or www.crownaudio.com 
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Affordable, Intelligent color changer 
7 colors + white 
Linkable via XLR cable 
DMX Programmable 
or Sound Active 


Affordable, Intelligent scanner 
7 colors + white 


DMX Programmable 
& Sound Active 


ItftilllplG units shewn In photo} 


Quality • Reliable • Intelligent Fixtures 

Made Affordable for Mobile DJs, Bands & Clubs! 


Contact us today for authorized dealers in your area and a 
free Copy of our Lighting and Audio catalogs! 

New ProdEtete 2 ' “GO Brochure - Now available! 


Test drive our lights at your local American DJ dealer 
and tell us what you think at djtalk@americandj.com. 

Se e^ jjftat other DJs are saying at 
. ^"^www.americandj.comydjtalk. 

* Factory Advertised Price available through authorized American DJ dealers 
only. Pricing in 11.S. dollars. Specifications subject to change without notice, 

©American DJ© Los Angeles, CA 90053 U.S.A. 

Distributed in Canada by Sounds Distribution 
TeL 412.299,0665 - Fax. 412.299,4416 
c e-mail: salGs@soundsdrst.com 


800 . 322.6337 

e-mail: info@americandj.conl5. 

www.americandj.com 




















